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THE OLYMPUS INFINITY SUPERZOOM. | 
IT’S SO REVOLUTIONARY, THIS IS THE ONL 


You've never seen anything quite like it. 


There's never been anything like it. Not 
an SLR. Not a point-and-shoot cam- 
era. In fact, it’s not even like put- 
saa two of them together. 
he Olympus Infinity Super- 


Zoom just may have the most 
revolutionary technologies ever 


designed into a 35mm camera. Yet, it’s so 
anal so light, so easy to use, it can be held 
and even operated with just one hand. 

It has the world’s first built-in, 
autofocus 38mm to 105mm power 
zoom lens, That makes its telephoto 
capability much greater, bringing 
your subject far closer, than any 


other 35mm compact zoom camera. 

Not only that, the viewfinder zooms 
too, right along v with the lens. So you 
always see just what the camera is seein 
And because there’s an entirely new kin 
of optical system at work here, your image 
won't be blacked out when you press the 
shutter, something that happens every 


For literature, in USA call toll-free 1-800-433-0880. For more information, write Oly mpus 


SIDE-BY-SIDE COMPARISON WE COULD MAKE. 


time with an SLR. 

What's more, this auto-everything won- 
der comes with the smallest, most versatile, 
multimode zoom flash ever available. 

But that’s not all. There’s our innovative 
autozooming dual portrait mode, spot 


metering, double exposure; you can shoot 
continuous action sequences and even use 


Corporation, Dept. 242, Woodbury, NY 11797. In Canada: W. Carsen Co. Ltd., Toronto. 


. 


special effect filters, all with the built-in, 
extended range zoom lens. 

And for all this sophistication, you don’t 
need an engineering degree. All you need 
to be able to do is push a few buttons. 

Side by side, no other camera, compact 
or otherwise, can compare itself to the 
incredible Infinity SuperZoom. Of course, 


you can reach that same conclusion when 
you visit your Olympus dealer and see it 
for yourself. Face to face. 


OLYMPUS 
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New Visions 26 
Of California 


This most-diverse and most- 
photographed state presents the 
ultimate challenge for finding 
fresh ways to depict cliched or 
well-worn monuments. Here’s 
a pro who met the test. 

BY STEVE WERNER 


In Whitetail 90 
Country 


A major new look at one of 
nature’s most elusive yet 
endearing species 

BY JAMES LAWRENCE 


The Search For The White Deer 4 Zz 


A woods encounter leads to a photographic stalk of one of 
Nature’s rare and beautiful creatures / BY ROY MORSCH 
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Creative Aperture “O 

Here’s a crash course on how to control depth of field with 
your lens aperture setting / BY BRYAN PETERSON 


AF Road Test 34 

Our motorsport specialist goes trackside to see if modern 
camera technology will keep pace with the sprinting Cobras 
and Ferraris / BY GEORGE LEPP 
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Feast your eyes on our autumn guidebook to great 
equipment and clothing / STAFF REPORT 
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Zone System Made Easy / S 

A major mover in black-and-white photography takes you 
through the ins and outs of making perfect exposures 

BY FRED PICKER 
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“Send ie world your message... 
written in silver.” 


E.. a special breed of pro— strongly 
individualistic, creatively driven — 
Canon has developed and perfected 
the new EOS-1. 


Its glory is to give the pro the greatest Pe : 
creative control he or she has ever Change human perception of a face, 


had. Through the extraordinary capa- ; a place, an event, ever after.” 
bilities of its technology. And through 
an ultra-streamlined design philoso- 
phy which makes this camera system 
simplicity itself to work with. 


Case in point. The EOS-1’s unique 
Quick Control Dial at the camera 
back, for complete control of both 
aperture and shutter speed with one 
hand. Easily. Instantaneously. And 
with !/3 stop precision. 


More: four types of metering. The 
swiftest predictive autofocus the 
world has ever known. Auto-exposure 
bracketing. Ultra-high speed shutter 
with 1/250th sec. flash syne, 5.5 fps 


motor drive. A professional, ultra- 


sonic-motored lens system. Pe | 


Allin a clean, uncluttered form that ~ ( "nk, ae 

fits the hand like a glove. So clean, yet os ae , “Shapes 
so responsive, that if you spend five 

minutes with the Canon EOS-1, you 
may well want to spend all your time 
with it. 


Especially if you’re the kind who 
aims to shoot it hot. 


For a color brochure on the hot, new EOS-1, 


write Canon EOS-1, C.S.B. 3192, Melville, 
NY 11747. 


The Image of 
the New Professional. 
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Canon EOS-1 shown with optional Power Drive Booster El 


hen Dewitt Jones an- 
nounced that his Calif- 

ornia book was complete 
and he wanted us to publish some of 
the images, we said, ‘‘Sure, Dewitt.’ 
Inwardly, we were hesitant. 

Maybe our readers would see it as a 
sort of journalistic nepotism? Maybe 
California has been overdone: in the 
past by viewcamera masters, and more 
recently by the ‘‘Day In The Life’ 
people? Maybe Dewitt is overexposed: 
in a column every month, in our 
Master Class Seminars again this fall 
and next winter? 

But wait a minute. Doesn’t this inter- 
play represent the very distinguishing 
character of OUTDOOR PHOTOG- 
RAPHER.. .esteemed professionals 
showing and telling readers how ‘“‘it’’ is 
done? While most magazines are com- 
posed of journalists writing on the sub- 
ject of photography, OUTDOOR 
PHOTOGRAPHER is a forum for 
photographers to journalize on captur- 
ing their subjects. The majority of our 
contributors make a living taking and 
selling photography, and we can’t think 
of one who hasn’t dedicated some of 
his or her time to teaching and sharing 
with amateurs. 

We felt better. 

Then, Dewitt showed us his fresh, 
energetic pictures and we fell upon a 
useful instruction angle as well. Our 
conscience was put at ease. How could 
we have thought California could be 
trite in the hands of Mr. All-Around? 
(Besides, saying ‘‘no’’ to Dewitt is like 
whipping Ol’ Yeller.) 

In addition, we had reaffirmed our 
justification for publishing the best of 
Galen’s The Yosemite, coming to your 
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Jones, Morsch, Peterson: Telling readers how it is done? 


newsstand or mailbox later this fall. It’s 
a modern assult on the old granite 
walls and we look forward to reporting 
the story behind the images. (Besides, 
saying ‘‘no’’ to Galen is like. . .well, he 
was our first interview and we’re a sen- 
timental crew.) 

Sentiment is a key element in Roy 
Morsch’s account of last year’s deer 
season, though his pursuit of the 
“‘white deer’’ is a great tale about the 
joys of just being out in the late-season 
woods, stalking with a quiet camera. 
Just so readers don’t misinterpret, Roy 
hunts occasionally with a gun as well, 
but swears that photography is the 
more challenging of the two. What he 
deplores is senselessness. 

Stepping off the soap box, and get- 
ting down to the ‘‘how’’ and ‘‘with 
what’’ basics, we brought together a 
few functional features on exposures. 
We enlisted Bryan Peterson to expand 
his usual good-and-better format to ex- 
pound on the possibilities available 
with ‘‘Creative Aperture.’ The founder 
of Zone VI discusses his spin on the 
black-and-white Zone System for per- 
fect exposures. And, this installment of 
Gadget Bag explores the difference be- 
tween autobracketing features on today’s 
cameras, and presents some ideas for 
how to use the function to advantage. 

‘*With what”’ is found in our ‘‘Field 
Gear’’ roundup. Here, we wanted to 
share with you some of the specialized 
gadgets that we have uncovered over 
the past months. These items have 
helped to make our outdoor photog- 
raphy a bit easier, more productive 
and more fun. If you have any 
favorites, write and let us know about 
them so we can pass the word on. 
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So Nikon introduces the N4004s,an SLR speedlight with fill-flash capabilities, 
with a selection of exposure and focus The N4004s lets you experiment. Be creative. So 
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Basic Jones 


To command the photographic stage, know 
your equipment like an actor knows his lines 


TEXT AND PHOTOGRAPHY BY DEWITT JONES 


hen Shakespeare’s in- 

decisive Prince Hamlet 

exclaims, ‘“The readiness 

is all!’’ he might well have been speak- 
ing of his latest photo assignment. In- 
deed, readiness is one of the keys to 
great pictures. Without readiness, the 


‘decisive moment’’—the one mo- 
ment of random action when all the 
elements come together in a photo- 
graph—will often simply pass un- 
recorded before the lens. 

Readiness is different than anticipa- 
tion. Anticipation is a combination of 
intellect and intuition that brings pho- 
tographers to the right place at the right 
time and allows them to ‘‘pre-sense’’ 
the action that is about to happen. 

Readiness is more mechanical. 
Readiness is knowing your equipment 
so well that the camera becomes sim- 
ply an extension of your hand and eye. 
Watch a good photographer who is at 
ease with the equipment and lenses 
seem to float from bag to camera; 
filters materialize in front of the lens, 
and tripod legs go up and down as if 
by magic. This kind of dexterity takes 
along time to perfect and is one of the 
best reasons I can think of for shoot- 
ing a lot. Shooting too much can, at 
least in my case, begin to deaden the 
process of ‘‘seeing.’’ Yet shooting too 
little weakens my ‘‘readiness’’ to get a 
shot without stumbling over my 
equipment. As with most things in 
life, it’s the balance that’s important. 

With enough practice, you will 
learn your equipment the way an ac- 
tor learns lines—so well they come 
without thinking, leaving the actor 
free to concentrate on inflection and 
emotion. Readiness can be the differ- 
ence between a great performance or 
a pratfall. 

Case in point: I was wandering 
around Indio, Calif., looking for a 
photograph of the area to use in my 
new book, California. Huge stands of 
date palms lined the roads, and I was 
soon lost among them, patterning my 
images with silhouetted fronds and 
hills golden in the setting sun. 
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AUTOGRAPHED BY JONES! 


CALIFORNIA 
DEWITT JONES 


vorIwNeawsa ave 


You can order an autographed 
copy of Dewitt Jones's new 
book - CALIFORNIA. See 
the article on page 26 of this 
magazine. This book is 160 
pages, 10" x 13" with 122 
photographs plus text. 


"Give California, the state and 
the book, five stars!" 
- Walter Cronkite 


Order your autographed copy of CALIFORNIA now! Supply is limited. 
Charge VISA/MC toll-free 1-800/452-3032 or: 


Send me copies of CALIFORNIA at $35.00 + $2.50 shipping & handling 
for each book. Enclose check or money order only. 


Name 


Address 
City/State/Zip 


Graphic Arts Center Publishing Co. PO Box 10306, Portland, OR 97210 


Archival Survival 


LIGHT IMPRESSIONS’® 


Call 1-800-828-6216 

In NYS, Call 1-800-828-9629 
Dept. 595R 

439 Monroe Avenue 
Rochester, NY 14607-3717 


Introducing our Photo Archive System 
for slides. Just one of hundreds of 
permanent solutions for preserving 
your work. Find out about the rest in 
our FREE catalog. 
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Basic Jones 


Pleased with the shots, I was just 
about to put my cameras back in the 
car when, out of the corner of my eye, 
I caught sight of a small movement be- 
yond the edge of the grove. In a distant 
field, a hot air balloon was rising from 
the ground. I watched, mesmerized, as 
it lifted vertically and then began to 
drift horizontally, blinking in and out 
of the trunks of the darkened palms. 

Then I began to run. I knew I had 
to get ahead of the balloon, find a 
composition, set my tripod (it was far 
too dark to try and hand-hold the 
camera), figure the exposure, and be 
ready for the moment when the bal- 
loon blinked from behind the ap- 
propriate tree. 

As I ran, my hand slipped into my 
camera bag, found my zoom lens, and 
exchanged it for the 20mm that was on 
the camera. My ‘“‘lens eye’’ changed 
too, seeing the landscape in the com- 
pressed perspective of a telephoto 
lens, finding a composition of trees 
and bringing my body to a halt while 
my hands extended the tripod legs and 
locked the camera into position. My 
brain made the decision to use a filter 
and again my hand went into the bag, 
flipped open the pouch to the place 
where that filter was always to be 
stored, and seamlessly threaded (not 
cross-threaded) it onto the lens. 

Knowing that the reflective meter in 
my camera would misread the scene (it 
would compensate too much for the 
silhouetted trees), I remembered the 
exposure reading I had taken earlier 
off the sky and then opened up a stop 
to compensate for the filter. And there 
I was—ready for the appearance of 
the balloon, trying only to calm my la- 
bored breathing so that I wouldn’t 
shake the camera when I pressed the 
shutter. I shot three exposures as the 
balloon passed between the trees, but 
only one was the ‘‘decisive moment.’ 
The readiness was all. 

It doesn’t always turn out this way. 
I’ve certainly blown my share of pho- 
tographs because my tripod leg col- 
lapsed at just the wrong time, my ISO 
was set wrong, my lens cap wouldn’t 
come off. But, as Hamlet knew, read- 
iness is worth working for. It will help 
you create a lot more photographs 
that, if not triumphs, are, at least, not 
tragedies. oP 


Wide-Angle Catch 


I can’t tell you how much I look for- 
ward to each issue of OUTDOOR 
PHOTOGRAPHER magazine. Each 
issue re-kindles my enthusiasm. It has 
been a tremendous help for me in im- 
proving my photography. 

Enclosed is a photograph of my dad 
with a 9%-pound rainbow trout 
‘| caught at Lake Otamangakan, central 
North Island, New Zealand, in Febru- 
ary of this year (1989). 

I took the picture with a 20mm _//2.8 
Nikkor using Fuji 100 print film. Be- 
fore buying your magazine, I’d never 
heard of a 20mm lens. A couple of 
months after reading and seeing the 
pictures taken with this lens, I discov- 
ered a near-new one in a local shop. I 
promptly bought it and haven’t seen 
another since. It’s my favorite lens, and 
I’ve found many different uses for it. 

Many thanks for a fine magazine. 

David Mathieson 
Auckland, New Zealand 

I see ‘‘we’’ have definitely learned 
about the distortion qualities of the 
wide-angle lens when it comes to em- 
bellishing the size of the fish (large as 
it may be to start with). Great catch! 


On The Soul Of Photography 


Bravo, Dewitt Jones! I applaud your 
comprehension of visual conscious- 
ness, and the aware manner in which 
you receive the many precious gifts this 
planet offers. Thank you for your elo- 


quent mindrifts. Continue to Golightly. 


G. Brad Lewis 
Kehena Beach, Hawaii 


Save The Everglades 


On April 6, 1989, Florida’s U.S. Se- 
nator Bob Graham introduced the 


‘Everglades National Park Protection 
and Expansion Act of 1989.’ This bill, 
Senate Bill 724, is now in the Senate 
Committee on Energy and Natural 
Resources. If enacted, it will add ap- 
proximately 110,000 acres to the dying 
national park. 

The Everglades are choking on river 
grasses fed by farm run-off from out- 
side the park. These grasses are cutting 
off the flow of water to the park. The 
bill will acquire land north of the park 
to act as an additional filter system. 

I implore readers to write their sena- 
tors in support of this bill. Time for the 
Everglades is running out. 

The address for the Senate is: 
Senate Office Building, Washington, 
D.C. 20510. 

Jim Tuten 
Tampa, Florida 


High Color 


Your June 1989 issue is great—as 
are all of your efforts. I particularly 
enjoyed Linde Waidhofer’s ‘‘High 
and Wild.’ 

However, you tantalize! You did not 
reveal where one may obtain a copy of 
her book, High Color. Can you tell me 
the address of the publisher? 

Robert E. Harman 
Avenel, New Jersey 

Copies of High Color, with photog- 
raphy by Linde Waidhofer and text by 
Lito Tejada-Flores, are available from 
Western Eye Press, Box 917, Telluride, 
CO 81435, (303) 728-5178. 


Photographing Yellowstone 

The piece, ‘‘ Yellowstone Revival,’’ 
by Tom Harpole, in the April 1989 
issue, is interesting and informative to 
prospective visitors. However, we 
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When pheasant hunting, | carry ZIPLOC 
storage bags to store feathers which | will 
use for fly tying the next spring 
Randy Svoboda 
David City, NE 


| put my deer hunting permit in a ZIPLOC 
storage bag and pin it 
to my vest. It stays 
dry and won't 
be torn or lost 
in the heavy 
brush 
David 
Brenning- {XN 
meyer HI 
Carbon- 
dale, IL 


| use ZIPLOC storage bags to store my 

starting tinder when hiking. That way I'm 

sure to have dry starting wood for my fire. 
David Swintosky 
Ft. Carson, CO 


| keep my wooden and slate turkey calls in 
ZIPLOC storage bags. They keep the mois- 
ture out of the ca'l, and the 
kickle out of my cackle 
‘ Randy Trainor 

7 Jacksonville, FL 


Tell us how you use ZIPLOC storage 
bags in the great outdoors. If we 
publish your idea, you'll get $25 for all 
rights and your name will appear in 
the column. Unpublished letters not 
acknowledged or returned. 
Send to: ZIPLOC”: It's in the Bag 
PO. Box 78916, Dept. 7 
New Augusta, Indiana 

46278 
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TAMRAC 


INCOMPARABLE. 
INSIDE AND OUT. 


For the most innovative 
camera carrying systems 
in the world, look no 
further than Tamrac. 
For example, open up 
our 614 Super Pro and 
you'll discover the kind 
of unique features that 
serious photographers 
really appreciate. Lens 
Bridge® Divider 
System, Pop-Off™ 
Film Pockets, and 
Tele-Strobe Hatch™ 
just to name a few. 
With over 50 ae 5 
different models to choose 
from, Tamrac has at least one that 
is perfect for you. Call or write for our all 
NEW FREE color catalog and direct order information today. 
Toll free 800/ 662-0717, in CA 800/ 423-5734. Tamrac, Dept 0, 
6709 Independence Ave., Canoga Park, California 91303. 


A. Photographer's Vest 


B. Tele-Zoom Pak. For the 
serious photographer. 


C. Photo Backpack functions as 
a backpack or a shoulder bag. 


© TAMRAC, INC. 1989 


THE PRO’S CHOICE. 


F ine Print is a wholesale photo lab printing exclusively for 
the professional photographer who sells prints on a regular 
basis at art shows and galleries. If you're looking for high 


quality custom color prints in quantity and “small lab” 
personalized service, call or write for our FREE catalog. 


FINEPRINT 


Wholesale Custom Photo Lab 


1306 Blue Spruce Dr., Unit E © Ft. Collins, CO 80524 


1 800 777-1141 © 1 303 484-9650 5-16 x 20's @ $12.50 ea 
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Sample Prices: 20-8 x 10's @$2.40ea. 


would like to clarify the statement on 
page 47: ‘‘Another point of interest in 
the fire aftermath concerns the rule 
against any commercial wildlife photos 
with obvious Yellowstone backdrops.’’ 

This regulation concerns the film- 
ing of advertisements for commercial 
products and is not intended to imply 
that wildlife photos taken in Yel- 
lowstone with Yellowstone backdrops 
are not salable. Filming of commer- 
cials with an obvious Yellowstone 
backdrop is discouraged and some- 
times not permitted. There can be no 
inferred National Park Service en- 
dorsement of commercial products in 
photos taken in Yellowstone. 

We do request that potential future 
filmers contact our office in advance 
of filming or stop by our office to ob- 
tain a non-fee permit. All filmers must 
have a copy of the approved and com- 
pleted permit in their possession at all 
times during any shooting in the park. 

Joan M. Anzelmo 
Public Affairs Officer 
Yellowstone National Park 


Reach For The Filters 


I was much interested in Bryan 
Peterson’s article, ‘‘Reach For The 
Skies,’’ in the May 1989 issue in which 
he mentions the use of split-neutral- 
density filters. He specifically recom- 
mends the Cokin G-2 which, to my 
knowledge, is a gray color filter and 
not really neutral density. Wouldn’t 
this type of filter alter the actual color 
of the sky? 

Does anyone manufacture a true 
graduated neutral density filter? 

Richard Byers 
Murrysville, Pennsylvania 

Correct. Cokin does not make a 
“true’’ split neutral density filter. Yes, 
the color is slightly altered but seldom, 
if ever, is that a detriment. Yes, Tiffen 
makes a true split neutral density filter. 
However, because it is circular in shape, 
the neutral density portion always ends 
up splitting the frame (it’s 50/50). With 
the Cokin G2, I can adjust the area of 
neutral density by simply sliding it up 
and down the filter holder. 
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Please address inquiries to: Letters 
to the Editor, OUTDOOR PHOTOG- 
RAPHER Magazine, 16000 Ventura 
Blvd., Suite 800, Encino, CA 91436. 
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Island, Pribilof Archipelago, Alaska Ti Kelles Combaty 
Equipment: Nikon F3, Nikkor 600mm, P.O. Box 809003 
TC-14 converter. ant Bre ea iad 
Exposure: % sec. at f/8 on Koda- Ra de) Be ST A Devin ot The Briton Goep 
chrome 64. 
Situation: When it comes to counting Now available at Exide Tour stores 


birds, this remote island has no peers 
and it is one of my favorite tours. It 
stands far removed from the mainland 
in the Bering Sea as the most populous 
sea bird colony in the world, with a 
seasonal census of nearly 2.2 million, 
including murres and kittiwakes. I was THE VLOWIS VI C ATL yn Ke & 
using a long lens to reach for pairs well 
down the cliffs. At the same time, I 
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wanted to hold as much depth-of-field j = THE BEST DAMN TRIPOD 
as possible so that more than one bird 4 4 

would be in focus. The resulting slow 4 ; IN THE WORLD 

shutter speed and large lens necessi- ee ay 

tated a eee Gitzo rie With these a ] E And archival print washers, field cam- 
limitations, it took two rolls of film to ACE eras, camera cases, cold light heads 


for enlargers, stabilizers, modified spot 
meters, meter holsters, zone dials, view- 
ing filters, dry mount jigs, and custom 
prints are only a few of the 248 reasons 


yield five sharp frames. The heads of 
the birds move continually, like they are 
watching a ping-pong match as they 
keep a constant watch for predatory 
gulls and the numerous red foxes that 


for ordering our new free catalog. 


patrol the island. The puffins are We manufacture most of the products 
definitely a ‘‘main attraction’ for the E we sell and test them under field con- 
tourists that come here. People always Bi ae at ditions. We guarantee everything! 
seem to have a special attraction for x 

animals that display anthropomorphic 

behavior, in this case standing upright CALL TOLL FREE 1-800-621-5559* 

and appearing to be affectionate or at- or mail this form for a FREE CATALOG 

tentive with their mates. The puffins 

perform what is called ‘‘billing’’ which Nolin) ere lo (EES 


is what I was observing when I took 
this picture. As is so often the case for 
traveling to such remote locations, 
transportation is a major expense. Air- ZONE VI stupios. inc. 653 Elm St, Newfane, Vermont 05345 
fare alone from Anchorage is approx- 
imately $900. I like to think the 
experience was worth it. 
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*In Illinois call 1-800-972-5855. *For orders and customer service, call 1-802-257-5164 
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Photo Adventure 


A hard, clear look at how to find the 
perfect learning experience 


BY GALEN ROWELL 


PHOTOGRAPHY BY JAMES LAWRENCE 


oday’s myriad of workshops 
is a natural outgrowth of the 
unstructured nature of pho- 
tography itself. Anyone can hang out 
a shingle and call themselves a pho- 
tographer. Anyone can advertise a 
photo workshop. The marketplace de- 
cides who succeeds. 
Before I began teaching workshops, 
I naively assumed that the chief differ- 
ence between them was simply the 
ability of the instructor. I accepted po- 
sitions from anyone who met my fee. 
After all, the success or the failure of 
the workshop was in my hands, wasn’t 
it? After a look behind the scenes at 
dozens of operations, I’ve changed my 


LEFT: Part of your workshop 
experience may include rolling out 
of the sack before dawn for chilly 
lessons in working early light. 
LOWER LEFT: Galen Rowell gives 
a movable feast of photographic 
pointers to a workshop group in 
Telluride, Colo. BELOW: Rowell 
leads the class out of an aspen grove 
to experiment with small aperture 
and late afternoon ‘‘sunstars.”’ 


mind. Besides a good instructor and 
adequate facilities, a workshop’s suc- 
cess clearly depends on matching stu- 
dents and their objectives. 

Photographers attend workshops for 
three basic reasons: to make images in 
the field, to learn and to socialize with 
people of like interest. Although some 
people have a healthy blend of all three 
objectives, many others have more nar- 
rowly focused goals. 

Before selecting a workshop, 
honestly appraise your motives and 
your personality. If you consider your- 
self a hot photographer who just 
needs to be put into the right place to 
make those great images of your 
dreams, then select a workshop in the 
field at a location that excites you. 
Overnight processing is desirable but 
not a necessity here. Your slides mean 
everything to you, and poor process- 
ing would ruin your trip (even though 
you could /earn just as much in cri- 
tique sessions from scratched or 
slightly off-color images). 

If your primary goal is to learn, 
avoid exotic locations without stan- 
dard facilities and overnight process- 
ing. That dream image of the full 
moon over the mountains at sunset on 


Gain A Natural Perspective 
On Light 


Suggested 
Retail 
Selling Price 


¢ Improve your outdoor 
photographic skills 

¢ Broaden your personal vision 

© Enjoy a leading wilderness 
photographer at work 

¢ Running time approximately 
60 minutes 

e Available in VHS or Beta formats 


© Eastman Kodak Company, 1989 


ire. send me 


es Le eae te gL en ee ai 


© Jo Sanders, 1989 


L the “Mountain Light” video tape, 
Outdoor photographer Galen Rowell 
conveys his creativity as he guides you 
on an inspirational trip through 
sensational meadows, spine-tingling 
rock ledges and awe-inspiring 
mountains. Watch as this self-taught 
photographer takes full advantage of 
the phenomenon created by natural 
light in once-in-a-lifetime moments. 
Follow the rainbows, capture the 
moments, create photographs 
you'll be proud of. 


Call 1-800-331-6839 
to order your video OR 
use the coupon below to mail your order in for 
Kodak’s “Galen Rowell: Mountain Light” 
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Photo Adventure 


Kodachrome 25 processed overnight is 
a luxury, not an essential component 
of the learning process. You can learn 
more from a midday shoot in murky 
light in a city park than from patting 
yourself on the back for making a 
photo in which the inherent splendor 
of the subject matter overshadows 
your general lack of understanding of 
how to translate your personal vision 
onto film. 

If you are among the high percen- 
tage of photographers for whom the 
social atmosphere of a workshop is as 
important as your own personal 
growth, then listen closely. I’ve seen a 
definite pattern as to why some groups 
fly across the country for one-night re- 
unions, while others part forever with 
weak good-byes. A major catalyst for 
group bonding is communal meals 
and/or lodging. I can’t overemphasize 
the difference in warmth and interac- 
tion on the third morning of a work- 
shop between a group that has 
socialized together and a group that 
spreads to the winds at the end of each 


day. The one can feel like a family pic- 
nic, while the other may have the am- 
biance of a slow elevator ride with 
strangers. A few major workshop facil- 
ities offer in-house meals and lodging, 
but the most savvy small ones accom- 
plish the same objective by booking 
clients together at local inns and plan- 
ning at least a few joint meals. 

If you buy ‘‘greatest hits’’ record- 
ings instead of pure Beatles or 
Beethoven, a workshop that rotates 
instructors may be your kind of 
thing—easy listening, low commit- 
ment and lots of variety. However, 
learning inevitably suffers because of 
the lack of continuity with the same 
instructor. One famous workshop had 
me critique students’ work shot the 
previous day with another instructor. 
The students never had the photog- 
rapher who motivated them and 
worked with them in the field view 
their results. This format is basically 
a marketing ploy. If a workshop lands 
a couple of instructors who will be big 
draws and others whose individual 
classes probably won’t fill, they hedge 
their bets by offering every student 
time with the big names. 

Any class with more than 20 stu- 


dents, regardless of how it is 
promoted, is not a workshop. What 
separates a workshop from a seminar 
is personal interaction and critiquing. 
It’s worth paying 10 times as much per 
day to be ina class of 10 instead of 100 
if you expect to learn by a hands-on 
experience. 

Although portfolio review of exist- 
ing images can be helpful, by far the 
most valuable learning of a. workshop 
evolves out of images made at the time, 
developed overnight and critiqued by 
the instructor. The longer the work- 
shop, the more chances to repeat this 
process and fine-tune your creative eye. 

Whenever possible, choose a work- 
shop that has access to quality over- 
night processing as well as adequate 
facilities for all students to edit their 
work on light boxes and hold group 
projection sessions during the day at 
flexible times dependent on local 
weather and class whims. This may 
not be possible during traveling work- 
shops, especially those that visit re- 
mote locations. When considering a 
workshop with a fixed base, always 
check to see if facilities will be ade- 
quate. I’ve often found a chasm be- 
tween well-planned facilities offered 


You're disenchanted. You and your camera just aren't 


getting along. 


Maybe it’s just too much for you to handle. Maybe it 
just can’t give you what you want. Either way, the two of 


you are incompatible. 


How to avoid a personality 


ings per shot. Add Full Synchro Flash at all shutter 


speeds up to 1/2000th of a second, for unique fill-in flash 


control. And the rugged, yet lightweight titanium body 
has a very serious matte-black finish. 


OM-88. The Olympus with a 


To avoid situations like that, every Olympus camera is 
designed with a distinct personality. So you can find the 
one that matches yours as a photographer. 

OM-4T Black. The Olympus with a 
serious personality. 

You won't find a more serious SLR than this. Multi- 
Spot Metering allows you to take and store up to 8 read- 


controlling personality. 

Control you've never had before with a programmed 
SLR. The exclusive electronic Power Focus dial is actually 
on the back of the camera where you can control it with 
your thumb. With speed, smoothness and accuracy. 
Even if you're all thumbs. For even more control, the 
Manual Adapter 2 lets you set the shutter speed, aper- 
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by full-time workshop companies or 
photographic schools, and those put 
together for a single event sponsored 
by a club, college or store. Expect to 
pay more for the use of real estate per- 
manently set aside for photography, 
and think twice about good deals with 
questionable facilities. 

One controversial question is the 
instructor’s role in the field. Should 
instructors put down their cameras to 
work with each student individually 
and peer through their viewfinders? 
Or should they shoot with the class 
and present their work along with 
students’ during the critique session? 
At first glance, it might seem that 
instructors who refrain from shooting, 
but impart their way of seeing upon 
the students’ visions in the field, are 
doing the most to further their learn- 
ing. From long experience, however, I 
believe that the opposite is true. 

The goal of a photo workshop is to 
enable students to independently 
translate what they see and what they 
want to see onto film, which sees the 
world in a different visual language. 


When an instructor ‘‘translates’’ for - 


a student in the field, suggesting this 
or that to ‘‘improve’’ the photograph, 


the learning process is short-circuited. 
The difference is similar to learning 
a foreign language by trying to speak 
it in a foreign country, or by hoping 
that someday you’ll wake up speaking 
it because you hired a good inter- 
preter and you really made an effort 
to listen. 

The heart of the learning process in 
workshops is for students to exper- 
iment with their own visions and to 
quickly see not only how these appear 
on film, but also how they stack up 
alongside those of other photogra- 
phers—including the instructor—who 


were at the same place at the same time. 


Many instructors are secretly 
intimidated to shoot beside their stu- 
dents. We know that our photos that 
people admire represent a tiny percen- 
tage of our most inspired work. We 
can’t expect to produce on demand in 
a couple of hours surrounded by a 
group of people asking questions. 
However, one of the most important 
realizations for a developing pho- 
tographer is the validity of his or her 
own work. Imagine the joy and in- 
creased confidence of an amateur stu- 
dent who brings back a fine image of 
something that the esteemed instruc- 


tor walked right past. On the other 
hand, imagine the lesson that comes 
from having walked right by some- 
thing that the instructor made come 
alive on film. 

I believe the pictures that come 
back from the field need to be entirely 
composed and executed by the stu- 
dent, even if they are inferior to what 
the instructor could alter by coming 
over and making a few adjustments 
that the student would be unlikely to 
remember when the workshop was 
over. Also, instructors aren’t truly 
tuned into the realities of a field ses- 
sion unless they, too, shoot and see 
their own results before critiquing the 
students’ work. 

Workshops are addictive because 
no single one can deliver it all. You 
can’t sign up for a week in Alaska and 
expect fresh Kodachromes with your 
morning coffee. You won’t get a 
personal portfolio critique out of that 
$40, one-day, almost-sold-out ‘‘work- 
shop’’ at your local auditorium with 
a big-name pro. The longer and 
smaller the workshop is, the better 
your odds will be of receiving that spe- 
cial balance of formal instruction and 
unstructured personal attention. op 
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Infinity SuperZoom 300. The Olympus with a 
sophisticated, yet easygoing personality. 

It just may have the most sophisticated technologies 
ever designed into a 35mm camera. Yet it’s so small, so 
light, so easy to use, it can be held and even operated 
with just one hand. It has a built-in autofocus lens that 
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e were setting out to 

photograph the big salt- 

water crocodiles that 

abound in the South Alligator River in 

Australia’s Northern Territory. The 

name of the river, the Alligator, is a 

misnomer because there are no alliga- 

tors in all of Australia, but there are 

lots of crocodiles, both fresh-water 
and salt-water. 

Some of these big salt-water croco- 
diles have become dangerous. Seven 
people have served as the main dinner 
course for crocodiles in the last five 
years. The crocodiles in this area are 
protected by law unless they become 
man-eaters. 

There were nine of us in three 
12-foot skiffs. Six of us were from my 
Australian photographic tour, along 
with our tour guide, Simon Nevelle, 
the boat guide, Peter, and his girl- 
friend, Mary Ann. Len Clifford and I 
were in the third boat with Mary Ann 
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Wild Side 


A disastrous trip to a croc-infested 
Australian river delivers a painful lesson 


TEXT AND PHOTOGRAPHY BY LEONARD LEE RUE III 


running the motor. Be- 
cause there were many 
photographic opportu- 
nities as we sped up the 
river, none of us had any 
of our equipment in the 
waterproof bags. 

The South Alligator 
River is about 300 feet across and 
brackish at its mouth where we entered 
it from the highway boat ramp. We pro- 
ceeded 12 to 15 miles upstream where 
the river narrowed to about 100 feet. 

The salt-water crocodiles are much 
larger than the fresh-water variety, and 
have wider snouts and more promi- 
nent teeth. Both the nostrils and the 
eyes are raised above the skull so that 
they can be above the water while the 
rest of the crocodile is submerged 
below the surface. The main propul- 
sion for swimming comes from the 
croc’s long, strong, heavy, vertically 
flattened tail; this powerful tail is 


lashed back and forth against the 
water, allowing the crocodile to swim 
with considerable speed. 

Crocodiles are usually photo- 
graphed lying up on a wide bank in the 
sun, and they do. They are poikilio- 
thermic (cold-blooded) and they do 
love lying in the sun because its rays 
warm their bodies, allowing them to 
function more efficiently. Lying in the 
sun also creates the impression that 
the crocodiles are sluggish and slow in 
movement; that’s what is known as a 
false impression. 

When acrocodile slithers up out of 
the water, it raises its body just a few 
inches above the ground and, with 
bent legs and apparently great labor, 
crawls forth. However, when the 


crocodile is disturbed and is heading 
back to the sanctuary of the water, it 
raises its body 18 inches from the 
ground and runs at a speed faster than 
a human being. In running at its high- 
est speed, the croc bounds like a rabbit, 
its hind feet coming down way up in 
front of its front feet. I have seen 
photos of crocs leaping into the air 
with all four feet off the ground. It’s 
not safe to be on a riverbank when 
crocs are around as they can dash out 
of the water, grab a victim, and pull it 
back under water before the victim is 
aware of the croc even being there. 
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Cullmann Magic Tripods are 
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Wild Side 


Crocodiles have no teeth for biting 
off a victim’s limbs, nor do they have 
any teeth designed for chewing. All of 
the croc’s teeth are long, conical, and 
designed for the sole purpose of grasp- 
ing. Small creatures, such as fish, tur- 
tles and dogs are chomped on until 
their bones are broken and then are 
swallowed whole. Large creatures are 
pulled under water until drowned, 
then stuffed into an underwater cavity 
to ‘‘age,’ or soften by decomposing. 
When its meal is ripe, or ready, the 
croc clamps onto an arm or leg and 
rotates its body rapidly in the water, 
dismembering the carcass and swal- 
lowing the pieces. 

All crocodiles are hatched from 
eggs about the size of goose eggs. The 
mother lays from 18-24 eggs and 
buries them in a mound of rotting 
vegetation. The heat from the sun and 
the decomposing vegetation cause the 
eggs to develop and to hatch. Baby 
crocodiles are about one foot long at 
hatching and grow about one foot per 
year until they are five years old, when 
their growth slows down. They grow 
larger throughout their entire lives, 
but the pace slows with age. They live 
approximately 40-50 years. 

We sped up the river, stopping to 
photograph other species of wildlife, 
and we stopped to photograph another 
big croc, 12-14 feet long, that lay in the 
water with its chin up on the bank. All 
three boats photographed it in unison. 
When it disappeared beneath the 
murky water, we started on up the river. 

As the first boat sped off, it created 
quite a wave that we rode over easily. As 
the second boat sped off, it also created 
a wave, and the combined waves of both 
boats was just too high. We cut off the 


| top 10 inches of the joint wave, and our 


boat disappeared from sight. 

I had a brand new Nikon F4 and an 
80-200mm zoom lens in my right hand. 
As the water engulfed me, I turned and 
swam on my back, holding the camera 
above water. I could have kept that 
camera dry but somehow, as the boat 
submerged, the poly rope attached to 
the anchor floated and encircled my 
leg. The boat rolled as it sank and the 
anchor dropped clear and fell to the 
bottom, with the rope tightening 
around my leg, pulling me under. 

Mary Ann’s screams were heard by 
the second boat, and they turned back 


to our assistance. I swam to the surface, 
handed them my now-wet camera, and 
had to go underwater to free myself 
from the rope. Mary Ann swam to 
shore while Len and I tried to save gear. 
Len Clifford held on to his life jacket 


and was pulled into the rescue boat first. 


I followed immediately. When we looked 
back at our vests and equipment float- 
ing in the water, we saw a big croc right 
in the middle of our gear. It chewed a 
life jacket and seemed disappointed. 

Our tripods sank like stones, and my 
200-400mm Nikon zoom lens in its 
bright yellow bag followed them down. 
So did one of my F3 cameras. We had 
just been picked up when a river patrol 
boat appeared on the scene. Our photo 
vests were fished out of the water, and 
a patrolman pulled out my photo bag 
which contained a spare F3 camera and 
a brand new F4 body that had never 
been used. We had been having such 
hassles at airports, trying to get our film 
hand checked, that we had taken a lot 
of rolls out of their containers. All 
of the film, over 100 rolls in the pockets 
of my photo vest and in my camera bag, 
was ruined. 

After the incident, our group’s 
interest in photographing more croco- 
diles sank like our.equipment. We 
transferred to the patrol boat, and all 
three boats headed downstream to the 
landing. 

We were camping out in the bush 
with no access to electricity. I tried to 
sun-bake the equipment dry and then 
tried to ship it back to Nikon via express 
mail the next day. With all the delays, it 
took over two weeks before my equip- 
ment got toa repair shop. By that time, 
everything was declared a total loss be- 
cause of internal and external rust and 
corrosion. 

What lessons did I learn from my 
experience? In the future, I plan to 
leave all spare equipment back in a 
safe location. The best waterproof 
bags can’t keep your equipment dry 
while it is being used, but the spare 
equipment could have been protected. 
I will never carry any rolls of film out 
of their protective canisters. And I 
stress to all photographers: Insure your 
equipment before you take it out in the 
field; it’s your only protection against 
a devastating loss. 

And luckily, our loss was only our 
equipment. oP 


It’s 10° outside. . .even getting 
colder. So you bundle up in layers 
of heavy clothes and sweaters. . . 
then lots of bulky outerwear. 
Sure you're warm. Like in a 
Turkish. bath. You’re wet with 
perspiration and downright 
miserable. Never again! Damart® 
has invented Thermolactyl® 


COLD, ME? NEVER! 


underwear to keep you warm, 
dry and comfortable indoors and 
out. 

A luxuriously soft, lightweight 
fabric, Thermolactyl holds body 
warmth —not wetness. In fact, it 
wicks perspiration away from the 
skin. ..Result? Thermolactyl 
keeps you warm and dry. (Tests at 
the world-renowned Shirley 
Institute for Textiles prove that 
Thermolactyl provides superior 
warmth retention.) 

When you wear Thermolactyl 
indoors, you can even turn your 
thermostat way down. You'll feel 
perfectly comfortable and enjoy 
savings in home heating costs. 

No wonder the Mt. Everest 
climbing expeditions wear it. The 
popular U.S. National Luge team 
chooses Damart as a key part of its 
official uniform. As do thousands 
of professional athletes, coaches 
and fans, too. You can bet these 
people demand appropriate 
warmth-—and comfort! 

Send for your FREE DAMART 
COLOR CATALOG today! Learn 
about Thermolactyl—something 
unique and only available from 
Damart. Discover over 160 
wonderful ways to be warm. 
You'll love the variety of knits, 
styles and colors for men and 
women, including petite, tall and 
larger sizes. Fill out the coupon 
below and mail it today! 


FREE CATALOG! 


I Fill out and send to: me THERMOLACTYL I 
i DAMART, Dept. 9A033 ® P 
3 Front Street 
: Rollinsford, NH 03805 
| (_] YES! Rush me your FREE DAMART Catalog. . . | 
I | want to enjoy the fantastic warmth of Thermolactyl I 
F Underwear, a DAMART® exclusive. ; 
I NAME (PLEASE PRINT) i 
4 | 
J ADDRESS I 
: CITY STATE ZIP 1989 OLDE SALMON FALLS CORP. : 
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Teen 
Tips. 


photography’s 
BY GEORGE LEPP 


This is your forum—your 
chance to have the profes- 
sionals field your ques- 
tions about perplexing 
photography problems and 
provide solutions to your 
letter queries. 


Shutterbug, Not Litterbug 
We’ve all noticed litter along the trail, and 
most of us pick up other people’s castaways, 
packing them out to preserve the beauty of an 
area. I recently came upon a U.S. Forest Service 
sign that put litter into a whole new time frame. 
The stuff people casually discard doesn’t go 
away for a long, long time. Here’s the informa- 
tion on how long some litter lasts in the en- 
vironment: 
e A plastic film container (Kodak or Fuji): 
20-30 years 
e Aluminum cans and tabs: 80-100 years 
¢ Glass bottles: 1,000,000 years 
¢ Plastic bags: 10-20 years 
¢ Plastic-coated paper: 5 years 
¢ Nylon fabric: 30-40 years 
© Rubber boot sole: 50-80 years 
© Leather: up to 50 years 
© Wool socks: 1-5 years 
© Cigarette butts: 1-5 years 
¢ Orange and banana peels: 2-5 weeks 
You can see how it can pile up if we don’t do 
our part and someone else’s as well. 


Pass Go! 


I’ve peeled those little gold ‘‘Passed’’ 
stickers from my cameras. What are they? Do 
they have anything to do with customs? If so, 
will I have trouble traveling overseas with my 
camera since they’ve been peeled off? 

P. Welding 
North East, Maryland 

The oval gold stickers affixed to camera 
products from Japan are from the JCII insti- 
tute, a quality control organization that has its 
roots in the old days when a product ‘‘made in 
Japan’’ meant poor quality. The quality stan- 
dards set by JCII are now surpassed by the 
companies that send cameras to the US, which 
makes the JCII sticker not as important as it 


Litter’s longevity, adapters for Minolta’s 
7000 and 7000i, read more on 
history... 


was in the past. Feel free to remove these 
stickers with no penalties whatsoever. 

The JCII sticker has no bearing on any for- 
eign customs procedures, but be sure to register 
with U.S. Customs any photo equipment that 
you plan to take out of the country. It could 
save you from paying duties on undeclared 
equipment when trying to leave another coun- 
try or upon your return to the United States. 


Minolta Adapters 
I have several Minolta flashes for my 
Minolta Maxxum 7000, and my wife has a cou- 
ple of Minolta flashes for her Maxxum 7000i. 
The hotshoe on the new 7000i is different from 
that of the 7000. Does anyone make an adap- 
ter so we can interchange the flashes between 
cameras? 
H. Kahn 
Boynton Beach, Florida 
Minolta has two adapters to solve your 
problems. The Minolta FS1100 adapter will 
make it possible to use the older 7000 series 
flashes on the newer ‘‘i’’ series cameras. To take 
one of the new 32001 flashes and convert the 
hotshoe to the non-‘‘i’’ Maxxum cameras, use 
the Minolta FS1200 nee adapter. 
On either camera, the flashes will continue 
to be TTL flash exposure-compatible. 


Hotshoe Alternatives 


I have a Nikon N2020 and wish to use a 
small manual flash off-camera. This camera 
doesn’t have a place to plug ina PC cord. What 
are my options if I don’t use the hotshoe? 

J. Roller 
Madison, Wisconsin 

Many. of the new automatic-oriented 
cameras don’t have a provision for the old PC 
cord. The answer is to purchase an adapter 
with a PC receptacle built in that slips into the 
hotshoe. It sells for less than $16 and allows 
both simple flashes and powerful studio 
strobes to be fired. 

A word of caution: Some older flashes have 
a higher electrical current voltage associated 
with the flash sync cord and could damage the 
electronic circuitry in today’s cameras. These 
older flashes usually had large battery packs 


with separate flash heads and date back more 
than 10 years. If you’re not sure, check with a 
camera repair shop to test the sync voltage. 

An alternative to firing an off-camera flash 
is to use your regular flash on the hotshoe and 
a slave unit on the flash in question. No con- 
nection then is made between the camera and 
the second flash. If your camera/flash is TTL, 
the second flash will not be part of that cir- 
cuitry and the camera will not give a correct 
flash exposure reading for that flash. 


More On The History Of 
Nature Photography 

The articles in the May 1989 issue of OUT- 
DOOR PHOTOGRAPHER on meeting the 
masters have me extremely interested in more 
information on the history of nature photog- 
raphy. Are there any books that chart the early 

days of photographing nature? 
A, Turner 
Columbus, Ohio 
The quality of images obtained by the early 
photographers using view cameras, and even 
glass plates, is truly amazing. You can read 
more about their work in a book called Early 


Wildlife Photographers by Dr. C.A.W. Guggis- 
berg. The book describes the methods, aims 
and achievements of the early pioneers, and 
reproduces a wide selection of their pictures. 
The hardbound book is published by Taplinger 
Publishing Company, 200 Park Ave. South, 
New York, NY 10003. 

Another book chronicling the early wildlife 
photography work of William L. Finley (1876- 
1953), entitled William L. Finley; Pioneer Wild- 
life Photographer is published by Oregon State 
University Press, Waldo Hall 101, Corvallis, OR 
97331. This book reproduces more than 200 pho- 
tographs of outstanding interest from all phases 
of Finley’s career as a photographer—bird pho- 
tographs of remarkable technical quality, as well 
as fascinating shots showing the circumstances 
under which they were taken. 

Either of these books can be special ordered 
through a bookstore, or write directly to the 
publisher. 
eer ES NET 

If you have any tips or questions, address them 
to: OUTDOOR PHOTOGRAPHER, Dept TT, 
George Lepp, 16000 Ventura Bivd., Suite 800, 
Encino, CA 91436. 


_.Nikonos VV. The Great Outdoors Camera. 
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FREE BACKPACK OR WET SUIT VEST WITH PURE Poe! 


It’s watertight (submersible up to 
160 ft.). Weatherproof (impervious to 
cold and heat). Shock-resistant 
(built for high adventure). And 
» virtually foolproof (fully auto- 
™», mated with manual override 
Dn for creative control). Add 
2, interchangeable lenses, 
~ flashes and accessories, 
and Nikonos-V® is truly The Great Guudoors 
Camera. And now get a Nikon designed backpack 
or wet suit vest (each a $110 value) free with 
_ your purchase! See your Nikonos dealer 
for complete details. 


Nikon. 2 cet | 


| ae 


a 


a We take the worlds 
3s greatest pictures: 


This offer valid 5/1/89 through 9/30/89 only through authorized Nikon Inc. dealers in the USA For more 
Dept. N61, 19601 Hamilton Ave., Torrance, CA 90502. © 1989 Nikon Inc 


information, write: Nikon Inc., 


This most-diverse and most- 
photographed state presents the ultimate 
challenge for finding fresh ways to depict 

the cliched or well-worn monuments. 
Here’s a pro who met the test. 


BY STEVE WERNER 
PHOTOGRAPHY BY DEWITT JONES 
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CAL CLICHES: “Sometimes you just get lucky.’’ Half Dome from Glacier Point 
(overleaf) has been taken countless times. Jones returns to Yosemite more 
than any other location, and is prone to stay long after others have gone, so 
his odds are improved. This one evening the ‘‘magical’’ light made the 
difference. For the Golden Gate, Jones knew he had a unique opportunity: 
Lighting on the arches was added for the bridge’s recent 50th anniversary. The 
moon cooperated as well, being in sync with the dawn. 


Nikon FM2, Nikon 75-150 Series E, Kodachrome 64 


our first reaction might be 
that collecting images for a 
picture book, California 
(Graphic Arts), is light duty. Enviable 
even. That’s what we thought, too. 
Crisscrossing the Sierras, hanging 
out on the southern beaches, losing 
your soul in the quiet deserts. That’s 
not work—that’s retirement. 
Naturally, we expected that the 
logistics were a matter of course for a 
man in love with nature and people, 
accustomed to traipsing around the 
back roads and national parks with 
camera in hand and CombiCamp 


trailer in tow, greeting the dawns, out- - 


lasting the sunsets, and generally 
‘‘dewittjonesingaround.”’ 
What didn’t occur to us was that 


Dewitt Jones—the veteran of numer- 
ous National Geographic assignments 
and demanding commercial accounts 
like United Airlines and Dewars 
Scotch, and before that, directing tele- 
vision commercials—was just a little 
scared. It was something akin to stage 
fright, the kind of affliction that can 
pressure an artist to do great things if 
channeled correctly. 

What had Jones on edge was the 
fact that he may have bitten off more 
than he could chew. And most of all, 
he may fall short of those who had 
gone before. 

After all, California is no North 
Dakota, prairie from north to south, 
east to west. It is likely the most diverse 
state in the Union. While such mul- 


tiplicity provides a lot of raw material, 
it can also be overwhelming. Califor- 
nia is like several states rolled into one, 
with a resume that includes broad 
beaches and coastal rain forests, table- 
top deserts and bread-basket valleys, 
the Lower-48’s highest peak and lowest 
point, desolation where you can hear 
your own ears ringing and two of the 
country’s largest population centers. 
Jones was also hearing footsteps. 
California is perhaps the most pho- 
tographed state. It is the backyard of 
Ansel Adams, Bret Weston, David 
Muench and Philip Hyde, people who 
have used the state’s resources to virtu- 
ally define the term ‘‘landscape pho- 
tography.’ (Not easy acts to follow.) 
While their works have elevated na- 


ture’s best accomplishments to the sta- 
tus of National Treasures, postcards 
and guidebooks have reduced the 
monuments and vistas to cliches. 
When it snows in Yosemite, the pho- 
tographers stand shoulder-to-shoulder 
below El Capitan like salmon fisher- 
men at the mouth of the Klamath. 
Had it all been done already? 
Well, if anyone could pull it off, it 
would be Dewitt Jones. If California is 
diverse, so is he. Jones can appear as a 
rocks-and-flowers naturalist one week, 
then show up to command a commer- 
cial crew the next. He is the do-it-all 
photojournalist who can produce 
quality, vitality and freshness on de- 
mand. If anybody could tread in An- 
sel Adams’ footprints or revisit David 


Muench’s tripod holes without step- 
ping on toes, it’s Jones. 

That’s quite a build-up for Dewitt 
Jones, but where’s the payoff for you, 
the reader? 

Amidst all this backslapping and 
melodrama, we saw a very worthwhile 
lesson for John Doe photographer. 
We are banking on the expectation 
that Jones can provide some inspira- 
tion for those of us who want to take 
our own exceptional photographs. 
And, we emphasize the term ‘‘inspira- 
tion’’ because we know that Jones is 
aman of mostly simple means. While 
he may pull an exotic 400mm from his 
bag from time to time, a great deal of 
his work is accomplished with a 
modest FM2, a 20mm and Nikon’s 


economy model zoom, the defunct 
75-150 Series E. 

OUTDOOR PHOTOGRAPHER: 
When talking about the trade aspects 
of the project, you give the impression 
that, in the most basic terms, the book 
is really a memoir or a dream book, 
reminding people of what they have 
seen on vacation in California, or 
what they would expect to see if they 
made the trip. In that sense, your 
laundry list parallels the wish list of 
vacationing photographers. Like you, 
they are not going to be entirely happy 
about their own pictures unless they 
come up with some novel treatments 
of oft-photographed places. 

Dewitt Jones: If you don’t give it 
your own spin, you can buy postcards 


LOOKING SKYWARD: You could say that the ocean rarely has a personality of 
its own, largely letting the heavens dictate. Point Reyes (opposite) is a typical 
‘Jones 20mm.” “You put on your wide-angle eyes, see that today nature is 
doing skies, and tilt the camera up.’’ At Drake’s Bay (below), Jones had to be 
on site 60 minutes before sunrise to overplay the splash of colors with 
telephoto elements. The result is supernatural. Thank goodness there is 


photography to draw a body out at this hour. 


Nikon FM2, Nikkor 20mm (beach) 400mm //3.5 (bay), Kodachrome 64 


and ready-to-go slides in the curio 
shops that are going to be a lot pret- 
tier than most people can take. Unless 
you just like pushing the button, your 
enjoyment of being there is the joy of 
seeing and photographing, and also 
the same thing I was facing, coming 
up with your own personal view and 
memories of the place. 

OP: What is the distinction between 
difference for difference’s sake, and ac- 
curately illustrating your own vision? 

Jones: You certainly don’t want to 
be a slave to the pursuit of difference 
for its own sake. I am not thinking, 
‘What can I do to make this shot 
different from any photograph I have 
ever seen?’ Rather, and I have said it 
enough in my column, I am asking 


myself, ‘What’s turning me on? 
What’s exciting me?’ By trusting in 
your own feelings of the moment, you 
can rest assured that your photogra- 
phy will have its own individual- 
ity. ..but you have to take those few 
moments and ask the right questions. 

I am a nature photographer, and by 
that definition, I don’t have total con- 
trol. I have to make do with whatever 
is there. Or, I may have to go back 
several times to acquire a unique shot. 

After looking at the nine pictures 
on these pages, there are going to bea 
lot of people who will say, ‘Hell, I’ve 
seen that before’ That’s not the point. 
The validation is not measured by 
pure difference, but in the sincerity of 
the emotion the picture arouses. You 


don’t want to shoot a fish-eye view of 
California just to be unconventional. 

OP: Of course, as travel recordings, 
people want their pictures to be infor- 
mational and recognizable first, and 
arty second. 

Jones: It’s a fine line between pic- 
torial and graphic. If you become so 
“*tripped out’’ in your own art to the 
point that amemorable place is reduced 
to pure line and light, people back 
home are going to say, ‘It’s pretty. . .but 
what is it?’ The photo of Drakes Bay 
may be an example of that. No one is 
going to be able to say, ‘That’s where 
Martha and I were standing’ When you 
were there, it probably didn’t look any- 
thing like that. For me, it’s a photo- 
graph about magic. 
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lace: How to shoot 
what isn’t there. 


What’s in your mind’s eye? Is it possible to capture a fantasy on film? 
The Cokin Creative Filter System brings out the magician in every 
photographer. 


It puts stars and rainbows at your fingertips. It makes you a master of 
grand illusions. It lets you change the world in new and startling ways. 
With a twist of the wrist, the unique Cokin filter 
holder attaches to any 35mm SLR camera 
lens. An easy adaptor ring 
does the trick. 
Then, 


FREE BONUS OFFER 


We're celebrating Our 10th phe 
you simply, ith an exciting Free bee Offer 
slip the filters in and| —_ffer with selected ae ret _ our local 
out. Cokin has over 200 to choose | _ god thru December 7? 
from. And The System is compatible with virtu-| __gealer for details. sigs 
ally every 35mm SLR camera made—as well as medium ene KS 
format, video and TV cameras, enlargers and almost all their lenses. pes co uel ea 
Just add imagination. And let the magic begin. 
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HOW LONG 
WILL HE POSE? 


Capture nature’s fleeting moments 
with a single snap of the shutter! 


Our revolutionary new process offers 
Slides...or Prints...or Both 
from the same roll! 

, 


It’s as easy as 1, 2, 3: 

1. Load a roll of any 35mm color print film. 
Select versatile Kodacolor, fine-grain 
Extar...even super-fast Ektapress 1600. 


2. Set your camera on automatic and fire 
away! You'll have four times the 
latitude of slide films...for fewer 
‘““missed’’ exposures. 


3. Choose magnificent (and economical) 
slides and/or beautiful prints after 
you've exposed your roll. Either way, 
you'll receive fine-grain negatives for 
prize-winning enlargements later. 


Top Quality, Convenience, and Reliability. 
Mail your film with total confidence. 

We’re one of America’s leading 
professional labs. We promise to 

give your roils the same personal 

care and precise quality control 

we'd give our own. 


100% SATISFACTION GUARANTEED! 


Our special slide & print process is not available 
at retail stores or local laboratories. 
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| 2960 Simms Street, Hollywood, FL 33020) 
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New Visions Of California_____ 


OP: You can’t get special views, if 
you are not there at special times. 

Jones: My first step is to put myself 
in the place with the most potential for 
things happening. At noon, the odds 
aren’t good. If you are there with a 
breaking storm, the odds are better. 
You have to keep going back until it 
happens, and then you have to know 
your equipment well enough to know 
what to do during those 60 seconds of 
great light. You don’t want to suddenly 
realize you are on frame 36, or be un- 
sure whether to use a 20mm or a 
28mm. Beyond all that, you still have 
to look for things that excite you. You 
still have to fall in love with something. 

I got up one morning in Sausalito and 
said, ‘There is a moon out there, I bet- 
ter go take a look at the Golden Gate’ 
Sure enough, they stacked up together. 
That was somewhat planned, and some- 
what luck. I didn’t have charts on moon 
rises and sunsets. I could have done that, 
but then it might be foggy that day. 

For years, photography has gotten 
me up before dawn and kept me out 
after dusk. I have had a lot of wonder- 
ful experiences where, if I didn’t have 
photography, I would have slept in or 
had dinner with everyone else. 

OP: On the one hand, photography 
is a byproduct of being in beautiful 
places, and on the other hand, it’s a 
reason for being in beautiful places at 
beautiful times. 

Jones: My father and I used to go 
fishing together. I would like catching 
the fish, but being out at dawn on a lake 
in Canada was the reason I was there. 
He would be casting like crazy, missing 
the sunrise, and would say, ‘Why aren’t 
you fishing?’ In a sense I was. Photog- 
raphy as a hobby should be like that. 

Why would I go all the way to Anza 
Borrego and shoot an ocotillo branch. 
That’s what said desert to me, incredi- 
ble color in a bland landscape. It 
wasn’t intellectual calculation, it was 
an emotional reaction. You walk over 
and ask, ‘‘How can I make the sky 
darker and the reds redder? How can 
I make it come off as vibrant as life?’’ 

In this case, I used a polarizing filter 
and an enhancing filter by Tiffen. The 
Tiffen filter only effects the red in the 


_ spectrum. I wanted to emphasize the fan 


quality of the ocotillo, so I used a 20mm. 
OP: How do you decide between 


films, say Kodachrome 200 over 64? 

Jones: There is some good from the 
tests that people run in magazines, but 
you have to do that kind of experimen- 
tation yourself. All I learn from an arti- 
cle about ‘Six New Kodachrome Films’ 
is that they’re different. To know how it 
will look for me and how the filters are 
going to work, I am going to have to go 
out and shoot it. Kodachrome 200 tends 
to go warm. Fuji shoots great greens, as 
does Ektachrome, but different. Eighty 
percent of what I shoot is 64 and I like 
it a lot. Kodachrome 200 tends to be 
what I go to when I can’t shoot 64, and 
I still want an image. I have pushed 200 
to 800 and it holds up very well. 

Film is another way of filtering. But, 
just like carrying too many cameras 
and lenses, you can carry too many 
kinds of film. 

OP: Certainly if there is a lesson 
here, it is finding simple solutions to 
solve monumental tasks. 

Jones: In the same spirit of econ- 
omy, I whittled down the task of pho- 
tographing California the way I pare 
down my equipment. California is one 
of the most diverse states in the coun- 
try, both in terms of geology and in 
terms of people. I didn’t want to do 
just a ‘‘rocks and trees book.’ I 
wanted to do cities, people. I would 
make these big lists on the computer 
of quintessential pictures, everything 
you had to have to cover the state ade- 
quately. It would require a 400-page 
book. As you begin to work that 
down, the challenge becomes harder, 
because what is left are the stereotypic 
images of California. There is no get- 
ting around them. 

At some point, I just relaxed and 
decided that it was not going to be 
California, but my California. It’s hard 
doing something that you know so 
well, and that so many people know so 
well. I don’t know what the Russians 
thought of A Day In The Life Of Rus- 
sia, but I liked it because it was all im- 
ages that I had never seen before. 

OP: So, how do you go to a place like 
Yosemite and come away with an image 
that shows the place and also shows it 
in a way that appears fresh or personal? 

Jones: Sometimes I am more suc- 
cessful than others, but I am always 
setting myself up for opportunities, 
and asking the right questions. op 
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Olympus has done it again. extend outside the camera body, Visit your Olympus dealer 
And again. the Infinity Twin is more compact and ask to see the Infinity Twin. 
We've developed a unique than any dual-lens camera has a Because, as everyone knows, 
autofocus twin lens system and right to be. two lenses are better gaz 
put it inside one single camera. What’s more, because each than one. 
The new Infinity Twin. lens acts independently, your 
There’s a 35mm AF wide- pictures will be exceptionally 
angle lens for group photos and sharp and clear. 
panoramic outdoor shots, and a And, like the original Infinity, 


70mm AF telephoto lens to pull the Twin is weatherproof. So 
distant subjects in close. All atthe nothing will stand in the way of 
touch of a button. your getting great pictures. 
And, since the lenses never Best of all, you could spend 
twice as much money and not get 
half as much camera. 


For literature, in USA call toll-free 1-800-433-0880. For more information, write Olympus Corporation, Dept. 309, Woodbury, N.Y. 11797. In Canada: W. Carsen Co. Ltd., Toronto. 
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PHOTOGRAPHY BY DANIEL J. COX 


at one of nature’s most 
elusive yet endearing species 


BY JAMES LAWRENCE 


INTERRUPTED VIGIL: A one-week-old fawn, searching the hardwood forest for its 
mother, responds with primordial instincts to the sound of the photographer. 


Nikon F3, Nikkor 300mm //2.8, Kodachrome 64, so sec. at f/4 


our years ago, Daniel Cox 
walked into the offices of 
Willow Creek Press with a 
portfolio of deer photography. It 
didn’t take company personnel long to 
realize that here was no ordinary 
assemblage of majestic bucks framed 
like kings against flaming fall colors. 
Cox had captured more than just beau- 
tiful deer images, suitable for framing: 
Spread on the table was a broad and 
deep rendering of whitetail deer be- 
havior, biology and environment. 
‘*But parts of the photographic phe- 
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nology were missing,’ writes Chuck 
Petrie, Willow Creek Press editor, in 
the foreword of the book, Whitetail 
Country. ‘‘Important aspects of the 
whitetail’s existence had to be recorded 
on film before this book could ade- 
quately portray the natural history of 
this widely recognized but relatively 
furtive, enigmatic animal.’ 

Cox, with an enthusiastic mandate 
to go the distance, returned to the 
north woods of Wisconsin. Over the 
next two years, he ‘‘commuted’’ regu- 
larly from his home in Minnesota, 


recording the lives and wanderings of 
whitetails, enduring weather from all 
the seasons. 

“Wildlife photography is more than 
just shooting photographs of animals 
and nature scenes,’’ Cox writes of the 


‘MOTORDRIVE MEADOW: A large 
buck adorned in August velvet, 
spooked by the camera sound, 

dashes from his feeding site. 


Nikon F3, Nikkor 300mm //2.8, 
Kodachrome 64, Yaso sec. at //4 


TABLEAU IN 
GOLD: His antlers 
adorned in early 
autumn velvet, 
this stately buck 
hesitates at the 
edge of a 
hardwood forest 

4 before entering an 
apple orchard. 


Nikon F8, Nikkor 
600mm 7/4, 
Kodachrome 64, "25 
sec. at //4 


AGGRESSIVE SALUTE: Two does rear up to strike out at each other in late fall. The display signifies 
aggressive dominance behavior, intended to protect the food source they have both been feeding on. 


Nikon F3, Nikkor 300mm //2.8, Kodachrome 64, ‘50 sec. at //2.8 


experience. ‘‘It includes studying wild 
animals and going to the places they 
inhabit. ..I could hardly believe the 
love rural people of that state (Wis- 
consin) have for whitetailed deer... 
some small communities have even es- 
tablished boundaries within which the 
discharge of firearms is prohibited.’’ 

When Cox was done, his cumula- 
tive ‘‘take’’ weighed in at over 5000 
slides. And Petrie’s complete ‘‘phe- 
nology,’ or biological phenomena 
correlated with climatic changes, was 


there in the imagery. Now it was time 
to complete the odyssey with words. 
Petrie chose one of the country’s fore- 
most whitetail deer biologists and 
writers, John Ozoga. 

Whitetail Country stands as a com- 
prehensive, yet intimate, glimpse of 
the behavior of whitetails in the 
northern environment. Our selection 
lauds the good work of biologists 
everywhere who study animal lives 
and habits to better ensure the surviv 
ability and genetic quality of species. 


EYE-TO-EYE SURVIVAL: Even from a considerable distance, the muted trip 
of the shutter will send this buck bounding down the far side of the ridge. 


Nikon F3, Nikkor 300mm //2.8, Kodachrome 64, '/s50 sec. at //4 
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In Whitetail Country 


BREAKFAST IN THE MISTS: A buck sporting summer velvet reaches up 
through the fog to nab a ripened apple. 


Nikon F3, Nikkor 300mm 72.8, Kodachrome 64. 1/50 sec. at //8 


But it is the wonderfully rich, detailed 
range of Dan Cox’s whitetail photogra- 
phy that caught our eye, just as it did the 
editors at Willow Creek Press in 1985. 
oP 
Source; Whitetail Country, Willow 
Creek Press, 102 Waupaca St., 
Wautoma, WI 54982, (414) 787-3005. 


Daniel J. Cox has been published 
in National Geographic, National 
Wildlife Sierra and Sports Afield, 
to name just a few. Many of his photos 
have been selected for private collec- 
tions and have been displayed in the 
Nikon House Gallery in New York. 
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The SEARCH" 


| 
| 


A woods encounter leads to a 
photographic stalk of one of 
Nature’s rare and beautiful creatures 
TEXT AND PHOTOGRAPHY BY ROY MORSCH 


began to hear reports in mid-June from my neigh- 

bors and folks at the post office about a white deer 

in a nearby cow pasture. Even though I roamed the 
woods, the fields and the pastures throughout the summer, 


it wasn’t until the fall that I finally got my first glimpse of TO CATCH A . 

this unusual critter. DEER: Mor. sch = 
Around dusk ona crisp fall evening, my wife, Joann, and photographic 

I took a walk toward the pasture where this deer was last seen. stalk spanned 

As we walked, we talked about how lucky we would be to see a “aaah 


him (or her), since deer are very spooky in hunting country. 
As we approached the field, we could see a white spot about 
500 yards away. A fast look with our 10x50s confirmed that 
it was the white deer. He was feeding along with six other 
deer, but he alone stood out like a neon sign. We were able 
to sneak close enough to see that the deer was a young male then made a 
with budding antlers, or ‘‘buttons.’ He was not an albino, speedy escape. 
which is all-white and has pink eyes, but was, in fact, a pie- Olympus OM-4T, Zuiko 180mm f/2.8, Kodachrome 200, 1/59 
bald, with a touch of brown around his nose, and small sec. at f/2.8 

patches of brown here and there on his back. 

Knowing that rifle season was only a couple weeks away, 
I knew time was getting short to photograph him. It was 
too late to photograph him that evening, but I would be 
prepared for the next morning. 

The weather forecast was for a cold, rainy, windy day. I 
would have to travel light, especially since I suffer from a bad 
back. I wouldn’t be able to take a tripod or my favorite long 
lens, the Zuiko 350mm f/2.8. I packed my Olympus OM-4T, 
without a motor drive, a 180mm f/2.8, a 1% teleconverter 
and four rolls of Kodachrome 200, a nice, light outfit. 

Unfortunately, the weatherman was right for a change. 
At dawn the wind was whipping at gusts of 15 to 20 mph 
from the northeast. Big, black clouds zoomed low over the 
mountaintops. I made a wide circle to the south of the white 
deer area, about 14 miles downwind from where we had 
seen him the night before. As I approached, I kicked up 
seven or eight deer at about 200 yards. I strained my eyes in 
the morning light to see whether the white critter was with 
them. He wasn’t. The herd ran exactly in the direction that 
I guessed he would be. Not a great way to begin a stalk! 


Finally, the will- 
o’-the-wisp prey 
was surprised for 
a split second, 
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Photo by Susan G. Drinker 
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The Search For The White Deer 


This time of year, white-tail deer are 
in full rut, with bucks chasing does 
and each other all over, possibly mov- 
ing the little white one a mile or more 
from where I had spotted him the 
previous night. 

I had to slow down, consider the 
lay of the land, and carefully plan my 
stalk. Before me to the north lay a 
small pasture overgrown with black- 
berries, hawthorns and goldenrod. 
To my left (west) a narrow strip of 
hardwoods, about 200 yards wide, 
gave way to a large hayfield. North- 
east of the overgrown pasture was 
a large plateau with hardwoods on its 
steep sides and an unmowed hayfield 
at the top. 

I chose to sneak downhill to the 
edge of the field where I could see one- 
half mile north and south, and one- 
quarter mile to the west. The white 
deer would be easy to spot against the 
drab brown of the late fall landscape 
of rural Pennsylvania. Besides, I 
couldn’t go to the top of the hill be- 
cause, in all likelihood, the herd that 
I had spooked was probably up there 
watching my every action. 

Before I began my stalk, I checked 
the meter in my camera, which read ¥, 
sec. at f/2.8 with Kodachrome 200 
film, still not enough light to shoot 
without a tripod. I crept in slow mo- 
tion down to the edge of the field. To 
my advantage, the wind was still gust- 
ing out of the northwest at 20 mph. 
The sounds of the trees and leaves 
blowing muffled my own motions. 

I took a moment to study the hay- 
field with my 10x30 monocular. Along 
the south edge 500 yards away, a spike 
buck and a big doe, with a fawn, were 
feeding. Along the north edge were 
mostly goldenrod and milkweed, 
growing in large clusters, which at a 
glance could be mistaken for the typi- 
cal brown, white-tail deer; but a white 
deer would definitely show up, even 
one-half mile away. 

I headed north into the wind up to 
the overgrown pasture and cut very 
slowly uphill through some hard- 
woods, from one tree to another, to 
the base of the plateau. Suddenly, a 
flicker of white appeared one-half 
mile in the distance. I looked again 
through my monocular to see him 
about 100 yards from where he had 
grazed the previous night. What a 
break that he was still in the area! 


After a few moments of watching 
the white deer feed along the edge of 
the overgrown pasture with two other 
deer, both does, I headed uphill, al- 
ways putting a tree between the deer 
and myself. 

Nearly an hour had passed since my 
first meter reading. The light was up 
three stops to a so Sec., finally light 
enough to shoot. I didn’t mind the 
light freezing rain, even though it stung 
my face like little frozen BBs. The 
sounds of the pellets hitting the forest 
floor muffled my movements. 

Stalking so intensely took such 
great concentration and physical en- 
durance that, every 10 minutes or so, 
I got behind a big tree to do stretches 
to release the tension in my back. As 
I was finishing one of my stretches, I 
could hear a truck coming up the 
road, a good mile away. All of a sud- 
den, one of the goldenrods turned into 
a spike buck, not 30 feet away, up- 
wind. If I made the slightest move, he 
would instantly spot me. The spike’s 
attention was on the truck. As the 
truck passed, the buck went back to 
feeding. Should I shoot him? 

He was so close, I could see his 
whiskers. I have thousands of photos 
of big bucks. Did I need a shot of the 
spike? If he spooked, he might spook 
the little white deer. I was still in a 
squatting position and my legs were 
going to sleep. A very long 10 minutes 
went by. The rain had stopped and 
some sun peeked through the black 
clouds. I couldn’t take it anymore. My 
legs were totally numb. My back was 
killing me. I had to do something. 

The spike stopped feeding to look 
around. He looked into the wind. 
Slowly, I raised my OM-4. ‘‘Click’’ He 
looked right at me. ‘‘Click.’’ He bolted 
away as if I had shot at him with a ri- 
fle. (Even though the Olympus OM-4, 
with its air-cushioned mirror, is by far 
the quietest of the SLRs, it was no 
match for the keen hearing of this alert 
creature.) He raced across the field to 
the west, his white tail waving a warn- 
ing to any deer in sight. But at least I 
could move again. 

While the spike had me pinned 
down, I could not see the white déer. 
I looked around the tree. He was gone. 
Did the spike spook the white deer? 
Did the white deer bed down in the tall 
goldenrod? Or did he continue to feed 
just over the hill?. 


I looked the field over with my 
monocular and saw nothing but 
goldenrod. Upon closer inspection, I 
noticed a tail twitching and a slight 
movement to its right. The two does I 
had seen earlier were still feeding, 100 
yards away, working their way over the 
crest of the hill. I had to wait another 
10 minutes for them to leave before I 
could continue my stalk to the west 
side of the plateau. 

As I looked over the pasture over- 
grown with stands of hawthorn, I 
couldn’t see any deer at all. What had 
happened? Did J spook them? Or did 
the spike spook them? Slowly, I made 
my way through the open from one 
hawthorn to the next, continuing 
around the west side of the plateau. 
On the north side the pasture gave way 
to woods, which dropped steeply 
downhill. There was a large patch of 
blackberries between me and the open 
woods. I looked in every direction, but 
still there were no deer in sight. 

As I turned to sneak around the im- 
penetrable blackberry patch, the white 
deer burst from the thick cover, just 50 
feet away, startling me. Out of reflex, 
I just pointed the camera and shot 
without focusing. The deer went blast- 
ing down the hill to the open woods. 
I shot another frame; this time I fo- 
cused. Suddenly, I realized that my 
hands were shaking. I was breathing 
hard through my mouth. ‘‘Buck 
fever?’’ Why was I so unnerved? 

I had photographed many spectacu- 
lar game animals before, mostly in 
parks and preserves, but I had never 
photographed a piebald before. We 
were not in a protected area, but on 
heavily hunted land, a few days before 
the opening of rifle season. 

As I watched the white deer run 
away, I almost had to chuckle. He 
looked more like a little white goat 
than any ‘‘big game’’ animal. 

The deer ran east and cut back up- 
hill. When he slowed down, he did not 
look back but continued straight up- 
hill 300 yards away. If I moved quickly, 
perhaps I could cut him off. To keep 
out of his line of sight, I backtracked 
until I was back over the slight hill, 
then ran as fast as I could to the east 
where I thought he might appear. 

At the edge, I slowed my pace and 
looked down the hill. The piebald was 
50 yards away, coming right at me. 
The wind was still from the northwest. 
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The Search For The White Deer 
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A senseless and tragic end for the unique little creature: Someone used a 


gun instead of a camera. 


The deer was still upwind, looking 
over his shoulder downhill behind 
him. He continued into the blackber- 
ries. I dropped to my knees. He was 
approaching slowly and cautiously, 


TELEMASTER 841 


15 -60 x,60 
Prismatic Spotting Scope/ 
Telephoto Lens 
3 lbs. 4 oz. 


46 Outdoor Photographer 


ending up nearly 15 yards below me. 
I knew he was as close as he would get. 

Slowly, I stood up and focused. He 
looked right at me and froze. ‘‘Click,” 
At the sound of the shutter, he was off 


again. He jumped high over the black- 
berries. I was able to get off a second 
shot while he was in mid-air; it looked 
good in the camera. I made another 
shot as he bounded away. Then I ran 
along the top of the ridge, parallel to 
him. When he stopped, I stopped. 

For a brief moment, the deer looked 
back to where I had been. Rather than 
continuing around the hill, he ran up- 
hill in search of the cover of the black- 
berries. He was really nervous. He 
knew someone or something was after 
him. As he hurried in my direction, I 
dropped to my knees. His ears were 
bobbing over the top of the thicket. 
He moved to within 15 yards of me 
again. I prefocused, stood up fast and 
shot another frame. 

The little guy didn’t even look up. 
He just took off like a rocket. I shot 
again as he sped away. He raced down 
into the open woods, 100 yards or 
more away. I made one last parting 
shot. He ran right into a small herd of 
deer, probably the same one that I had 
kicked up earlier. They all ran back to 
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the south as if the devil were after 
them. I watched them go, my heart 
beating like a drum in my chest. 

As I headed home, I thought about 
what a wonderful, eventful morning it 
had been. I had shot several hard-won 
frames, not several rolls, but was 
thrilled at the accomplishment. A far 
cry from a morning’s shoot in a park! 
I would definitely return the next day. 

Day after day I searched for the 
white deer, always expecting to see him 
and then returning disappointed. He 
had become a phantom. My first and 
only encounter seemed more and 
more unreal, almost an apparition. 
How lucky I had been to shoot those 
few frames my first day out! 

Throughout the hunting season I 
heard reports of the little goat-like 
white deer. A young hunter proudly 
related his experience of seeing the 
deer walk within 30 yards of his deer 
stand. The kids on the school bus 
thrilled at occasional glimpses of him 
in the early mornings. 

One morning two days before the 
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antlerless deer season, my friend and 
neighbor Olan told me that he had 
spotted the deer up behind his farm in 
the big woods. I quickly got my equip- 
ment together and proceeded right to 
the location. (I remembered to wear 
my blaze orange vest for safety.) After 
20 minutes of scouting along the top 
of the ridge behind my neighbor’s 
farm, I thought I saw the little white 
deer bedded down at the bottom of 
the ridge. 

With my monocular, I studied the 
scene. It was the little deer, but some- 
thing about him was unusual. He 
didn’t look very alert. He was lying 
on his side with his feet outstretched 
in front of him. At that moment, I 
knew something was definitely 
wrong. I bounded down the hill, 
almost falling. The little deer did not 
move. Every leap closer confirmed 
what I already knew. I walked the last 
few yards, not wanting to believe that 
the little one had been illegally shot 
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s the aperture really all that im- 
portant for successful picture 
taking? Yes! No matter how 
great a picture’s composition, if the 
wrong depth of field is employed, it’s 
all for nothing. Conversely, even the 
poorest of compositions can be com- 
mended when the correct depth of 
tield is employed. 

So just what is depth of field? 
Depth of field is the zone or area of 
sharpness within a picture. Once 
you’ ve chosen to focus on a given sub- 
ject, you’ll notice that some sharpness 
exists in front of and behind the sub- 
ject. As a general rule of thumb, this 
area of additional sharpness extends 
one-third in front of and two-thirds 
beyond the in-focus subject. 

As you have noticed when looking at 
magazines, calendars, greeting cards or 

large picture books, some of the pho- 
' tographs convey a great deal of overall 
sharpness while others rely on a very 
limited area of sharpness. Perhaps 
you’ve been mystified by the ‘‘tech- 
nique’ employed by the ‘‘pros’’ where- 
in they record, from the immediate 
foreground flowers to the distant 
mountain, extreme sharpness through- 
out. You go out and try that with your 
camera and soon discover that, when 
you focus the foreground flowers, the 
mountain goes out of focus. Then, 
when you focus the mountain, the 
flowers go out of focus. One student I 
had felt quite confident that he could 
not render everything sharp in the pic- 
ture because he didn’t have ‘‘one of 
those professional cameras.’ 

Depth of field, or the area of sharp- 
ness in a picture, is not solely achieved 
by focusing the camera. Three other 
factors enter into it: the lens in use, 
your distance from the subject and, 
perhaps most important, the aperture 
in use. 

Generally speaking, the shorter the 
lens, such as a 28mm wide-angle lens, 
and the bigger the aperture number in 
use, ie., 11, 16 or 22, the greater the 
area of sharpness. The longer the lens, 
such as a 200mm telephoto lens, and 
the smaller the aperture number in use, 
such as 5.6 or 4, the more shallow or 
narrow the area of sharpness. 

Compelling imagery is something 
I’m sure most amateurs hope for. The 
route to compelling imagery begins 
with the appreciation and understand- 
ing of the creative effects offered by the 
aperture. The number of situations 
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where aperture selection is given pri- 
ority is almost endless, but I will share 
with you some of the more common 
situations. 


The Story-Telling Photo 

The ‘‘storytelling’’ picture includes 
a lot of subjects within the frame, all 
well composed, with sharpness 
throughout. The landscape composi- 
tion is most often referred to by me as 
“*story-telling”’ Because of its sweep- 
ing vision, the wide-angle lens, such as 
a 28mm or 24mm, is often called upon. 
The vision can gather a lot of material 
inside the frame. When these story- 
telling lenses are combined with a 


story-telling aperture, i.e., 16 or 22, a 
great deal of sharpness, or depth of 
field, results. 


Tulip Fields In Holland 


Several years ago, I was in Holland 
doing a corporate brochure for a Hol- 
land bulb company (photographs 1 
and 2). 

From the edge of the field, I stood 
and fired off several frames at eye-level. 
Hardly a compelling image, I remarked 
to myself. Perhaps a shift in my view- 
point was in order. Lying down low on 
my knees and belly at the edge of the 
field, I met the tulips at ‘‘bloom level.’’ 
The resulting composition invites 
viewer participation. This immediate 
use of foreground interest, coupled 
with my 24mm wide-angle and the 
right f-stop, did, in fact, tell a good 
story. 

Compositions of this type invariably 
raise the question of focus. What did 
I focus the lens upon, the tulips or 


the background? Actually, I focused 
on neither one. I opted instead to use 
the depth-of-field scale. 

When shooting story-telling pic- 
tures, wouldn’t it be great if you could 
know well in advance the exact areas of 
sharpness that will result on your film? 
You can do just that with the depth-of- 
field scale. Located on all single focal 
length lenses and even some zooms, the 
depth-of-field scale allows you to pre- 
set the exact area of sharpness desired, 
prior to the actual taking of the picture. 


Using The Depth-Of-Field Scale 


Following my arrival in Las Vegas, I 
rented a car and began my two-hour 


drive to Bullhead City, Ariz. I had been 
hired by a utility company in Bullhead 
City to shoot a corporate brochure. 
The vastness of this desert region urged 
me to stop on more than one occasion 
and shoot some pictures (photographs 
3 and 4). One such composition 
resulted in the use of my depth-of-field 
scale. With my aperture set at f/22 and 
the depth-of-field scale pre-set on my 
20mm wide-angle lens, I proceeded to ° 
shoot this graphic road scene. 
However, as is always the case when 
pre-setting the depth-of-field scale in 
situations like this, the actual image in 
the viewfinder was anything but 
sharp. In fact, what I saw was a very 
fuzzy road scene. Many of my stu- 
dents, and perhaps you as well, would 
feel compelled to re-focus the camera 
at this time. Don’t! The reason the im- 
age in the viewfinder is unsharp is be- 
cause you are viewing the scene at the 
largest lens opening. In this case, that 
is f/2.8. The picture-taking f-stop of 


Here’s a crash 
course on how 
to control 
depth of field 
with your lens 
aperture setting 


TEXT AND 
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22 will not be employed until I press 
the shutter release. Then the camera 
automatically stops down to the cor- 
rect aperture. At this time, the depth 
of field promised by the depth-of-field 
scale will be rendered on film. As you 
can see in the second picture, the 
desired sharpness was achieved, not by 
“focusing’’ the camera, but rather by 
combining a ‘‘story-telling’’ aper- 
ture—in this case, f/22—with the 
depth-of-field scale. 


The Isolation/Singular Theme 


Another kind of photograph that 
results in compelling imagery is the 
“isolation’’ or ‘‘singular theme’’ com- 
position. This type of composition is 
almost always limited to a single area 
of sharpness, leaving all other objects 
in back and in front of the focused 
subject obscured. Because of its nar- 
row vision, the telephoto lens is often 
called upon to isolate. When com- 
bined with small aperture numbers, 
i.e., 5.6 or 4, the area of sharpness, or 
depth of field, is quite shallow. 


Louisiana’s Finest 


I had just wrapped up an assign- 
ment for an oil and gas company and, 
following an invitation from one of 
the company’s vice-presidents, I 
found myself headed to an alligator 
wildlife refuge (photographs 5 and 6). 

Numerous bogs and ponds per- 
meated the well-manicured lawns and 
garden areas. Water moccasin and cot- 
tonmouth snakes hung from trees 
while, off in the distance, numerous 
white egrets were busy building their 
nests atop the trees. As the truck I was 
in rounded a corner on the gravel 
road, the guide caught sight of a 
‘‘dinky seven-footer.’’ After assuring 
him it would be a good subject, I 
proceeded carefully from the truck 
with my 50-300mm zoom in hand. 

Firing off several frames at the 
100mm setting resulted in a composi- 
tion of too much clutter and too little 
drama. Moving a bit closer and zoom- 


Here are three 
depth-of-field 
scales—those 
longitudinal lines 
on the lens barrels. 
They allow you to 
accurately select the 
foreground-to-background 
limits of your depth of field. 


ing out to 300mm allowed me to iso- 
late a profile of the alligator, resulting 
in a far more compelling composition. 
Note how the extremely shallow depth 
of field calls even greater attention to 
the sharply focused alligator. 


Depth-Of-Field Preview Button 


One of the most misunderstood fea- 
tures on so many cameras is the depth- 
of-field preview button. In a nutshell, 
the depth-of-field preview button, 
when pressed, will stop down the lens 
to the selected f-stop, literally giving 
you a preview of the depth of field in 
your composition before you actually 
take the picture. 

For many photographers, this simple 
bit of advice results in confusion. The 
response, “‘I press it and everything just 
gets dark,’ is quite common. 

If you don’t know where your 
depth-of-field preview button is lo- 
cated, refer to your camera manual. 
(Note: Not all cameras have a depth- 
of-field preview.) Once you’ve found 
it, try this exercise: 

With a 50mm lens or longer, focus 
on an object close to you. With your 
aperture set at the smallest number, i.e., 
1.4, 1.8, 2, 2.8 or 4, depress the preview 
button. Nothing happened, right? 
However, with the button still de- 
pressed, begin stopping the lens down 
slowly until you get to the largest num- 
ber, i.e., 16, 22 or 32. As you do this, 
note the changes behind your focused 
subject. (I realize your viewfinder is 
getting progressively darker. This is 
simply the result of your changing the 
aperture size from a large hole to a 
small hole, whereby less light is passing 
through the lens and onto the view- 
finder. Beyond this, however, note the 
increase in definition of objects behind 
the focused subject.) As you stop the 
lens down farther and farther, the area 
of sharpness or definition becomes 
clearer and clearer. This is a valuable 
tool, as it allows you the opportunity 
to literally view the area of sharpness 
before the actual taking of the picture. 


Creative Aperture 


What better time to discover the 
“‘wrong”’ depth of field than now!?. 

To be certain that you understand 
its value, I want to stress that it doesn’t 
make a lot of sense to use the preview 
button when shooting story-telling 
pictures. As I’ve already discussed, the 
use of the depth-of-field scale is in- 
valuable in those situations. It does 
make great sense to use the preview 
button, however, when isolating sub- 
jects. How much definition do you 
want in the background? Just how far 
out of focus do you want to keep the 
foreground? Your depth-of-field 
preview can help you in making the 
right choice in these situations. 


Springtime Daffodils 

Every spring, more than 5000 varied 
shades of daffodils signal the season of 
spring throughout my yard. They are 
always a welcome sight (photographs 7 
and 8). On more than one occasion, 
I’ve found myself photographing 
them, and perhaps most often choos- 
ing to ‘‘selectively focus’’ them. 

The technique of selective focus re- 
lies heavily on large lens openings. The 
goal is to keep the area of sharpness 
strictly limited to the chosen subject. 
Backgrounds as well as foregrounds 
become muted, calling attention to the 
focused object. 

Several years ago, I settled in on a 
mixed varietal row of daffodils and, 
within an hour, I had shot more than 
four rolls of film. First I chose to get 
down low, putting me at the bloom 
level of the flowers. Then, with my 
200mm lens, I began to focus down 
the row until I landed on a single 
flower. As I pressed the depth-of-field 
preview button, I noticed immediately 
that my aperture choice of f/16 was 
excessive. Note the very busy back- 
ground and, although somewhat out 
of focus, the jarring foreground 
flower. With the depth-of-field 
preview button still depressed, I began 
to open the lens up, and when I came 
to f/5.6 I felt confident that this was 
the desired effect I was seeking. All 
that remained was the simple adjust- 
ment of shutter speed until a correct 
exposure was indicated. 


Close-Up 
Photography/Aperture 
Close-up photography continues to 
enjoy great popularity, both for the 
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Creative Aperture 
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amateur and professional alike. The 
obvious subjects, such as flowers, but- 
terflies and insects, are no doubt to be 
enjoyed. But there is also a little- 
known creative tool that close-up pho- 
tography affords when combined with 
the right f-stop. 

First, optical law states rather sim- 
ply: ‘‘Any out-of-focus spot or spots 
of light that appear inside the view- 
finder will assume the shape of the 
aperture in use.’’ To better understand 
how this ‘‘law’’ works, mount your 
close-up equipment, such as extension 
tubes, close-up filters or your macro 
lens, onto your camera body. From 
your attic, grab a string of Christmas 
tree lights and plug them into an elec- 
trical socket in a room that can be 
darkened. Now, from across the room, 
look at the lights through the eye of 
your close-up lens. What you’ll see is 
an eye-catching display of out-of- 
focus circles. 

Now place your hand out in front of 
your close-up lens and move it in or 
out until it is sharp. You’ll clearly see 
a sharply focused hand with a back- 
ground of out-of-focus colored cir- 
cles. If you want to record this exactly 
as you see it, you must set the aperture 
at the smallest number, i.e., 1.4, 2, 2.8 
or 4, depending on the lens you’re us- 
ing. It is only at this smallest number 
that the lens is ‘‘wide open,’ and it is 
only at wide open that the lens open- 
ing is circular. 

Now stop the lens down to a larger 
number such as f/8 or f/1l. If you 
have a depth-of-field preview button, 
press it now and you’Il see a multitude 
of hexagonal shapes. The reason the 
shapes change from circles to hexa- 
gons is simply because the shape of 
the aperture opening went from circu- 
lar to hexagonal. 

Imagine your Christmas card for 
next year. With your camera and 
close-up lens on a tripod, you could 
first take an exposure of the tree with 
all of its lights in an out-of-focus 
mode, and then take a second ex- 
posure with a different lens, such as 
a wide-angle, of the same Christmas 
tree in focus. 


Feather Light 
It had been weeks since I had occa- 
sion to visit Oregon’s beautiful coast- 
line (photographs 9 and 10). When the 
alarm went off at 4 a.m. on that Sun- 


EXPOSURE 
FOOTNOTES 

Every camera that ever was, is 
and will be is essentially a lightproof 
box. A lens can be found at one 
end of this ‘“‘box’’ and light- 
sensitive film can be found at the 
other end. Simply put, light enters 
through a hole in the lens (the 
aperture) and, following a duration 
of time (the shutter speed), an 
image is recorded. It is this recorded 
image that is commonly referred 
to in photography as an exposure. 

In every exposure, three variables 
join together: the aperture, the 
shutter speed and the film speed. 
For reasons of simplicity, I have 
chosen to call these three elements 
the ‘‘photographic triangle.’’ 

The first leg of the triangle deals 
with the aperture, located inside 
your lens. The aperture plays several 
very important roles in successful 
picture taking. The first role is the 
aperture’s ability to control the flow 
or volume of light passing through 
the lens. This volume of light is akin 
to the flow of water coming out of 
a kitchen faucet. 

If I were to open the faucet up 
to its maximum pressure and place 
a glass underneath, it would only 
take a few seconds for the glass to 
fill with water. On the other hand, if 
I opened the faucet so only a trickle 
of water was released, the glass 
would take a longer time to fill. 
This same principle applies to light 
passing through the lens’ aperture. 

On every lens, a series of apertures 
(or holes in your lens) are found. 
These apertures are denoted by an 
assigned number, i.e., 1.4, 2, 2.8, 
4, 5.6, 8, 11, 16, 22 and 32. (Your 
lens or lenses may not have all of 
the aperture numbers listed.) These 
numbers are, in fact, fractions 
such as 4.3, 4.5 and .. With this 
in mind, it should be easy to see 
that a . ‘‘hole’’ is smaller than a 
%.s hole. And, just like the 
example of water spewing out of a 
faucet, the volume, or rate, of 


day morning, I bolted from my bed 
and within several hours found myself 
at the beach. Because I ‘‘see’’ much 
greater photographic opportunity 
along the shoreline than just crashing 
surf and sunsets, I soon found myself 
on my belly composing this feather. 
The strongly backlit feather, coupled 


light passing through these holes is 
dictated by the aperture in use. 

One other important note is that, 
each time you descend from an 
aperture opening of f/2.8 to f/4 to 
J/5.6 and so on, the flow of light 
has been cut in half. Conversely, 
when you change from f/16 to 
J/11 to f/8 and so on, you double 
the flow of light. 

For example, if I set my camera 
at f/2.8 and you set your camera 
at f/4, the volume of light in my 
camera is twice as much. If I set 
my lens opening at f/5.6 while you 
leave your lens opening at f/4, my 
volume of light is now half as 
much. 

So why would you possibly want 
the option of changing the size of 
the lens opening? First, let’s 
remember the basis of any exposure. 
The aperture determines the flow, 
or volume, of light. The shutter 
speed determines how long that 
flow of light is permitted to stay 
on film. The common school of 
thought dictates, ‘‘Since light 
levels vary from bright to dark, 
one can adjust the aperture to 
decrease or increase the flow.’ 

This logic suggests that when in 
the mountains, surrounded by bright 
white snow fields, you should ‘‘stop 
the lens down’’; that is to say, make 
the aperture opening very small. 
This assures that the bright light 
doesn’t ‘‘burn’’ a hole in the film. 

This same logic suggests that 
when you find yourself inside a 
dimly lit 15th-century cathedral, ‘‘set 
the aperture to wide open’’; in 
other words, set the aperture to the 
smallest f-stop. This assures that 
the dimly lit cathedral is given ample 
opportunity to record itself on film. 

In spite of this logic’s good 
intentions, I must emphatically 
disagree. It sets up the unsuspecting 
photographer for inconsistent results. 
Why? Because it gives no 
consideration to a far more important 
function of the aperture: the 
aperture’s role in determining depth 
of field. 


with the sunlight that bounced off the 
dew-laden rocks in the background, 

made a splendid composition. 
Shooting the feather into the back- 
light not only allowed me to record a 
vibrant feather, but I was also able to 
record the brightly lit background 
(Cont’d on page 88) 
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Our motorsport specialist goes 
trackside to see if modern 
camera technology will keep 
pace with the sprinting 
Cobras and Ferraris 


TEXT AND PHOTOGRAPHY BY GEORGE LEPP 


intage car racing is 

the return to the track 

of cars that created 

racing history years ago. They 
constitute a rolling museum 
with names like Ferrari, Maser- 
ati, Cobra, Corvette and Lotus. 
Some of these cars were racing 
for real when I started photogra- 
phing automobiles with a Nikon F 
back in the late 1960s and early 
1970s. Today, the vintage cars look 
the same, maybe even better with 
their restoration, but the camera I 
use now is a far cry from the vintage 
manual Nikon F. 
Photographing an auto race is an 
excellent way to test the latest in cam- 
era equipment. The subjects move 
quickly and incorporate colorful de- 


sign elements, and the use of several reac of 

lenses is necessary to cover the actions his P 

of the cars and people involved. In this 9 EOS, 400-300 

photo session I tested the Canon EOS canon 69 quick five frames per second vs. the 
630. Canon introduced the camera 620’s three frames per second. 

with a number of features that caught twice as fast as the previous EOS 620, How does an autofocus camera, and 


my attention right away. It has an and the 620 is still quite good. The — the Canon EOS 630 in particular, com- 
autofocus capability that is almost 630’s built-in motor drive fires ata pare to the photographic tools I’ve 
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A 1958 Ferrari 250 Testa 
Rosa, driven by David 
Love, speeds past the 

camera, an example of 
panning with the car 
while using a slow 
shutter speed. 


Canon 630 EOS, 100-300mm 
SI5.6L, Fujichrome 50, 1% sec. 
at f/16 


A low angle on a fast corner shows the lean of this 1961 
Ferrari 250 GT SW. The overcast sky softened the harsh 


light of midday. 
Canon 630 EOS, 100-300mm //5.6L zoom, Fujichrome 50, Yaso sec. at f/5.6 


AF Road Test 


Race car tracks around the 
country are now holding events that 
bring back to life the racing cars of 
yesteryear. Many of these cars have 
illustrious records, with drivers that 
are equally as famous as the marque 
they drove. Fangio, Clark, Moss, 
Stewart and Gurney are a few of 
the names still painted on the sides 
of these cars. New owners now bring 
these cars to the track to run with 
similar vehicles and recreate the 
sounds and visual images of the past. 
The racing may not be as serious 
now, for the intent is not to add to 
the competitive history of the car, 
but to parade it around the track at 
speed for the enjoyment of the driver 
and those who come to reminisce. 


Equipment 

Lenses. Zoom lenses and long 
telephotos will give you versatility 
and a means to frame your subjects 
when you may not be able to change 
your position in relation to the race 
cars on the track. The speed of the 
lens is not as critical as it might be 
for nature photography, for the races 
are run during the light of mid- 
morning to late afternoon. The 
zoom lenses I prefer are in the 28 to 
80mm range, with another in the 80 
to 300mm range. This may mean a 70 
to 210mm for some photographers, 
but the ideal seems to be a 100 to 
300mm focal length zoom. 

Add a long lens if you have it. A 
300mm to 500mm fixed focal length 
lens will visually compress the cars 
as they come toward you and allow 
a large subject in the frame in those 
areas where you must stay back from 
the track. Even a teleconverter of 
1.4X, and sometimes a 2X, can be 
added for special effects. Be aware 
that the longer the lens, the harder 
it is to follow-focus a moving car. 

Film. Finer grain films in the 
slower ISO range are the best. For 
slides, I use Kodachrome 64, and 
Fujichrome 50 and 100. If prints 


Shooting Fast Action 


are your preference, the color 
negative films from 25 to 200 
ISO are the best bets when it 
comes to making an enlargement 
later. Just bring plenty of film. You 
can easily use five rolls during a day 
of racing, and at the race mentioned 
in the EOS 630 article, I used 34 
rolls of 36-exposure slide film in 
two days. 

Filters. They can enhance some 
shots where a polarizer might 
dramatize the sky. Even a 
partial neutral-density filter 
may help to bring a bright 
sky into line with the darker 
track area. Most photographs 
will concentrate on the cars, 
and in those cases, filters 
are not needed. 


On The Track 

Start the day by getting a program. 
It’ll give you the layout of the track, 
a listing of the cars and drivers, 
and usually a number of interesting 
facts about the history of the more 
important cars. Wander around the 
track early. Make a point of checking 
each of the corners for shooting 
angles, and note from which 
direction the light is coming and 
will be coming as the day progresses; 
one corner can be great in the 
morning and horrible later in the 
day. The best light will hit the front 
of the car and shine on the side 
that you’re photographing. The 
light direction may be less critical 
on days that are overcast. 

Look for fast sweeping corners 
that will have the cars leaning into 
their suspensions. This can be 
emphasized from a low angle. I 
also look for hills and rises where 
the car can be isolated against a 
neutral background. 

Another section of the track to 
look for is an area for panning 
with the cars. Be sure the light is 
coming from your side of the cars 
and onto the front of them. Choose 


Canon’s fast and smart new EOS 
630 autofocus camera 
incorporates an anticipatory 
focusing computer. 


non 
JARTZ DATE BACK E 


The EOS 630 fitted with 
Canon’s Quartz Back E delivers 
additional features. 


a combination of shutter speed and 
f-stop that will give you a blurred 
background and a sharp car. Start 
with a shutter speed of %s5. sec. and 
progress down to %» sec. The 
percentage of sharp cars will diminish 
with the slower shutter speeds, but 
the effect will be more dramatic. 
The idea is to frame the car before it 
passes you and follow it by as it 
sweeps past. Time your release of 
the shutter just prior to the car’s being 
in front of your position, and be sure 
to maintain a good followthrough. 
The success of this technique depends 
on how well you match the speed of 
the car with your camera pan. 
Remember that the success of 
these techniques is dependent on 
doing it many times and then 
hoping you get one that is just right. 
Don’t count your shots until you 
(Cont'd on page 58) 
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Before we 


on a tripod, 

we view it 

from every 
angle. 


Top to bottom, versatile Bogen 
tripods are designed to give you 
rock-solid stability from any view- 
point, plus outstanding ease of 
operation. 

Made of hard-finish, high- 
strength aluminum alloys, all 
Bogen tripods feature remove- 
able heads with a unique locking 
system. 

Whether you work in the studio 
or on location, whether you use 
35's, medium format or view cam- 
eras, there’s a Bogen Professional 
Tripod for you. Available with a wide 
choice of heads, dollies and acces- 
sories so you can select the combin- 
ation that best suits your needs. 

Bogen tripods. Any way you look 
at it, they're worth looking into. 

For more information, see your 
dealer or write: Bogen Photo Corp., 
565 East Crescent Ave., PO. Box 506, 
Ramsey, NJ 07446-0506. 
201-818-9500. 
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put our name 


AF Road Test 


(Cont’d from page 57) 
see them on the light table under 
an 8X loupe. 


More Information On 
Vintage Car Racing 


The two main publications in the 
United States dealing with vintage 
car racing are Victory Lane 
Magazine, 2460 Park Blvd., Suite 
4, Palo Alto, CA 94306 and Vintage 


used in previous years of automotive 
photography? It’s a definite advantage 
in a number of situations. The first au- 
tofocus cameras were not capable of 
reacting fast enough to follow fast- 
moving cars coming at the pho- 
tographer either directly or at an angle. 
With the advent of the faster reaction 
times and predictory focus of several 
new cameras (the Minolta 7000i, Nikon 
F4 and EOS 630), the use of autofocus 
gives me percentages of in-focus pic- 
tures never before possible. 

The situation that best demonstrates 
the advantages of the new Canon 630 
is when race cars are coming at me at 
an angle and I must pan with them, us- 
ing a slow shutter speed, as they pass. 
The effect is to have a very sharp sub- 
ject with a very blurred background. It 
is difficult to follow focus, maintain 
the car in the frame, and follow it at 
just the right pan speed. With a camera 
that almost guarantees correct focus, 
the photographer can concentrate on 
framing and panning. The percentage 
of usable shots increases dramatically. 

At a previous vintage car race, I 
tested an older autofocus camera sys- 
tem and found the area of sharpness 
on my slides to be consistently behind 
the driver at the rear of the car. This 
is an obvious factor of the time delay 
between the camera following focus 
and the releasing of the shutter. With 
the EOS 630, the focus was where I 
placed it. The Focus Prediction fea- 
ture of the EOS 630 does work. 

The Canon EOS 630 was put 
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Canon has introduced a new 
professional model of the EOS 
camera series. The EOS-1 shows 
Canon’s commitment to autofocus 


Motorsport Magazine, 1040 South 
Florida Ave., Lakeland, FL 33803. 
Both of these publications have 
features about vintage cars and 
drivers and offer a full listing of 
upcoming races. 

Recapture your fascination with 
the automobile and preserve it on 
film with outdoor photography 
techniques. 


through its paces at the recent vintage 
car race held at Sears Point Raceway 
near San Francisco, Calif. Two EOS 
lenses were used extensively and co- 
vered most of the photographic situ- 
ations. The 28-70mm f/3.5-4.5 zoom 
lens handled overall wide-angle shots, 
groups of cars, and close-up design 
shots using the close focus provision. 
On the race track, my main lens was the 
100-300mm f/5.6L zoom lens. Besides 
being incredibly sharp, the focal range 
is ideal for closing in on cars to fill the 
frame and throw distracting back- 
grounds out of focus. The telephoto 
range of this zoom also works well for 
candids of drivers in their cars and peo- 
ple working in the paddock area. The 
relatively slow speeds of the two lenses, 
J/3.5-4.5 and f/5.6, weren’t a problem 
when photographing outdoors with 
films of 50, 64 and 100 ISO. 

Another new feature on the Canon 
EOS 630 that isn’t found on other 
EOS models is the ability to customize 
some of the functions of the camera to 
suit your personal style. The autofo- 
cus can be activated at any time with 
a separate button (the partial metering 
button) instead of when you depress 
the shutter button, and you can over- 
ride the autofocus at any time with 
manual focus on some lenses (Ultra- 
sonic motors). Another feature allows 
the customizing of which button de- 
termines aperture or time settings by 
the electronic input dial. Each of these 
programmable functions allows you to 


find the way that makes the camera 
(Cont'd on page 87) 


technology by presenting a full- 
featured, professionally oriented 
camera that incorporates the best 
features of the T90, EOS 620, 650, 
and the recently introduced EOS 
630. Canon’s intent is to produce 
(Cont’d on page 61) 


YOU GIVE IT 100%. 
WE GUARANTEE IT 100%, 


When you push yourself to 

the limit, you need gear and 
clothing that are up to the 
challenge. At REI, our 100% 
guarantee ensures that every 
item you purchase at REI meets 
your high standards—or you can 
return it for a replacement or 
full refund. For over 50 years, 
REI has outfitted adventurers 
like you for the trails, slopes, 
rocks and water. As long as 
you’re giving it your best, 

go with the best—REI. 


Call or send today for your free REI 
catalog packed with camping gear, hiking 
gear, tents, clothing and accessories, 
plus REI membership information. Anyone 
can shop REI, but for the one-time $10 
membership fee, members receive a 
lifetime of benefits. In 1988, REI declared 
a 10.4% patronage dividend to REI 
members based on their regular-price 
purchases. 


FREE CATALOG |j~St 
1-800-426-4840. 


Seattle, WA 98138-0127 
for your free REI catalog. 


Quality Outdoor Gear and Clothing 
Since 1938 


Shop REI stores in: Alaska: Anchorage ¢ Arizona: 
Tempe ¢ California: Berkeley, Carson, Citrus Heights, 
Cupertino, Orange, San Diego, San Dimas © Colorado: 
Denver ¢ Massachusetts: Reading Minnesota: 
Bloomington « New Mexico: Albuquerque New York: 
New Rochelle ¢ Oregon: Portland ¢ Utah: Salt Lake 
City ¢ Washington: Bellevue, Federal Way, Seattle, 
Spokane © Washington, D.C.-area: College Park, 
Maryland ¢ Opening soon: Austin, Texas 
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HE MASTER CLASS 
SEMINAR SERIES 


A new approach to photographic teaching and enjoyment. Here is a 
rare chance to meet two popular OUTDOOR PHOTOGRAPHER Magazine 
columnists and improve your photo-taking abilities. The learning experience will be 
invaluable. Both Dewitt Jones and George Lepp are experienced teachers and accomplished pros. 


Your photography will never be the same! 


ae em STINT V Seley WEl@) SIS Space is limited so sign up now to reserve your seat. 
For Information, Call: 


OAKLAND/SAN FRANCISCO, CA: October 21: George Lepp * October 22: Dewitt Jones 


LOS ANGELES, CA: November 4: Dewitt Jones © November 5: George Lepp 


(805) 528-7385 


$85 for one seminar ¢ $150 for two seminars. Both days 9:00 am to 5:00 pm 


bo) =) ol 1 7.) Me On OU) Se) SOMES produced by the New Jersey Federation of Camera 


Clubs. One time only with easy access to the tri-state area. 
SOMERSET, NJ: November 18: Dewitt Jones ¢ November 19: George Lepp 
$50 for one show ° $85 for two shows. Both days 8:00 am to 4:00 pm. 


For information and tickets, 
call Dr. Alan M. Dumoff, 
Conference Manager: 


(800) 356-2564 


(N.J. lecture only) 


SUPER PHOTOS ¢ FASCINATING ANECDOTES « PRO SECRETS 


Dewitt Jones is one of the country’s premier landscape photog- 
raphers and a regular columnist for OV TDOOR PHOTOGRA- 
PHER. He has traveled the globe for the past 17 years as a 
photographer for National Geographic and has published six art 
books. Two of his films have been nominated for Academy 
Awards. Jones is an entertaining speaker, and his seminars are 
known for their balance of technical tips, insights into the sub- 
ject matter, humor and, above all, exceptional photographs. 

“Visions of Wilderness’’ is a one-day workshop. Jones will 
share the techniques he uses to express his own ‘‘visions of wilder- 
ness’’ that have made him a success in his field. Composition, 
equipment selection, ex- 
_ posure techniques and more 

will be discussed in detail 
and illustrated through a 
slide presentation. He will 
also talk about photojourn- 
alism and what makes a sal- 
able photograph. The sub- 
ject matter will be aimed at 
those with a working knowl- 
edge of photography, al- 
though all levels will benefit 
from the highly informative 
material. Come armed with 
your best questions. 


Yes, | will attend. Reserve my seat for the following days: 


OAKLAND/ SAN FRANCISCO, CA Embassy Suites Hotel, 250 Gateway Blvd., San Francisco Airport | 
Dewitt Jones: October 22 ($85) 0 Both Seminars: ($150) 0 * Mail to: MASTER CLASS 


George Lepp: October 21 ($85) 


LOS ANGELES, CA Sheraton Plaza La Reina, 6101 W. Century Bivd., Los Angeles Airport 
George Lepp: November 5 ($85) (). Both Seminars: ($150) 


Dewitt Jones: November 4 ($85) 


Do not use this coupon for the New Jersey Lecture Show 
C Check or MO. CI MasterCard LI Visa 
CARD NUMBER 


EXP. DATE 
NAME ON CARD 
SIGNATURE 


TECH ANSWER MAN ¢ POPULAR NATURE ¢ PRICELESS TIPS 


George Lepp is a regular contributor and columist for OUT- 
DOOR PHOTOGRAPHER. His credits include Natural History, 
Science, National Wildlife, Car & Driver, Autoweek, Reader’s 
Digest and People magazines, and National Geographic Books. 
He graduated from Brooks Institute of Photography, conducted 
a nature lecture series for Nikon, Inc., and publishes a quarterly 
newsletter, The Natural Image. 

George’s eight-projector multi-image program is in three parts: 
‘“‘Macro’’ (close-up) covers gear and methods for flash and 
natural light, high-magnification and general tips for flowers and 
insects; ‘‘Birds and Wildlife’? covers maximum quality from long 
lenses, approaching subjects, Mi 
blinds, zoo and expedition 
photography; and ‘‘Land- 
scape’ covers 35mm tech- 
niques for using wide-angle, 
macro and telephoto lenses; 
best film; special-effect 
filters; printing, and storage. 
All seminars are designed for 
a broad spectrum of ex- 
perience, from amateur to 
professional. Some of the 
latest equipment from Nikon, 
Canon, Olympus and 
Minolta will be on display. 


¢ Make your check or money 
order payable to OUTDOOR 
PHOTOGRAPHER. 


SEMINARS, PO. Box 6224, 
Los Osos, CA 93412. 

e Your cancelled check will 
be your receipt. 

e For questions and more in- 
formation, call (805) 528-7385. 


O 


ATTENDEE 

PHONE (AM) eee UP 

ADDRESS 
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Enrollment will be limited. Up to the day of the seminar, refunds will be granted on request, less $5 handling fee. No refunds after the seminar is held. No ticket will be sent. Please stop at 


the registration table to check in for each session. Your canceled check is your receipt. 


AF Road Test__ 


Canon’s new EOS-1 with Power 
Drive Booster E1 is Canon’s 
top-of-the-line professional 
autofocus camera. The Booster 
pack kicks the frame advance 
to 5.5 per second. 


(Cont'd from page 58) 
a high-performance autofocus 
SLR that still gives the photographer 
control over all the camera functions. 

The EOS-1 was introduced to us 
at a press conference held at Maine’s 
Acadia National Park, a perfect 
location for outdoor photography 
with its rugged coastline and verdant 
landscape. Two days of field testing 
and 20 rolls of film gave me a feel 
for Canon’s new product. During the 
session, numerous Canon tech reps 
and several engineers from Canon’s 
Japan office were available to answer 
questions and listen to our input. 

Time constraints keep us from 
giving you a full report on the EOS-1 
here, but a full review, with photo- 
graphic examples, is slated for an 
upcoming issue of OUTDOOR 
PHOTOGRAPHER. 

Here’s asummary of what features 
are to be expected on the EOS-1, with 
some comments on how they may be 


important to outdoor photographers. 


Viewfinder. Inside the viewfinder 
(100-percent coverage), information 
that includes a film counter and 
exposure scale joins the readouts 
on f-stop and shutter speed. A 
diopter adjustment for eye 
correction is now built in. 

Motordrive. Included within the 
standard EOS-1 is a 2.5-frame per 
second winder. An optional Power 
Booster El brings the film advance 
speed to 5.5-frames per second. 

Exposure. Five choices of metering 

(Cont'd on page 86) 


consistent quality. 


Holland 


We specialize in the finest quality, archival, 
Ilford Cibachrome color prints from your 
slides or transparencies. We take pride in 
personal attention, fast turn-a-round, and 


Pholo 


For more information, 
write or call: 


Holland) 
o3e@ | | 
Pholo 


Holland Photo 
1221 S. Lamar 
Austin, Tx. 78704 
512-442-4274 
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SERVING MORE THAN 100,000 PHOTO ENTHUSIASTS IN 125 COUNTRIES 


YOU CAN MAKE MONEY! 


WITH YOUR CAMERA or CAMCORDER 


I 
i In PRESS PHOTOGRAPHY, GLAMOUR, SPORTS-ACTION, PUBLISHING, OUT- I 


DOOR, WEDDING, NATURE, WILDLIFE, LANDSCAPE, VIDEOGRAPHY, POR- 
TRAIT, MODEL PORTFOLIOS, TRAVEL and COMMERCIAL PHOTOGRAPHY. i 


LIFETIME MEMBERSHIP NOW ONLY $34 
International Freelance Photographers Organization « IFPO ; 


YOU CAN ENTER THE 1969 MONTHLY PHOTO CONTEST 
INTERNATIONAL 
Photographer 
nO ROAD cen INE 

name 

address 

Visa/MC/Amex/Optima card# 


“weeseween~=t 7 PROVEN PROGRAMS | 


include PRESS Identification, MODEL CONSULTING, Certification, Accessories, 
News, Directories, and a full line of Photo Business FORMS. Hundreds of photography | 
books and instructional videos are available to members at special prices. 


"I'VE MADE $150 PER HOUR" ! 


“Since joining IFPO, I've been paid by national and local publications to shoot sports, | 
celebrities, entertainers and politicians. I've met presidents Reagan, Bush, and Gerald 
Ford, and celebrities Brooke Shields, Louise Mandrel, and many more. I've been | 
published in NFL's Game Day Magazine, The Globe, The New Voice, The SanFrancisco 
Union, and more. My photo of Frankie Laine even made his new record album cover. | 
All of this thanks to IFPO. I tuned my hobby into cash. Now my camera pays the bills. 
Before joining IFPO Ihadnever met important people or had my photos published. IFPO | 
opens doors and makes opportunities." .......... Craig W. Davis, Ft. Lauderdale, FL ; 


FREE SUBSCRIPTION , 


toJNTERNATIONAL PHOTOGRAPHER Magazine is INCLUDED WITH 
YOUR MEMBERSHIP along with your lifetime parchment membership I 
Certificate and I.D. Card. Complete Program details included. Send life- 
time dues of only $34 ($39 outside USA). Use check, money order or credit 
card. No COD's please. LIMITED OFFER, ACT NOW. i 
MAIL TO: | 
IFPO Membership O-9, P.O. BOX 18205 
WASHINGTON DC 20036-8205 USA I 
or call TOLL FREE with your CREDIT CARD || 


1-800-654-9557 | 


Canada or foreign call 1-919-945-9867 
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Gadget B 


Built-in 
autobracketing is 
easily accessed 
in the Chinon 
CP-9AF autofocus 
SLR by the AEB 
button top right. 
Three frames 
with /2-stop 
increments and 
shutter- or 
aperture-priority 
are enabled. 


The . 


Today’s camera technology 
gives tremendous exposure 
backup. Here’s a dive 
into the hardware and 
subtleties of rapid-fire 
bracketing. 

BY JAMES LAWRENCE 


utobracketing is one of those fea- 
tures on many of today’s cameras 
that might have seemed like a 
gimmick when it first came out, but in fact can 
be a real genie bearing visual treasure when used 
in the right manner. Contributing editor Lewis 
Kemper recently used autobracketing during a 
time-honored, fast-changing event in Yel- 
lowstone National Park: the eruption of Old 
Faithful geyser. His rich and diverse results con- 
firmed what he’d known all along: Autobrack- 
eting brings home the action when nothing 
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short of clairvoyance would have done it before. 

‘‘The situations where I’ve used it and found 
it valuable,’ says Kemper, ‘‘are where lighting 
conditions are extreme and things are happen- 
ing fast. We were shooting Old Faithful at sun- 
set with the sun backlighting the geyser. I knew 
I’d get variations of exposure that would give 
me white, black or gray for the geyser, because 
the wind would be blowing the water back and 
forth in front of the sun, sometimes blocking 
it, sometimes not.’ 

Before autobracketing came along, Kemper 
would have had to manually dial in exposure 
compensation, or change aperture or shutter 
settings for every frame he shot: Either choice 
has traditionally been time consuming and 
sometimes prone to error in the heat of the ac- 
tion. Now, it’s literally a snap. To cover the 
range of light play at Old Faithful, Kemper 
punched in an autobracket range of five ex- 
posures of one-half f-stop increments. 

To illustrate: When Kemper pressed and held 
down the shutter button, the camera’s com- 


Essential Autobracket 


puter automatically made five different ex- 
posures. The sequence began with the normal 
exposure for the first frame, let’s say f/8 at 450 
sec. Here’s how it would all look (note that 
we’ve selected aperture here for clarity): 
Example 1: Autobracket sequence. Five 
frames at /2-stop increments, aperture priority. 
© Ist frame: f/8 at 4s. sec. (normal exposure) 
e 2nd frame: f/8 at so sec. (12 stop over) 
¢ 3rd frame: f/8 at 4450 sec. (% stop under) 
e 4th frame: f/8 at 42; sec. (1 stop over) 
¢ Sth frame: f/8 at %oo sec. (1 stop under). 
This is the basic structure of autobracket 
technology. Some camera systems, as we’ll see 
in a moment, allow you to alter the degree of 
the f-stop increments (i.e. one-third, one-half 
or one stop) while others let you alter the num- 
ber of brackets. With some systems like the 
Nikon 8008’s optional data back, you can dial 
in an autoexposure squirt up to 19 frames with 
variable f-stop increments. Imagine holding 
down the button while the camera blows 
through more than half a 36-exposure roll ina 
few seconds! 
Camera designers wisely predicted that not 


all exposure problems would be solved by the 
basic autobracket concept, so they worked in 
a couple of variables that give you even more 
power. Most of the SLRs available will allow 
you to shift the entire autobracketing range up 
or down the exposure compensation range. 

For example, let’s say your camera allows 
you to override program metering in a range of 
—2'% stops up to +2'% stops. Let’s go to an 
Alaskan snow field, where you’re shooting a 
fast-moving herd of caribou. You know that 
you’ ve got to open up perhaps a stop or two so 
the meter doesn’t try to turn the white snow 
and wind-blown textures into muddy 
18-percent gray. (Remember, all meters want to 
render any color they meter, from pure black 
to pure white, as 18-percent gray, so you’ve got 
to outsmart that meter when necessary—as 
with snow fields.) 

So there go the caribou, and you’ve only got 
a few seconds to get the action—no time to labor 
over the perfect exposure. And there’s good 
news—autobracketing shift allows you to move 
your entire squirt so that the center (normal) 
frame of the autobracket sequence will fall, say, 
1% stops over where the meter thinks it should, 
to compensate for the snow. Let’s see how Ex- 
ample 1 above would be altered by this shift: 

Example 2: Autobracket sequence. Five 
frames at /2-stop increments, aperture priority, 
adjusted to overexpose for snow by one stop: 
¢ Ist frame: f/8 at 4; sec. (normal plus 1% 

stops over) 
¢ 2nd frame: f/8 at %o sec. (142 stop over the ad- 

justed normal) 
¢ 3rd frame: f/8 at Yao sec. (% stop under) 
¢ 4th frame: f/8 at %o sec. (1 stop over) 
¢ 5th frame: f/8 at 450 sec. (1 stop under). 

Of course, the shift can be made in the other 
direction also, toward the underexposed end of 
the range. And here’s something else to con- 
sider: Notice in Example 2 how the 4th frame 
gets down to sec. For moving action that 
may be too slow. If you’ve got a great exposure 
that’s blurred, you may have to toss it. Again, 
camera designers give you the option of allow- 
ing you to select shutter instead of aperture pri- 
ority, so the examples above would have a fixed 
shutter of perhaps 459 sec. and the apertures 
would do the fluctuating. 

In the program mode during an autobracket 
squirt, most cameras will balance the exposure 
compensation by first bumping the aperture 
then the shutter alternately or in combination. 
If you blast off such a sequence with your 
camera and your display doesn’t seem to read 
out the right values as it’s going through the 


squirt, don’t dismay. 
It’s displaying the 
closest value it can 
reach and ‘‘rounding 
off’’ to the nearest 
display value. (Exam- 
ple: The camera may 
show f/8 at so sec. |. 
twice, but the second | 
time it might actually 
be f/7.3 at oo sec.). 

Here are some other 
considerations you’ll want to be aware of be- 
fore we look at some specific equipment: 

1. Autobracketing when you have very slow 
exposures, as in heavy shade or after sunset, 
may cause blurring because of the rapid-fire ac- 
tion of the shutter and mirror going off several 
times per second. Better to rely on individual 
exposure judgments when possible. 

2. When setting up an autobracket sequence, 
anticipate where the slowest or fastest limits of 
the sequence might give you results you don’t 
want. Going to shutter priority prevents this 
problem. 

3. Likewise, depth of field is aperture- 
sensitive. Program autobracketing will lengthen 
and shorten the sharp focus area of the image. 
Generally, you’ll want to use aperture priority 
here—but then you may be losing desirable 
action-freezing. Obviously, you can’t have it all 
in some situations. 

4. Use small increments for nuance ex- 
ploration. No one is ever able to predict with 
perfect accuracy the effect light will have on 
film. A Y2-stop overexposed snow scene might 
yield a particularly pleasing subtle texture 
in the shadows that would be blown out at 
one stop over and totally blocked and fea- 
tureless at normal. 

5. Autobracketing is not a panacea, unless 


Pentax SF1N has 
an easily used, 
versatile, three- 
frame autobracket 
system that 
allows exposure 
increments of 
one-third up to 
four stops. 
“Centic’’ display 
panel in photo at 
left shows 
autobracketing 
icon highlighted. 
Display at right 
shows selection 
of 1.5-stop-per- 
frame exposure 
increment. 


Minolta’s Maxxum 
7000i display 
shows a seven- 
frame autobracket 
of one-stop 
exposure 
increments. 
Holding the 
shutter button 
down fires the 
entire sequence 
automatically. 
Button marked 
“Card”’ toggles 
feature on or off. 
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The ultimate 
autobracket 
capability 
designed into the 
Nikon MF-21 
data back 
(optional for the 
8008 AF camera) 
lets you choose 
from three to 19 
frames in ¥3- up 
to 2-stop 
increments. 


OUTDOOR 
_CATALOG 


NOTEBOOKS 


Indispensable for the traveler, 
journalist, or anyone who needs to keep 
notes securely organized. 3 ring binders 
have a waterproof nylon cover. Additional 
items such as field guide, maps, glasses, or 
wallets can be zipped inside. Convenient 
shoulder strap included. Made in USA 


{ ITEM# | Model [Paper Size | Price | 
6"x9 Ve" 


2147536 Field 


Gadget Bag 


you’re rich 
and can af- 
ford lots of 
film. Use it 
when you’re 
not sure your 
exposure is 
right on; you 
don’t have time to 
dial it in closer; or 
you want to experi- 
ment with nuance. Take your best shot when the 
situation demands, such as breaching whales, 
where missing the peak of the action would hurt 
more than being %2-stop off. 

6. Slide film benefits most from autobrack- 
eting, because of its sensitivity to small under- 
and overexposure increments. Negative color 
and black-and-white film have more tolerance 
for exposure errors, which can be corrected in 
the printing. 

Lewis Kemper says it best: ‘‘I think it’s great 
for action with animals. When the whales come 
up, all I need to do is point my camera at them 
and push the button. I’ve already biased my 
autobracket scale toward overexposure, so I 


ARCA-SWISS 


introduces 


B1 and B2 


with many distinguished features including: 
—‘axial clamping mechanism” 
providing higher load capacity 
—"progressive cushioning” 
counteracts effect of weight 
transfer when camera is tilted. 


B1 B2 
—smaller size ball —two balls with 


student, 


24.95 


| 2147537 


and mounting socket separate axes 


MASTERCARD 
CARD NO 
CARD EXP. DATE 


VISA 


SEND FOR FREE OUTDOOR CATALOG 


RAMSEY OUTDOOR, INC. 
mmm 226 ROUTE 17, PARAMUS, NJ 07652 
eel 


201-261-5000 
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CHECK 


—multifunction knob allowing for 
—microprecision 
locking mechanism 
AVAILABLE AT: 
STEKNO 
ARCA 
SWISS 


Tekno Chicago 
100 W. Erie Street 


Tekno New York 
15 E. 30th Street 
Chicago, It 60610 
tel 312/787-8922 
fax 312/787-8193 


New York, NY 10016 
tel 212/889-5080 
fax 212/679-3108 


2 NEW MONOBALLS: 


For more than 20 years, the legendary Monoball 
from ARCA-SWISS has been unsurpassed in 


terms of quality and innovation. Now, for the 
first time, ARCA-SWISS has created 2 new heads 


separate movement 
—two locking knobs 


Tekno Los Angeles 

751 N. Highland Avenue 
Hollywood, CA 80038 
tel 213/831-3777 

fax 213/939-6635 


won’t be missing the action or the exposure. 
And smaller increments help me grab the one 
shot that will show the texture in the fur that 
I might not have time to figure out otherwise.’’ 
Now let’s take a quick look at the hardware. 
Minolta’s Maxxum 7000i and 9000 cameras 
both allow autobracketing. The Maxxum 7000i 
system is easy to use and highly versatile. Sim- 
ply drop in the tiny Bracket computer chip card 
into the on-board holder and you’ve got selec- 
table three-, five- or seven-frame brackets and 
one-third-, one-half- or one-stop increments. 
The optional Super Program Back 90 for the 
Maxxum 9000 delivers the same capability. 
Both shoot a normal-under-over sequence. 
There are some differences: The 7000i will 
deliver the autobracket squirt as long as you 
hold down the button. Lift up your finger af- 
ter the first frame, and it starts again at the be- 
ginning of the squirt. The program back for the 
9000 maintains the sequence until it’s done, 
whether you mash the button or shoot one 

frame at a time. 
Canon has gotten behind autobracketing in a 
big way. Three of its autofocus cameras, the 
(Cont’d on page 76) 


FREE 
CAMPMOR 


CAMPING AND CLOTHING 


CATALO 
pear 


P.O. BOX 998-6OP 
PARAMUS, NJ 07653 
PHONE (201) 445-5000 
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Free Photo Magazine Offer 


Only From Kodak 


Get a 6-month new subscription to one of 
these Photography Magazines with 
proofs of purchase from 
Kodak color slide film. 


It’s the slide film you've dreamed ” Peri —_‘irst, our special Bonus 2-pack gives 
about. The legendary sharpness | isle erm §=—-you 12 extra exposures in every pack 
and rich colors of Kodachrome —_| i Kiet you buy—so you'll get 60 exposures 
film combined with the speed for the price of 48! Plus, now when 
you need for action in variable you buy the special 2-pack of 
light situations. Kodachrome 200 Kodachrome 200 film and two 
film. The first slide film to extend additional rolls of any other 
Kodachrome film image quality Kodak amateur color slide 
into the versatile, medium speed | film, you can get a free six- 
you've wanted. And now, there's month subscription to any 
even more reason to try this one of the photography 
remarkable film. magazines pictured here. 
Up to a $17.00 value, Look 
for details at the special 
Kodachrome 200 film display 
wherever you buy film. 


FIRST LOOK: g 
CANON 

EOS 630 

SUPER STROBO 


BASKETBALL 
HOT TRAVEL 
SPOTS: 


TUCO COLO) § 
Omittitier 


Take to the field with 
selections from our 
guidebook of 
specialized gear 


STAFF REPORT 
PHOTOGRAPHY BY SCOTT DAROUGH 
(SPREAD BY DAVID STOECKLEIN) 
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high and 
dry. 


‘Don't let your mattress 
-- come between he and 
_ agood nights sleep. 

» Therm-a-Rest. Made of 
Stuff so right, it’s guar- 
anteed for life. 

For details and dealers 
write: Cascade Designs, 
Inc., Dept. OP, 1st 
Avenue South, Seattle, 
WA 98134. 


©1988 Cascade Designs, Inc. 
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VEST IN THE WEST 
From Texas comes the Xtrahand 
photo vest, with enough storage room 
to darn-near replace your camera bag, 
pardner. The heavy-duty nylon mesh 
vest has extra-large pockets of water- 
repellant nylon, and they hold a fistful 
of gear from flash head to lens to to- 
day’s largest camera bodies. Features 
include a Delrin quick-release chest 
strap, side access zippers on a huge 
(1l-inches wide x 5.5-inches high x 
3.5-inches deep) back cargo pocket, 
and see-through inside filter pockets. 
Three different models for 35mm, 
medium format and professional video 
photographers are available in a variety 
of colors. Price: $130. Contact: Vested 
Interest, P.O. Box 112811, Carollton, 
TX 75011-2811, (214) 245-4256. 


This spotlight is based on information 
supplied by manufacturers. Some 
manufacturers did not respond to our 
requests for information, and publication 
of all material received is subject to space 
availability—ED 


PENNY ON THE SPOT 

Pentax has a wonderful little one- 
degree spot meter that weighs about 
the same as a 50mm /{/1.4 lens, fits 
your hand as though made for it 
(which it was), and allows you to pre- 
cisely zero in on your exposure calcu- 
lations with a squeeze of the trigger. 
Because you look through the meter, 
there’s no question about whether 
you’ ve isolated the area you want to ex- 
pose for. Now, metering that backlit 
hawk from 50 feet away without hav- 
ing to stick your camera in its beak is 
a snap. The LED panel inside the view- 
finder gives bright and easily read EV 
(exposure value) readings which are 
easily converted to shutter and aperture 
settings with the meter’s lens-mounted 
scale. Price: $523. Contact: Pentax 
Corp, 35 Inverness Dr. East, Engle- 
wood, CO 80112, (303) 799-8000. 


PHOTO TOGS 

Domke Photo Resources has been 
producing innovative hard and soft 
gear for the photographer for years, 
but nothing succeeds like classic—and 
constantly improved—success. 
Domke’s poly/cotton Cargo Coat (it’s 
not meant for foul weather), first sold 
in 1981, remains a study in straightfor- 
ward functionality with strong eye ap- 
peal. It has seven front pockets, five 
inside (plus another for a pencil); non- 
slip shoulder strips to keep camera 
straps from slipping; Velcro fasteners; 
a large cut to allow bulky undercloth- 
ing; and plenty more features. In a 
variety of women’s and men’s sizes. 
Price: $150. The companion nylon 
mesh Cargo Vest is cut long for bigger, 
deeper cargo pockets with quick Vel- 
cro flap and zipper access. Two back 
pockets hold raincoat, hat and miscel- 
laneous gear. Price: $100. Domke’s 
F-5X Belt Bag was brought out of Bag 
Limbo by popular demand for its 
compact, go-anywhere design and 
roomy interior. It’s small enough to 
jog to the next shot with, but easily 
handles an SLR with motor and 
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DOUBLE DUTY 

MACRO-TELECONVERTER 

Pioneering optics maker Vivitar has 
never been content to rest on its in- 
novative laurels, as its new Macro 
Focusing Teleconverter demonstrates. 
The 2X teleconverter is a premium 
quality optic that doubles the focal 
length of your lenses from 28 to 
400mm, and here’s the bonus: It also 
delivers a macro capability with a 
reproduction ratio of up to 1:1 (life-size 
image of your subject on the film 
plane, i.e., on the slide film itself, an 
image of a coin would be as big as the 
real coin). See your local dealer for 
price information. Contact: Vivitar 
Corp., P.O. Box 2193, 9350 De Soto 
Ave., Chatsworth, CA, (818) 700-2890. 


70-210mm zoom 
plus bits and pieces. 
And it’s lined with 
the same soft material 

used for those great Domke 

Protective Wraps. Price: $66. 
Contact: Domke Photo Resources, 950 
Calcon Hook Rd., Suite 3, Sharon Hill, 
PA 19079, (215) 522-0502. 


SEE THE SEA WITH 
SEA & SEA 

The Sea & Sea Motor Marine II is 
an underwater camera that cleverly 
packages many professional features 
with some great state-of-the-art 
point/shoot capabilities. The 35mm 
lens shutter camera has a line of inter- 
changeable lenses (that can be 
changed underwater!), automatic or 
manual exposure control, TTL flash 
(built-in and add-on), double O-ring 
sealed for submersion to 150 feet, DX 
film coding, automatic film load/ad- 
vance/rewind with frame counter, and 
a line of accessories that gives the seri- 
ous aquatic shooter a full range of 
possibilities. Sea & Sea also makes a 
complete line of lenses and accessory 
components for the Nikonos V under- 
water camera. Price: $550. Contact: 
GMI Photographic Inc., 1776 New 
Highway, Farmingdale, NY 11735, 


16) 752- : 
(516) 0066 a 


leaned 


UP CLOSE 
AND POWERFUL 
Nikon’s 5T and 6T close-up, screw- 
on, diopter lenses are the easiest way 
we know of to bring 
you macro pho- 


tography 


MiKo” 


without buying a 

special lens. Designed 

to work in the 70mm to 210mm range 
of lenses, they’re threaded to screw on 
to 62mm diameter Nikon and other 
make lenses, will accept screw-in 
filters, can be stacked for greater close- 
up power, and don’t cost you any f- 
stops of light. A quick example: A 
normal 80-200mm zoom achieves a 
1:3X image size at closest focus dis- 


RTE, tance of 30 inches. With the Nikon 6T, 


the image jumps to 1X (life-size) at a 
working distance down to nine 
inches. (See George Lepp’s thor- 
ough piece on diopters in the June 
1988 OUTDOOR PHOTOGRA- 
PHER.) For price information, 
contact your local dealer. Contact: 
Nikon, 623 Stewart St., Garden 

City, NY 11530, (516) 222-0200. 
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CHAMELEON™ By 
TUNDRA 


This ultra versatile bag does it 
all—it changes to meet your 
carrying needs. 

TUNDRA® CHAMELEON” is a 
briefcase that changes to a SLR 
camera bag, expands to a larger 
SLR bag and can also become a 
camcorder bag. 

For The Dealer Nearest You Write To 


C) 
INCORPORATED 


4100 Dahlia St., Denver, CO 80207 
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- Large, functional pockets - 
- Airy, nylon mesh body - 
- Custom Pockets - 

- Custom Sizes - 

- Seven Colors - 

35 mm STILL 
PROFESSIONAL VIDEO 
MEDIUM FORMAT STILL 
$129.95 
The Vested Interest 


P.O. Box 112811 Carrollton, Tx. 75011 
(214) 245-4256 


Circle No. 80 on Reader Service Card 
70 Outdoor Photographer 


Outdoor Outfitter ae 


POCKET RADAR 
Photographers can get easily lost 
tracking that elusive deer for a perfect 
sunset silhouette. Silva’s Guide Type 26 
compass is a super-light (1.2 ounces), 
compact, easily-stowed, floating direc- 
tion finder that will help even the most 
oblivious shooters find their way out of 
the woods. It has a full-size sighting 
mirror and an orienting red-to-red nee- 
dle match so you don’t pull a ‘“‘Wrong 
Way Corrigan.’ Shock tested and ac- 
curate from minus-40 degrees to 140 
degrees F. Price: $13.50. Contact: 
Johnson Camping, Inc., P.O. Box 966, 
Binghampton, NY 13902-0966, (607) 
779-2200. 


SQUEEZE PLAY 

Master tripod and camera head 
maker Bogen has a new squeeze- 
trigger joystick head that allows ins- 
tant and precise repositioning of your 
camera anywhere within a 180-degree 
spherical range. Add in Bogen’s im- 
proved positive-locking Quick Action 
Plate, built-in bubble level and tension 
adjustment, and you’ve got a solid 
and speedy-change camera platform. 
Model 3625 is priced at $79. Contact: 
Bogen Photo Corporation, P.O. Box 
506, 565 E. Crescent Ave., Ramsey, NJ 
07446-0506, (201) 818-9500. 


Silva. 


CAMERA CONDO 

No matter how many pieces of 
equipment have checked in to live with 
you, LowePro’s mighty backpack 
camera bag, the Photo Trekker, has so 
many compartments you’ll be hard 
pressed to find enough things to fill it 
up. Plus, there are external straps for 
your tripod, and the outside pocket 
can handle non-photo essentials like 
lunch, clothing, maps and audio cas- 
settes. Carry it with the padded strap 
or wear it as a backpack. Plus, it looks 
more like a traditional backpack than 
a camera bag, which might fool 
sticky-fingered pickpockets when 
you’re transiting civilized domain. Be- 
lieve it or not, the Photo Trekker still 
fits under most airline seats. Price: 
$230. Contact: LowePro USA Inc., 
21029 Itasca, Unit G., Chatsworth, 
CA 91311, (818) 718-6030. 


LITTLE BIG ZOOM 

Minolta’s Maxxum 7000i revolu- 
tionized autofocus design last year by 
leading the pack with the fastest focus 
response and a larger, harder-to-fool 
autofocus targeting sensor. Our 
favorite autofocus lens is still 
Minolta’s sharp AF 100-300mm 
J/4.5-5.6. With a minimum aperture 
of f/32-38 and an easy-twist zoom 
ring, it’s a breeze to use. But perhaps 
most remarkable for this highly useful 
zoom range is the compact size and 
-light weight: less than four inches long 
and well under a pound in weight. 
Price: $487. Contact: Minolta Corp., 
101 Williams Dr., Ramsey, NJ 07446, 
(201) 825-4000. 


REAL GONE ON 
PATAGONIA 

Unless you’ve been under a rock for 
awhile, you already know about the 
vibrant, colorful line of outdoor 
clothing from Patagonia. The Travel 
Raincoat has a collar-tuckable hood, 
overlapping storm flaps for the full- 
length zipper, zippered slant pockets, 
Velcro and elastic cuffs and, of course, 
that great Patagonia styling. Price: 
$155. Light, non-frigid snow condi- 
tions are readily handled with the 
Featherweight Shell Pullover, made of 
high-strength, 1.5-ounce nylon rip- 
stop. Features: neck zipper with snap 


MIGHTY MINI ZOOM 

Quality lensmaker Tamron has a 
new wide-to-medium zoom that mea- 
sures only 2.5 inches and weighs just 
8.8 ounces. The 28-70mm //3.5-4.5 
lens has a 52mm lens element diameter, 
making it compatible with filters al- 
ready bought for many of your other 
lenses. Plus, Tamron’s unique Adaptall 
mount allows easy mating with almost 
any camera system. Price: $234. Con- 
tact: Tamron Industries, Inc., 99 
Seaview Blvd., Port Washington, NY 
11050, (516) 484-8880. 


flap, Velcro and elastic at the wrists, 
elastic drawstring, even a mesh pouch 
pocket. Price: $75. The same material 
goes into the Featherweight Pants, 
made with zippered vents at the top of 
the thigh for access to your trouser 
pockets. Elastic and drawcord waist, 
elastic cuffs, and calf-length zippers 
make ins and outs speedy. Price: $65. 
Even the catalog is first-class outdoor 
fare. Contact: Patagonia Mail Order, 
Inc., 1609 W. Babcock St., P.O. Box 
8900, Bozeman, MT 59715, (800) 
523-9597. 


‘ FAST-ACTION 


J _@® CAMERA 


5 ce, Mount 


(Plus $3.00 Shipping & Handling) 69 95 cand 
CA Residents Add 7% Sales Tax e up 


Sharp Telephoto Shots 
Without A Tripod. 


The BushHawk® shoulder mount helps serious 
photographers follow fast-moving objects with- 
out a blurr. Built-in shutter button. Adjustable, one 
size fits all. Weighs only 10 ounces. 

Money Back Guarantee 


ORDER Ss 
TOLL FREE 1-800-325-8542 
In California Call (619) 291-2557 
BushHawk® Products 


DIVISION OF OCEAN INSTRUMENTS, INC. 
5312 Banks Street * San Diego, CA 92110 


Christmas Catalog 


Features active and casual wear for men and 
women who enjoy the outdoors. Winter 
sports equipment, luggage and furnishings 
for home or camp. Practical and functional 
gift ideas. All fully guaranteed to give 100% 
satisfaction. Our 77th year of providing 
dependable mail order service We pay all 
regular postage and handling charges 
and offer toll-free telephone services. 


|] Send FREE Christmas Catalog 


Name 
Address 
City 
State. Zip 


L. L. Bean, Inc., 1651 Spruce St., Freeport, ME 04033 
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Protection without the 
Bag} (or double protection 
with the bag) 


Form-fitting all weather 
CAMJACKET Camera 


Cases for every 
35mm SLR and lens. 


u \ 


Leave your big camera 
bag at home. Zip on 
appropriate lens case. ¢ 
Shoot through in bad 
weather. Extremely 
protective and func- 
tional. %-inch Cordura® f \ 
& foam skin. Wide range j sy 
of zip-on body and lens cases. Store bodies 
and lenses individually, or zip together for 
various body-lens combinations. Shock- 
absorbing, water resistant, dust proof. 
Perfectly suited for amateurs and profes- 
sionals. Customized cases for big and long 
lenses, too. Call or write today for catalog. 


(800) 338-8759 (USA) or (619) 295-6122 (CA). 
The Camjacket Co., Dept. OR4, 2610 
Adams Ave., San Diego, CA 92116. 


SEND FOR 
FREE CATALOG 
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L.L. RUE 


CATALOG #5 
NOW AVAILABLE 


In our catalog, Leonard Rue Enterprises proudly 
presents a unique line of outdoor photographic 
equipment and products, including the Rue Ulti- 
mate Photo Blind, which can be put up in less 
than 30 seconds, and the Rue Photo Vest, 
designed for professional use, Also featured is a 
carefully selected line of books and videos for the 
wildlife photographer and nature enthusiast! 


Please contact: 


Leonard Rue Enterprises 
138 Milbrook Rd. 
Blairstown, NJ 07825 
or call (201) 362-6616 
*For overseas catalogs, please include $3 (US) postage. 
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CAMJACKET® 
Outfitter 


CAMJACKET, THE SEQUEL 

When we first saw these delightfully 
functional camera and lens protector 
cases, we thought they were perfect. 
Fortunately for all of us, the company 
has continued to refine them. The 
body jacket now has bottom as well as 
rear belt brackets to facilitate either 
horizontal or ‘‘holster style’’ waist 
carrying (with a Camjacket body 
strap). And a Velcro closure top rear 
flap either lets you pull the 
camera/lens combo out in a jiffy, or 
use the camera without having to take 
it out of the jacket, great for shooting 
in wet weather. Price: $28 to $36. The 
lens cases now come with lengthwise 
Velcro closure so you can work the 
lens without unzipping it from the 
case, and still keep it protected from 
the elements. Price: $14 to $22. Flash 
Camjackets are oval-shaped with belt 
loops, and like the entire line of cases, 
have more useful features than we 
could cover if we had the whole page. 
Price: $14 to $18. Check Camjackets 
out: They’re hard to beat for function- 
ality and ease of use. Contact: The 
Camjacket Co., 2610 Adams Ave., San 
Diego, CA 92116, (800) 338-8759. In 
Calif.: (619) 295-6122. 


CREATIVE GRADUATION 
The Cokin Filter System is a relatively 
inexpensive and easily used system 
that gives photographers all kinds of 
expressive power. One of the most use- 
ful and popular filters is the split- 
neutral-density filter, called Gradu- 
ated Gray by Cokin, since it wasn’t in- 
tended to be used as a neutral gray 
filter (but does so admirably anyway). 
Split filters are half gray, half clear. 
They help you hold back uniformly 
too-bright light in one segment of a 
composition to fall within range of the 
film’s limited exposure capacity. 
Available everywhere with adapters 
for all lens sizes. Prices range from $8 


HEAVY LIES THE HEAD 

Cambo’s new CBH-4 Heavy-Duty 
Ball Head is a crowning achievement 
in head design which will solidly sup- 
port up through 4x5 view cameras. To 
adjust to different weighty loads, the 
CBH-4 features a built-in clutch that 
allows photographers to set ball fric- 
tion independently of the locking 
knob. Full 360-degree pan with cali- 
brated accuracy and a 90-degree tilt al- 
low fast response to the action. Avail- 
able in %4-20 and %-inch tripod thread 
mounts. Price: $199. Contact: Calumet 
Photographic, Inc., (800) 225-8638. 


to $30. Contact: Minolta Corp., 101 
Williams Dr., Ramsey, NJ 07446, (201) 
(201) 825-4000. 


Built-in TTL flash capability 
Built-in exposure automation 
Built-in electronic flash 
Built-in close-up lens 

Built-in extra protection 
Built-in auto wind/rewind 
Built-in DX film coding 

Of the world’s great under- 
water camera systems, only 
the Sea & Sea Motormarine II 
builds in full system support. 
Built-in light meter, and TTL 
flash capability. You always 
get perfect exposures, because 
advanced electronics precisely 
measure available light and light 
during TTL flash exposure. 


INTRODUCING MOTORMARINE II 


The new underwater camera 


stem with 


all the easy-to-use features built in. 


Built-in optical convenience. 
The built-in selectable close-up 
lens lets you shoot as near as 
18” from your subject. Plus, 
you can quickly and easily add 
wide-angle, ultra-wide and 
macro optics with bayonet 
mounts. .. while underwater. 
Built-in protection. Two O- 
rings lock out water, dust, and 
sand while the specially treated 
ABS body shrugs off ultraviolet 
radiation and salt water. DX 
indexing automatically sets the 
film speed. 

Built-in handling ease. When 
once-in-a-lifetime shots swim 


Choose from dozens of top-quality accessories. 


@ 


Nikonos is a registered trademark of Nikon Inc 


Change lenses underwater. 


by, you'll be ready. That's 
because Motormarine II is 
always ready to shoot. Film 


wind and rewind are automatic. 


Build-on accessories. Enjoy a 
large and growing system of 
superb Motormarine II optics, 
and accessories. . .including 
the YS 50 TTL wide angle 
electronic flash. It covers a full 
90° for even illumination with 
any lens. 

Accessories for Nikonos, Our 
critically acclaimed 15mm 
(write for test report), and 


SEAcSEA 


Sea & Sea is distributed exclusively in the USA, the Caribbean, Mexico. Central and South America by 
GMI PHOTOGRAPHIC INC. 


1776 New Highway ¢ PO. Drawer U @ 
Telephone 516-752-0066 » Telefax 516-752-0053 * Telex 221637GMI UR 


Farmingdale, NY 11735 
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20mm primary lenses, and 
16mm add-on ultra-wide lens, 
expand and enhance the 
Nikonos camera’s abilities, 
while they reduce weight and 
costs. 


Your local dealer can demon- 
strate the many built-in fea- 
tures that make Sea & Sea the 
finest underwater camera sys- 
tems and accessories in the 
world. Or, contact us directly 
for a free brochure. 


MINI FLASH, MAXI FILL 

Chimera is dedicated to the notion 
that you should get the maximum— 
but softened—punch out of your 
portable flash unit with its Silver and 
White Mini flash banks. They fold 
down to a little tube of easily stowed 
material, yet open up to. . .well, see 
the picture. Use a Chimera camera 
bracket and mate them to your 35mm, 
6x7 or 6x6 camera for fast, mobile 
flash fill. Prices—Silver Mini 12 x 16: 
$65. White Mini 12 x 16: $55. Contact: 
Chimera, 1812 Valtec Lane, Boulder, 
CO 80301, (303) 444-8000. 


YOUR GREATEST VIDEOS! 
TROPICAL REEFS. OCEAN WAVES. 


WHITEWATER FUN. POWDER SKIING. 
ewd video housing 


You can capture fascinating under- 
water reef scenes or fantastic shots in 
the surf with your Camcorder. The 
EWA video housing will let your video 
camcorder join you on the slopes, on 


ewa- the water, while camping or fishing 

ia-marine and underwater to a depth of 30 feet. 
The EWA Video Housing is a very rugged flexible, trans- 
parent camera housing. High-pressure tested, with an 
absolutely water and airtight closing rail and built-in opti- 
cal glass lens. 
World's most sold camera housing, reliable German work- 
manship. Available for most camcorders and still cameras. 
Available in Photo, Dive and Video stores. 


INFORMATION: 1-800-257-7742 in NJ (609) 854-2424 


Pioneer Marketing & Research, Inc. 
216 Haddon Ave., Westmont, N.J. 08108 
Canada: Nadel Enterprises, Inc. 

7290 Torbram Rd., Units 19 & 20, Malton, Ont., Canada, L4T 3Y8 
(416) 678-1211—Fax 416-678-2561 
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LEGEND IN LIGHT 

Shutterbugs in the wild need a light- 
weight, top-notch flashlight, and 
Keller Company has it in its new 
Legend line of high-intensity beam 
throwers. The twist bezel allows ad- 
justment from spot to flood, while the 
push-button switch eliminates having 
to adjust the beam every time you turn 
it on. Shock resistant, waterproof and 
covered with rubber sleeves, Legends 
come in four sizes and seven colors. 
Prices range from $19 to $23. Contact: 
Keller Company, P.O. Box 809003, 
Dept. G.W., Dallas, TX 75380, (214) 
788-4254. 


oy. y\ mele 


WITH OVER 


EXCITING trems! 
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amera store Fe 


Box 628, Dept. OP 09 


lowa 50613 


Cedar Falls, Agdress Only — 


— Sent To Zip Code 


Name 
Address 
City 
State 


a 1 FREE: ; 
states 300-553-2001 2 


(FREE In USA, Canadians send $3.00) 
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ROLL-UP CLOUD 

The Therm-A-Rest self-inflating 
mattress revolutionized backpacking 
and mountaineering nearly 20 years 
ago with its air-tight, urethane-coated 
nylon foam pads. Light in weight (11% 
pounds), compact (4-inches in dia- 
meter, 21-inches long), yet still com- 
fortable, Therm-A-Rests insulate and 
cushion those weary bones at the end 
of a day-long wilderness shoot. 
Several sizes are available. Price for the 
Standard Long model shown is $42. 
Contact: Cascade Designs Inc., 4000 
Ist Ave. S., Seattle, WA 98134, (206) 
583-0583. oP 


Develop Your Peak 
Potential in Photography 


... and learn 
how to get 
published 
like the 


pros. 


Join API, the world's oldest & largest 
association of photographers. Join now 
and receive one of the following API 
Special Reports FREE: 

m@ How To Market Wildlife Photography 

@ How To Market Travel Photography 

@ Finding Markets For Your Photos 
*25/yr. With membership you'll receive 
|| issues of our information packed 
newsletter - APldea. Send for info: 
Associated Photographers International 


P.O. Box 2172 Dept. OS9 
Chatsworth, CA 91313 
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“How I made $48,000 in just 8 months” 


Actual unsolicited 
letter from Louis 
Barton of Dallas, 

Texas 


letters of thanks from students who’ve gone on to rewarding ca- 


Tf: quite a story. And absolutely true. While NYI frequently gets 


reers in photography, Louis Barton's triumph sets a new record. 
For his very first course assignment, Louis chose to shoot the Dallas 
skyline. This single photo earned Louis an Award of Merit from his NYI 
instructors . . . enough money to pay for the whole course a hundred times 


over... 
career! 


“Thanks for all your expert training.” 

That’s the key to the high success rate of NYI graduates. 
Since 1910, thousands of hobbyists and amateur photographers 
like you have learned how to make money doing what they love 
best. In fact, NYI has trained more successful photographers 
than any other school in the world! 

You'll enjoy every minute of the step-by-step training you 
receive from our unique “teachers on tape.” They guide you 
page by page through the profusely illustrated lessons and give 
you practical instruction on working with the professional 
equipment that comes with the Course. It’s a fun, “hands on” 
way to build your skills and confidence. 

Undecided? We'll let you begin your NYI training at home, 
risk-free, before you decide whether to continue. 


“That one photo, in only 8 months, has 
grossed $48,000!” 


We can't promise you'll strike it rich the way Louis Barton 


All-new lessons 
on Video Photog- 
raphy and 
MW ieXeLel fare] 
Photography 
now included 
in course! 


Send today for FREE 
24-page color booklet 
on career opportunities 
with your camera. 


“Or call toll-free 
y ~=1-800-351-6100. 


international recognition . 


.. and the start of a sparkling new 


did. But NYI students often earn back what they’ve spent for 
the course—and more—long before it’s over. Thousands go on 
to profitable careers as photographers specializing in wed- 
dings, portraiture, advertising and photojournalism. Others 
enjoy seeing their pictures exhibited, winning prizes and being 
published. And some just love taking beautiful pictures for their 
own pleasure. From their letters we know they agree with 
Darrell Perry of New Paris, Ohio, who called NYI the “easiest 
to understand photographic training course I’ve ever seen... 
It’s a bargain that shouldn’t be passed up.” 


“It has revolutionized my life.” 

At the very least, NYI training will give you the skills to 
take professional-quality photographs. At the most, it could 
turn your life around. Just ask Louis Barton. 

{ CLIP AND New York Institute of Photography 
MAIL TO: Dept. U99, 211 East 43rd Street, New York, NY 10017 


Please send me—FREE and without obligation—the 24-page 
full-color CAREER GUIDE describing the complete NYI 
Home Study Program in Professional Photography. 


Name (print) 


Address 


City & State 


O) Under 18 check here for special information 
O GI Bill information check here 


(Cont’d from page 64) 
EOS 620, EOS 630, and new EOS-1 
(see George Lepp’s field evaluation of 
the EOS 630 and EOS-1 in this issue) 
have built-in autobracketing. 
' All three have the same basic 
structure: three frames with ad- 
justable increments. The se- 
quence begins with the underex- 
posure, goes to normal, then finishes 
with overexposure. The EOS 620 
must be reset after each auto- 
bracket squirt, an annoyance that 
was changed in the EOS 630. It 
will stay in autobracket until you 
toggle it off. Exposure increments up to five 
stops are possible in the 620 and 630, selectable 
in %-stop steps. In the EOS-1, it’s been cut to 
three stops, which in a typical squirt more than 
covers the range of most films anyway. 
Aperture or shutter autobracket priority are 
also enabled, and the EOS-1 has nifty LCD and 
viewfinder displays that graphically show your 


The unique drop- 
in computer chip 
card gives the 
Minolta Maxxum 
7000i autofocus 


camera | autobracket group and where it falls in the ex- 
autobracketing | posure range. 
capability. Both of Nikon’s top-line autofocus cameras, 


the 8008 and the newer pro model F4 can auto- 


FREE 
NATURE & WILDLIFE 
PHOTOGRAPHERS 
DP aaa Quality Color Prints 
From 35mm Slides 
sSince 19738 


We're The Experts 


Inside Many A Slide 

There's A Great Print 

Waiting To Come Out 
Let Us Prove jt 


805/528-7385 


LEPP & ASSOCIATES 


P.O, Box 6240 
Los Osos, CA 93412 


and postpaid mailers. 


Circle No. 42 on Reader Service Card 
76 Outdoor Photographer 


i) ae ONLY $4.00 
Quantity Discounts Available 
Write for our complete price sheet 


The Slideprinter: 
P.O. Box 9506V Denver, CO 80209 


bracket in program, shutter- or aperture-prior- 
ity modes. The 8008 needs the optional MF-21 
Multi-Control back, which gives from three up 
to 19 frames in %-, 2- or 1-stop increments. 
The F4 requires the MF-23 or MF-24 Multi- 
Control backs, which deliver the same auto- 
bracket parameters as the 8008 back. 
Chinon’s CP-9AF autofocus SLR also has 
built-in autobracketing, easily accessed by an 
AEB button on top of the camera. A three-frame 
squirt of 2-stop increments is enabled, along 
with shutter- or aperture-priority capability. 
Finally, the new Pentax SFIN autofocus SLR 
addresses the amateur market by including an 
easy-to-use yet versatile system. Three frames 
are allowed, in selectable half-step increments 
from one-third to four stops. The sequence runs 
normal-under-over, but the neat thing is that 
you can shoot just the normal frame, then start 
over, like the Minolta 7000i, or shoot the full se- 
quence and take as long as you like to do it. 
For the outdoor photographer who wants 
exposure insurance when the action speeds 
up, autobracketing is the way to go. Look for 
more camera systems to have autobracketing in 
the future. oP 


WORLD’S SMALLEST 
WEATHER STATION 


THE TW-2 WITH ANEMOMETER 
WIND SPEED AUTO SCAN 
WIND DIRECTION METRIC/STANDARD 
WIND CHILL FOUR WAY POWER 
WIND GUST RECORD NICAD READY 
TEMPERATURE MOUNTING OPTIONS 
HI/LOW TEMP RECORD ONE YEAR WARRANTY 


Add $5.80 for shipping plus sales tax for California deliveries 


DIGITAR 


3465 Diablo Avenue 
Hayward, CA 94545 
MADE IN U.S.A MIC VISA 
ORDERS ONLY: 1-800-678-3669 
(7 a.m.-5:30 p.m. Pacific Time) pg7g9 


INFORMATION: 415-732-7814 FAX: 415-732-9188 


$159.95 
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TO CHIP-OR NOT TO CHIP? 


Electronic components replace fine mechani- 
cal workmanship — everywhere except on 
Hasselblad. 

That’s not because the manufacturer in Go- 
tebérg has more confidence in Swedish steel 
than electrons but because our design and mar- 
keting experts know what the serious photogra- 
pher needs and wants: a reliable, rugged camera 
of functional design without unnecessary gadg- 
ets, gimmicks, buttons, knobs and displays that 
might fascinate casual photographers. 


To accomplish this you still have to rely on 
gears. We have absolutely nothing against con- 
trolling these precision gears with electronic 
chips because we also know that they can control 
certain functions more precisely. 

Hasselblad uses chips where it makes sense 
and where it helps making a better professional 
camera, but we use chips only in combination 
with our proven mechanical precision workman- 
ship. See your local franchised Hasselblad dealer 
or call us today. 


HASSELBLA D*® 


Victor Hasselblad Inc. 
10 Madison Road, Fairfield, New Jersey 07006 © Call 1-800-338-6477. In NJ (201) 227-7320 
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Mcindoes Falls, Vt., 1985. The highest value in the 
scene was the white painted wall. It was read with a 
one degree spot meter and placed on Zone VIII. Zone 
VIII is three stops above the meter reading and is 
the Maximum Printable Density (MPD). The exposure 
for sheet film Tri-X (ISO 320) was Yo at {/32. Maximum 
printable density negatives provide brilliant high 
values (a) and well separated low values (b). 


A major mover in black-and-white 
photography takes you through the ins 
and outs of making perfect exposures 
TEXT AND PHOTOGRAPHY BY FRED PICKER 
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discovered the Zone System. Ac- 
tually, Ansel Adams discovered 

it but I didn’t know that until 
much later. 

When I first started photographing, 
I couldn’t figure out why my expo- 
sures were inconsistent. I read some 
books that said, ‘‘point your meter at 
the ground,’ and others that said 
“‘expose for the shadows’’ (I still don’t 
know what that means). I had my 
shutters checked. I bought another 
meter. Nothing worked consistently. 
One day, I figured out a way to find 
out what really happens. 

I made a meter reading of a white 
painted wall and made an exposure ac- 
cording to the meter’s direction. 
I had ‘‘placed’’ the wall on Zone V. 
The negative, ‘‘proper proofed’’ for 
the minimum time to render the paper 
black through the film edge produced a 
gray print of the white wall. To make 
the white wall white, there were only 
two possibilities: expose more or 
expose less. Less was silly. The negative 
was already too thin; it had insufficient 
light-stopping power. 


I went back to the wall and made a 
half dozen negatives. The first was 
exposed one stop more than the nega- 
tive that produced the gray print, and ° 
each succeeding negative was exposed 
one stop more than the last. I proper- 
proofed them with the original (Zone 
V) negative, and each produced a print 
value one stop (Zone) lighter than the 


last until they could get no whiter. 

So, for several years I determined 
film exposure by reading the high 
value and opening up one, two or 
three stops, depending on how white 
I wanted it to be in the print. The 
proper proof showed that I couldn’t 
expose more than three stops above 
the meter reading without losing tone. 

The Zone system is ridiculously sim- 
ple. After you ‘‘place’’ one value, you 
make meter readings of other values to 
see where they ‘‘fall’’ Before exposure, 
you can visualize the print values. 

To know what your print values look 
like, it is essential to make up a set of 
print value cards. You then accept your 
original placement, or change it, or re- 
ject the picture altogether. You might 
occasionally make a notation regarding 
longer or shorter negative developing 
time. That’s it. 

The Zone system is just an exposure 
method that makes the simplest basics 
of sensitometry usable in the field. 
The basics are: More in-camera ex- 
posure produces more negative den- 
sity and less in-camera exposure 


produces less. And more development 
increases negative contrast (by adding 
a disproportionate amount of density 
to the high values) and less develop- 
ment reduces negative contrast. 
Most people haven’t the slightest 
idea what is out there in terms of 
brightness range and reflectance. They 
don’t know the difference between sub- 


ject brightness (color) and subject 
reflectance—the only thing that affects 
black-and-white film. Many profes- 
sionals, and the few photo writers I’ve 
read, think that if they make a photo- 
graph of a black-and-white card, or a 
black through a series of grays to white 
step wedge, or a black-and-white pho- 
tograph or a charcoal drawing or a 


Waitsfield, Vt., 1988. The highest value is seen in 
the stone at lower left. A one degree spot meter was 
needed to measure its reflectance. The stone was 
placed on Zone VIII and all darker values ‘‘fell’’ on 
their respective Zones. Because of the highest 
possible placement of the highest value, the lower 
values, which need all the exposure (separation) that 
they can get, are as fully exposed as possible. Note 
the excellent separation of the stones under the 
water. The indicated exposure for Tri-X sheet film 
(ISO 320) was %o sec. at f/32. Diagram: ‘‘a’’ was 
the highest value. It was placed on Zone VIII. 


painting or a printed page, the print 
will reproduce the values of the origi- 
nal. Wrong. We even get meters back 
for repair from people who meter a 
printed gray scale and find that the 
meter indications don’t agree with the 

‘*Zones’’ on the gray scale! 
What’s out there under normal sun 
and shade conditions is a range of 
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Zone System Made Easy 


Corea, Maine, 1984. The highest value in the scene 
was the white boat. It was placed as high as possible 
without blocking; Zone VIII. The negative was exposed 
for Maximum Printable Density. This assured that all 
lower values would be exposed as high on the 
“straight line’’ of the film as possible. They would 
show the maximum possible tonal separation in the 
print. Subsequent meter readings showed that the 
sheds and grass “‘fell’”’ on Zone V, the sky on VII. 
Diagram: “a’’ was placed on VIII, “‘b’’ fell on Zone VII. 


seven Zones or less. That’s all. Seven. 
To test these ranges, place a black 
card and a white card side by side in 
shade and read each with your meter. 
You will find a four-stop (Zone) differ- 
ence (unless the black card is lamp 
black or covered in black velvet and/or 
the white card is especially shiny). If 
both of these unusual conditions exist, 
there might be a four-and-a-half stop 
difference. If you then move both cards 
into the sun, you’ll get about the same 
difference: four stops, more or less. 
Therefore, when both cards are in 
sun or both are in shade, if you place 
the black card on Zone 0 to get it 
black, the white card will fall between 
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unusually brilliant conditions. When 
the black card is metered in shade and 
then in sun, there will be the same two- 
and-a-half or three-stop difference. 

To create a full-scale photograph of 
a black card and a white card (equiva- 
lent to the extremes in reflectance of 
the things we photograph), you must 
put the white card in the sun and the 
black card in the shade. Under these 
conditions, the meter shows that the 
white card falls on VIII when the black 
card is placed on I or vice versa. The dif- 
ference in reflectance of the cards, four- 
and-a-half Zones, plus the difference that 
sun and shade create, two-and-a-half 
Zones, add up to seven Zones. 

Under field conditions, tiny areas of 
dark values in super-shade (cracks in 
wood, broken or missing cellar win- 
dows) will fall below Zone I and print 
pure black. Tiny specular reflections 
will print pure white. 

The range is greatly increased by glare 
angles, which are really large specular 
reflections of the light source and/or 
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IV and V and your picture will show 
a black black card and a middle gray 
white card. If you place the white card 
on Zone VIII to get it white, the black 
card will fall on about IV and your 
picture will show a white white card 
and a middle gray (Zone IV) black 
card. A black card and a white card 
under the same illumination reflect a 
four- to five-stop difference. Try it. 
If the white card is metered in shade 
and then in sun, there will be a two- 
and-a-half stop difference, three in 


deep openings into dark, essentially light- 
less places. In clear weather backlit situ- 
ations, light is skimming into your lens 
like a stone skimming across the water 
and the contrast is far too great for the 
range of the film. In fog, you can usually 
retain tone even with back light. 

With a seven-Zone subject, there is 
no latitude in exposure if the lowest 
value is to show a trace of tone above 
black (Zone I) and the highest value a 
trace of tone below white (Zone VIII). 

When I first learned the Zone Sys- 


tem, I followed one rule. Sort of. That 
rule was, ‘‘Expose for the shadows, de- 
velop for the high values.”’ Actually, I 
practiced and taught, ‘‘Place the value 
you insist on.’ But after a whole lot of 
negatives, I found myself constantly 
breaking both the ‘‘expose for the shad- 
ows’’ rule as well as my own modifica- 
tion. It finally dawned on me that when 
I made two exposures of a subject (to be 
absolutely sure I had enough exposure), 
the ‘‘overexposed’’ one always made 
the better print. Right? The best nega- 
tive is the one that places all values as 
high as possible without blocking. 
MPD (Maximum Printable Den- 
sity) is a two-step Zone system. Step 
one: Place the highest value on Zone 
VIII. Step two: Take the picture. 
MPD is an uncomfortable concept 
for some people to accept. In a 
medium where, to separate the pros 
from the amateurs, intricate processes 
and procedures are regarded 
(promoted?) as ‘‘advanced’’ by teach- 
ers and writers, simplicity and speed 


of absorption is an anathema. 

Using MPD, you will find that short 
scale subjects, such as a portrait in 
shade where the flesh tone is the highest 
value, will appear too light in the proper 
proof. But as long as the proof shows 
tone in the high value, regardless of the 
subject matter, there is no problem. 

Many thousands of unprinted nega- 
tives indicate that anyone’s ability to 
visualize at the time of exposure—in 
the most sophisticated terms, the 
emotional content of the future 
print—is pretty crude. If we could 
really do it, how come you, me, and 
the greatest photographers in history 
take so many pictures that excite us at 
the time of exposure, but the prints 
contain no more emotional wallop 
than a postcard? Even though the 
great photographers get a higher per- 
centage of ‘‘keepers’’ than ordinary 
folks, they also get a lot of near 
misses. The truth is that the balance 
and complexity of ingredients that 
make up an extraordinary photograph 


Digital t 
LaserChrome Prints 


New Product, New Price! 
High Quality Prints From Slides 


eave it to LaserColor to im- 

prove an already great prod- 
uct. By combining the LaserColor 
process and the latest advances in 


production technologies, LaserColor 
is able to offer a new alternative at 


an affordable, lower price! 


Digital LaserChrome Prints 
were designed specifically for the 
serious photographer who wants 
the unbeatable quality of the 
LaserColor process, but does not 
require added options of custom 
cropping or dodging and burning. 
They are high quality prints (full 
image composition or standard 


{@ LaserColor* 


cropping only) that will capture 
the brilliant color saturation of 
your original slide. 


The Digital LaserChrome 
process uses a combination of 
state-of-the-art computers and 
lasers to produce high quality 
prints from your slides. (Please 
understand, however, that this 
technology does not allow us to 
correct for "soft" or out of focus 
shots, poor image composition, 
or improper exposure of the 
original slide.) 


Catalogs are $1.00 — 
refundable on initial order! 


For additional information, 
call customer service at 


1-800-848-2018 


Fairfield Drive ¢ P.O. Box 24614 @ West Palm Beach, Florida 33416-4614 
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are so ephemeral that they can be 
‘*previsualized’’ only up to a point. 

What can you do? You have no 
choice but to be tough on yourself. Do 
a lot of work. Do it the absolute best 
you can regardless of the difficulties 
you may find. Photograph only what 
excites you (never what you think will 
‘‘make a good picture’) and hope that 
the law of averages is operating. 

For a Zone VI catalogue or informa- 
tion on subscribing to the Zone VI News- 
letter, contact: Zone VI Studios Inc., 
Newfane, VT 05345, (802) 257-5161. op 
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Fred Picker is the author of The 
Zone VI Workshop, The Fine Print, 
The Iceland Portfolio, Rapa Nui 
(Easter Island, with Thor Heyerdahl) 
and Fred Picker, a monograph. He has 
directed more than forty workshops in 
China, Alaska, Tanzania, and his native 
Putney, Vermont. He publishes a quart- 
erly newsletter and his company, Zone 
VI Studios, designs and manufactures 
specialized photographic equipment. 
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Galapagos natives 


Geo Expeditions will be holding 
eight-day cruises to provide visitors 
with an in-depth examination of the 
Galapagos including Black Turtle 
Cove, the Darwin Research Station, 
Lobos Island, Espanola (Hood) Is- 
land, Sombrero Chino Island and 
Santa Fe Island. This isolated island 
chain is best known for its exotic and 
unique array of wildlife, most of 
which can be approached quite closely 
since the animals have evolved with lit- 
tle fear of predators or human beings. 

There are approximately 700 varie- 
ties of ferns and flowering plants on 
the islands. Over one-third of these are 
unique to the Galapagos, providing 
unrivaled photo opportunities. 

For more information, contact: 
Geo Expeditions, P.O. Box 3656, 
Sonora, CA 95370, (800) 351-5041 or 
(800) 826-9063 in Calif. 


Frances Dorris Photography work- 
shops are scheduled to visit: The 
Rocky Mountains, Pickett State Park 
(with David Duhl, Les Saucier and 
Frances Dorris), the Smoky Moun- 
tains (with David Duhl, Les Saucier 
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Snow-capped peaks soaring to the 
sky, turquoise lakes, massive glaciers 
thousands of years old, the crisp feel 
of autumn in the air, a rustic lodge 
nestled at the end of a lake framed by 
golden aspen forests—this and much 
more are the Canadian Rockies in the 
glory of fall. Don’t be surprised if a 
herd of bighorn sheep, elk, or moun- 
tain goats cross our path. A moose or 
bear may even turn up in our view- 
finders! 

The workshop begins in Banff, the 
= oldest townsite in the region. We pho- 
Otograph our way to Jasper along the 
XIcefield Parkway. One night will be 
ospent at the historic Num-Ti-Jah 


ONS 


: ey 0 Lodge on Bow Lake. Vermillion 


and Frances Dorris), Southern Texas 
and New York State (with John Chas- 
tain, Martha Hill and Frances Dorris). 

For more information, contact: 
Frances Dorris Photography, P.O. Box 
120691, Nashville, TN 37212, (615) 
256-0511. 


Join professional nature pho- 
tographer Joe McDonald and nine 
others on a comprehensive photo safari 
to the best of Argentina. This tour will 
feature air travel for speedy commutes 
to each destination, permitting you to 
maximize your time in the field. 

The tour will include lengthy stays 
at Iguazu Falls and tropical forest, five 
days around the Valdez Peninsula, 
Tierra Del Fuego, and the Los 
Glaciares National Park in the Andes. 
Your photographic subjects will in- 
clude the huge Magellanic penguin 
rookery; southern right whales; sea 
lions, elephant seals and fur seals; 
guanacos, rheas, and dozens of ma- 
rine and tropical birds. 

For more information, contact: Joe 
McDonald’s Wildlife Photography, 
116 7th Street, Whitehall, PA 18052, 
(215) 433-7025. 


Lakes, Valley of the Ten Peaks, Lake 
Louise, the Athabasca Glacier, and a 
host of other locations will also be ex- 
plored. Field instruction will be given 
each day. 

For more information, contact: 
Macro Tours Photo Workshops, P.O. 
Box 6041, San Francisco, CA 


94114-6041, (415) 826-1096. 


MACRO TOURS PHOTO WORKSHOP 


Autumn in the Rockies 


Domestic 


Adventure 
Expeditions 
With author/photo- 
journalist Bill Thomas 


Africa’s Serengeti, Alaska, Arizona’s 


Desert Spring, Australia’s Wild Coun- 
try, Maine Seminar of the Sea, Fla’s Big 
Cypress Swamp-10,000 Islands, Olym- 
pic Rainforest, Polar Bears, SC’s Hunt- 
Indiana’s Cataract Valley, 


ing Island, 
others. 


Touch of Success Seminars, Box 51532 
Indpls, IN 46251 
Ph. (317) 271-7423. Free brochure. 


NATURE IMAGES PHOTO WoRKSHOPS 
Led by Helen Longest-Slaughter 
Sanibel & the Keys (Winter) 
Everglades (Winter) North Carolina (Spring) 
W. Virginia(Summer) Maine (Summer & Fall) 
Alaska (Summer) Yellowstone (Fall) 
(Limited to 6 me 
NATURE IMAGES (407) 586-7332 
P.O. Box 2037, West Palm Beach, FL 33402 
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Welcome to the 


World of Bob Sisson 


Macrophotography Workshop 


Nov. 9 - 14, 1989 
Apply: Leech Studio Workshops 
P.O. Box 15766 - Sarasota, FL 34277-1766 
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PHOTOGRAPHERS! 


Photo opportunities abound in beautiful 
MONTANA! And why just visit when you can 
have affordable recreational property to call 
your own! Enjoy spectacular scenery, panoramic 
views, abundant wildlife outside your back door. 
Near acres of national forest and world-famous 
trout streams. 

20 acres start at $12,900 

Excellent financing available. Call fora FREE 
color brochure: 1-800-252-LAND (in Montana 
call 587-5469). 

Yellowstone Basin Properties, A Patten Company 


Pocono Environmental Education Center 
Workshops with 
World famous photographer 


LEONARD LEE RUE III 


WHITE-TAILED DLER 
SEMINAR 


arn behavior and traits of J Learn how to shoot and 
the white-tailed deer. sell your photos like the 


Useful for: pros. 


¢Photographers 

¢Hunters 

«Naturalists 
September 24, 1989 


Tips on photography 
techniques and equipment, 


November 11, 1989 
$ 25 seminar only $ 55 seminar only 
$ 45 with lodging $ 75 with lodging 
Prices include program and meals. 
For more information or to register, please contact: 
PEEC, RD 2 Box 1010, Dingmans Ferry PA 18328 
(717) 828-2319 
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portraiture, se art, and more. 


BROOKS INSTITUTE 
OF PHOTOGRAPHY 


Write/call: Brooks Institute, Workshop Dept ODP 
801 Alston Rd, Santa Barbara, CA 93108. 
(805) 966-3888. 
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OREGON 
HOTO 


ZION, BRYCE & GRAND 
CANYON Dec.2-17 


SIERRA WINTER 
(YOSEMITE) Feb. 17-25 


Tours 


Call or write Tony Mason 


745 East 8th - Coquille, OR 97423 
(S03) 396-5792 


OSPREY 


“Come and make 
memories” 


PHOTO WORKSHOPS 
with Irene Hinke Sacilotto 
ATLANTA ZOO 


Atlanta, GA Wildlife/Close-up Oct 7, 8 
CHINCOTEAGUE NATIONAL WILDLIFE REFUGE 


Coastal, VA Wildlife Oct 20-22 
HUNTLEY MEADOWS 
Alexandria, VA Wildlife/Close-up Dec 2,3 
MIAMI ZOO 
Miami, FLA Wildlife Jan 20, 1990 
NATIONAL WILDLIFE FEDERATION 
Denver, CO Wildlife Mar 16, 1990 


Allow 6-8 weeks for reader's service reply 


For information on these and other programs: Dept OD, 
2719 Berwick Ave., Baltimore, MD 21234 (301) 426-5071 
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PHOTO 
MACRO)TOURS 


WORKSHOPS 


*Small Groups - Quality Instruction - Reasonable Prices” 
Canadian Rockies-Mono Lake-Bodie 
Big Sur-Slideprinting-Cityscapes 
For Brochure write or call Bert Banks at MACRO TOURS, 
P.O. BOX 460041, San Francisco, CA 94146-0041 
(415) 826-1096 
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SIERRA PHOTOGRAPHIC WORKSHOPS 
Personalized Instruction In Outdoor Photography 

with 
Lewis Kemper and William Neill 


Portfolio Development Seminar Sept. 15-17 


Nature Photographer's Marketing Seminar Sept. 23 - 24 
New England Fall Color Oct. 2-7 


Bosque del Apache NWR Dec 13 - 17 


write for information 


P.O. Box 33-0 El Portal, CA 95318 
209 - 379 - 2828 or 2841 
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NORTHEAST FALL WORKSHOPS 
CATSKILL MOUNTAINS - Oct 13-15 


VERMONT FOLIAGE - Sept 29 - Oct 1 


Also: Coastal Maine, Nova Scotia, Nantucket 


THE IMAGE EXPERIENCE 4850 ENDERS RD. 
MANLIUS, NY 13104 315.682.5121 
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FRANCES DORRIS 
PHOTOGRAPHY WORKSHOPS 
& HOUSING CO-OPERATIVES 

Presents 
Fall Color, Smoky Mountains Workshop 
October 20, 21, & 22, 1989 


South Texas Co-operative 
October 29 - November 4, 1989 
Photography as a Profession 
Marketing Workshop, New York State 
November 30 - December 3, 1989 


Call or write for free brochure and additional information: 
Frances Dorris Photography & Housing Co-operatives 
P.O. Box 120691 @ Nashville, TN 37212 @ (615) 292-6993 
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BIRD PHOTO WORKSHOPS 
SANIBEL IS » EVERGLADES 
1-800-726-9261 


BOBBY HARRISON, PUBLISHED BIRD PHOTOGRAPHER 
102 CLINTON AVE .* SUITE 304+ HUNTSVILLE, AL. 35801 
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northLi ht PHOTOGRAPHIC 
£ WORKSHOPS 
Individualized instruction with a recognized professional 
CAPE COD, MASS. - Sept. 17-21; VERMONT FALL COLOR - 
Oct. 1-5; HUDSON VALLEY FALL COLOR - Oct. 8 and 14; 
BRIGANTINE NATIONAL WILDLIFE REFUGE, NJ - Oct. 27-29 
Please write for free brochure 


RD 2, Box 472, MONTGOMERY, NY 12549 
(914) 361-1017 
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PhotoTravel 
1-800-541-2790 
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Wildlife! 
Joe McDonald 


Everglades Photo Workshop 
February 11-17, 1990 
February 18-24, 1990 

and 


South Florida Photo Tour 
February 1-10, 1990 limited to 12 
Quality Small Group Instruction 
Both Afield and in Lectures. 


Joe McDonald—WILDLIFE PHOTOGRAPHY 
116 7th St./Whitehall, PA 18052/(215) 433-7025 


PHOTOGRAPHIC 
EXPEDITIONS 


YELLOWSTONE 
In WINTER 
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a 
Swim with dolphins 
Swim With Wild Dolphins 
Scheduled throughout 1989 and 1990 

Oceanic Society Expeditions is 
offering wildlife enthusiasts the rare 
Opportunity to swim with and study 
wild spotted dolphins in their natural 
environment, in the clear, warm 
waters off the Bahamas. Participants 
will take part in a research program to 
understand dolphin society through 
mutual interaction and communica- 
tion, non-invasively studying their be- 
haviors as the dolphins engage in 
courtship and play. This eight-day 
cruise aboard a 70-foot schooner 
offers the best chance a non-specialist 
will ever have of experiencing wild 
dolphins firsthand. 

Although this project involves ac- 
tive participation in the study, it re- 
quires no research experience and 
only basic swimming and snorkeling 
skills. Evenings, participants and the 
naturalist share observations and dis- 
cuss their discoveries. 

For more information, contact: 
Oceanic Society Expeditions, Ft. 
Mason Center, Bldg. E, San Fran- 
cisco, CA 94123, (415) 441-1106. 


Ansel Adams Workshop 
October 8-14, 1989 
The Ansel Adams Gallery Photo- 
graphic Workshop, now in its 49th 
year, was established by Ansel Adams 
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Travel and 


Workshops 


Workshops in the 
Catskills and Vermont 
October 13-15, 1989 
September 29-October 1, 1989 

The Catskill Mountains and 

Southern Vermont are the sites for a 

variety of landscape photographic 

workshops conducted by The Image 

_ «CE xperience. Join workshop leader 

food Peter Finger, who will lead the group 

0 the sites where the famous Hudson 

River painters explored over a century 

igo. Information will be offered 

hrough demonstrations, field ses- 

sions, lectures, and portfolio show- 

ngs and critiques. Topics will include 

© composition, equipment selection, 

9 lighting, special problems, landscape 

o philosophy and group critiques of 

2 work. A Fall Foliage Catskills Moun- 

¢ tains workshop will be held October 

© 13-15. A Fall Foliage Southern Ver- 

mont workshop will be held Septem- 

ber 29-October 1. Other planned 

photo workshops will include the 

Adirondacks, Block Island, Cape 

Cod, Acadia National Park and 
Coastal Maine. 

For more information, contact: 
Peter Finger, The Image Experience, 
4850 Enders Rd., Manlius, NY 13104, 
(315) 682-5121. 
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IETY EXPEDITIONS 


rently existing program. Over the 
years, it has established a tradition of 
excellence by offering the world’s 
Master Photographers as instructors 
(Philip Hyde, Joan Myers, Stu Levy 
and John Sexton), and by bringing 
students into close personal contact 
with these instructors for a week of 
photography in the magnificent set- 
ting of Yosemite National Park. 

For more information, contact: The 
Ansel Adams Gallery, P.O. Box 455, 
Yosemite National Park, CA 95389, 
(209) 372-4413. 


Nature Photographer’s 
Marketing Seminar 
September 23-24, 1989 

Learn the fine art of successfully 
selling your nature photographs. 
Stock agents, calendar, book and 
magazine editors as well as profes- 
sional photographers share their 
knowledge on marketing, answering 
all pertinent questions. Portfolio 
reviews are also available. Speakers in- 
clude: Jim Lawrence of Outdoor 
Photographer; Tom Stack, a stock 
agent; Charles Herron from National 
Geographic Books; Lewis Kemper, a 
professional photographer; Jeannette 
Howard from Landmark Calendars; 
and Douglas Pfeiffer from Graphic 
Arts Center Publishing Company. 

For more information, contact: Sierra 
Photographic Workshops, P.O. Box 33 


PETER FINGER 


several decades before any other cur- M, EI Portal, CA 95318, (209) 379-2828. Falls in the Catskills 


TAKE TIME FOR BETTER PICTURES 
CLOSE-UP EXPEDITIONS 


Most groups limited to 7—finest outdoor & nature 
photography—since 1979—all inclusive prices—great value 
YELLOWSTONE & TETONS 
10 Day Workshop with John Baker--limit 7 
Sept. 24 - Oct. 3, 1989 


INDONESIA 
21 Days with Jim Zuckerman--limit 10 
October 11 - 31, 1989 
Also Thailand & Burma, Nov. 


LYON TRAVEL SERVICES 
1031 Ardmore Avenue 
Oakland, CA 94610 
(415) 465 8955 
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Travel Photography 
W. rin Santa F, 
eee f 


Author of The Essential Image 
July 22-29; September 9-16; 16-23; 23-30 
PO, Box 2847S, Santa Fe, New Mexico 87504 « (505) 982-4979 


INCREDIBLE 
PHOTO OPPORTUNITIES 
FOR INQUISITIVE MINDS! 


..from alligators to parrot fish... 


BARRIER ISLANDS ¢ EVERGLADES 
VIRGIN ISLANDS ¢ OKEFENOKEE SWAMP 


Expert naturalist leaders sharing & caring since 1973 


wilderness southeast 
711-0P SANDTOWN RD. ¢ SAVANNAH, GA 31410 
(912) 897-5108 
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Photograph Yellowstone in Winter 
January 13-20, 1990 

Elk and bison, coyote, trumpeter swans and the bald eagle can still 

be photographed in this magnificent landscape. Life goes on after 

the fire. Photo instruction by Robert Hitchman for a small group 

with ground transportation and hotels provided. 


Pacific Image 
1333 Monte Maria Ave., Novato, Calif. 94947 (415) 898-3736 


ARIZONA WITH FRIENDS! 


Explore beautiful Arizona on Photo 

Adventures led by renowned Arizona 

Highways photographers. Write or call 
FRIENDS OF ARIZONA HIGHWAYS 


PO, Box 6106, Phoenix, AZ 85005 (602) 271-5904 


Circle No. 27 on Reader Service Card 


PHOTOGRAPHIC 
EXPEDITIONS 


PhotoTravel 
4-800-541-2790 
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Baja 


PHOTO 
OPPORTUNITIES 
with 
Grand Canyon 
Dories 


Larry Ulrich 
Apr 13-May 2, 1990, (partial trips available) 


PHOTO WORKSHOP 
Experience and explore the magical places in the Grand 
Canyon with the most experienced company on the river, 
Grand Canyon Dories. Along with Larry Ulrich, they will 
introduce you toside canyons, grottos, lights and shadows 
that nobody's ever seen before. Ulrich’s love and 
knowledge of the Canyon give him a special insight into 
the vast photo possibilities within. 


Grand Canyon Dories runs trips through Grand Canyon 
April-October. Call for our free color brochure. (209) 
736-0805. Or write, PO. Box 246, Altaville, CA 95224. 
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WHITE WATER RAFTING 


Join Tom Till, Professional 
photographer and instructor, for 
five days on Oregon's wild & scenic Rogue River. August 28- 
September 1—$600 per person w/instruction, $490 w/o instruction 

Arta River Trips x Star Route 73 
Groveland, CA 95321 * 800-323-ARTA, FREE Brochure 


Brown County — Oct. 14 
Smoky Mountains — Oct. 20-22 
: Smoky Mountains — Oct. 22-28 
OHIO VALLEY PHOTOGRAPHIC WORKSHOPS 
10117 Closterwood Drive 
Louisville, Kentucky 40229 


Adam Jones 
(502) 452-2717 


David Davis 
(502) 964-6193 


PATRICIA CAULFIELD 

OUTDOOR PHOTOGRAPHY WORKSHOPS 
Catskill Fall Color, Sept. 28-Oct. 1, 1989. New York, 
Sept. 24, Oct. 15, Oct. 22, 1989. Everglades, Jan. 
21-27, Jan. 28-Feb. 3, 1990. Okefenokee, Apr. 
22-28, 1990. 

Contact: P. Caulfield, 115 West 86 St., New York, 
NY 10024. Tel. (212) 362-1951 for information. 
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apric workshops 


eine 


PHOTOGRAPHY’S #1 Winter Workshop 
October ’89-June '90/LEARN FROM THE MASTERS 


MARTHA CASANAVE 
DAVID HISER 

MARK KLETT 

MARY ELLEN MARK 
JOHN NETHERTON 
TED ORLAND 

COLE WESTON 


CRAIG & NADINE BLACKLOCK 
DAVID DOUBILET 

ROBERT G. KETCHUM 
GEORGE LEPP 

WILLIAM NEILL 

ARNOLD NEWMAN 

DAVID STOECKLEIN 


Pius Over 60 More Master Photographers 
SUPPORTED BY: Eastman Kodak Professional Division. 
Leica U.S.A. & Hasselblad 
Call or write for a free brochure 
2310 E. Silver Palm Road/Boca Raton, FL 33432 


1-800-553-2622 or 407-391-7557 
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the incredible Na Pali Coast, Alakai Swamp, waterfalls, 
hidden beaches & much more. Dec. '89, May '90. Quality 
instruction, creative excitement. Wisconsin workshops also 


Contact Oceans of Travel 1-800-762-3267 


Trees, Creeks, and Wildlife. 20 QUALITY acres (and 
up), close to Yellowstone Park, starting at $7,450 
Easy Owner Financing. Guaranteed Access. Warranty 
Deed. Insured Title. FREE BROCHURE. 
Call Toll Free: 1-800-777-9958 
Rocky Mountain Timberlands 
333 Haggerty Lane, Dept. OP, P.O. Box 1153 
Bozeman, MT 59771-1153 @ (406) 586-8088 
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LEONARD LEE RUE Ill 
and LEN RUE, JR. 


WILDLIFE PHOTOGRAPHY 
SEMINAR 
Syracuse, New York Area 

October 14 9am- 5:30pm Fee: $45 
This seminar offers both amateur and profes- 
sional photographers the opportunity to meet 
these famous wildlife photographers, see their 
work and learn from their expertise and experi- 
ence. Lunch is included. 


For details contact 
Beaver Lake Nature Center 
East Mud Lake Road 


Baldwinsville, NY 13027 (315) 638-2519 


Little Island of Kauai 


workshops with Jim Foster 


) Release your creativity with a week of exotic 
~-_> ~nature and spectacular landscape photography 
on the lush Hawaiian island of Kauai. Photograph 


ROUGH IT 
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Photograph 
The eg 


Northern Landscapes — _ Sept. 8-16 
A Gathering of Eagles — Nov. 14-21 
ALASKA UP CLOSE 


P.O. Box 32666P * Juneau, AK 99803 
(907) 789-9544 
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ALASKA RIDGE 
with comrort RUNNERS 


Travel with our helpful guides thru rugged back 
country in comfortable modified off road vehicles to 
your camp and become one with the wildlife and 
wilderness others only see from the air, Photography, 
wild animal viewing & isolation on 5 & 8 day treks. 
P.O. Box 2787 © Palmer, AK, 99645 © (907) 746-6100 
FREE BROCHURE 
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GALAPAGOS & ECUADOR 


PHOTO WORKSHOP po! 
21 JAN - 3 FEB 1990 y- 

BY IRENE HINKE SACILOTTO e 
Spectacular Scenery & Wildlife 


OSPREY TOURS (301) 426-5071 
2719 Berwick Ave., Dept. OD7, Balt. Md 21234 
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‘Travel and | 
Workshops 


FREEMAN 
PATTERSON 


2 GREAT WILDERNESS PHOTO SAFARIS 


Namaqualand, Namib Desert, 
AFRICA Diamond Coast, Etosha Nat. Park. 


Aug. 26-Sept. 16, 1989 
Fitzroy Massif, Torres del 
PATAGONIA Paine. Dec. 13-Jan. 3, 1990 
Jan. 6-27, 1990 


For details, call collect (604) 669-9491 
ECOSUMMER 
EXPEDITIONS 


1516-OP Duranleau St., Vancouver, V6H 3$4 
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KASHMIR «x NEPAL 
MALAYASIA x INDIA 
THAILAND x CHINA 
A Photographer’s Dream: Colorful ethnic people, 
spectacular remote scenery, fascinating Festivals! 
FREE Brochure: 
Asian Pacific Adventures (213) 935-3156 
336 Westminster Ave. OP, Los Angeles, CA 90020 


Nepal $550 
Plus Kenya, Egypt, Turkey, India, Peru 
Trans-Africa, Trans-S.A. and more low cost, 
quality treks/safaris in FREE brochure. 
Force 10 Expeditions 
PO. Box 547-P, New Canaan, CT 06840 
(203) 966-2691 1-800-888-9400 
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vm 


Roto " urs 
Work shops 


EAST AFRICA 


Departures throughout the year. Inquire 


GALAPAGOS 


November ‘88 January. February ‘90 


AUSTRALIA 


November ‘89 : Jeff Foott: July ‘90 Joe McDonald 


fats) Va\ 


Borneo, Bali, Komodo, Thailand 


VQYAGERS 


Puoto Tours 
Dept OP, Box 915, Ithaca,NY 14851 
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ANTARCTICA 


December 5 - 22 1989 
with photographer, Wolfgang Kaehler 


For information contact 
206/821-5626 collect 
Asian Heritage, Inc. 

P.O. Box 574, Kirkland, WA 98083 
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GEO 


EXPEDITIONS 


Cruise the Galapagos Islands 
by private yacht. Explore 


Ecuador, Peru, the mysterious 

Amazon and colorful Costa Rica 

on one of our year-round depar- 

tures. Experience wildlife and cul- 

tures of East Africa, Asia, Hawaii, 

New Zealand and Australia. 
Write or call: 3237 Mono Way, P.O. 
Box 3656-G6, Sonora, CA 95370. 
Tel: 800 351-5041. 


PHOTOGRAPHIC 
EXPEDITIONS 


Photo Travel 
4-800-541-2790 


INDIA & NEPAL 
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INCREDIBLE INDIA 


Two Uncommon Tours 


Travel to a fabulous region of incredible India 
for the spectacular festival and camel fair of 
Pushkar or explore the arts and crafts of India’s 
glorious west. The palace hotels, medieval for- 
tresses, desert cities on ancient caravan routes 
and the dazzling color of people and costumes 
will provide an unforgettable travel experience. 
Created in association with the Government of 
India Tourist Office and Air India for whom you 
are a Maharaja. 


JOURNEYWORLD 
1061 First Avenue, #2-A, 
New York, NY 10022 
800-635-3900 212-752-8308 


AFRICA: Kenya, Tanzania, Rwanda, Zaire, Zambia, 
Zimbabwe, Botswana, Morocco, Tunisia, Egypt 

S. AMERICA: Venezuela, Brazil, Ecuador, Peru, Galapagos 
ASIA: India, Nepal, Borneo, Thailand, Papua New Guinea 


SAFARICENTRE 


Nationwide: (800) 223-6046 CA (800) 624-5042 
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Africa 


~~ EAST * AFRICAN 


PHOTOGRAPHIC 

— WORKSHOPS 

gy" KENYA IN SEPTEMBER 1989 
FEBRUARY & MARCH 1990 


with Chris & Jim McLarty 
45 Rawson Ave., Camden, ME 04843 * 207-236-4244 
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AF Road Test__ 


(Cont'd from page 61) 

patterns are possible with the EOS-1: 
Evaluative Metering (using six 
zones to compare brightness and 
contrast levels), Spot Metering, 
Partial Metering, Center-Weighted 
Metering, and TTL flash. 

Other exposure features include 
Auto Exposure Bracketing (AEB) 
in a three-exposure series that can 
be set to a variance of % to three 
steps. Shutter speeds on the EOS-1 
range from 30 seconds to Yooo sec., 
with a flash sync of 450. The 
sensitivity of the metering system 
has been improved to -1 EV. 

The EOS-1 offers six auto exposure 
modes, plus metered manual. The 
auto exposure modes are: shutter 
priority, aperture priority, intelligent 
program with the ability to vary 
the program, depth-of-field 
priority, A-TTL automatic flash 
and TTL automatic flash. 

Custom Function Control. By 
making any one or all of the eight 
changes in the Custom Function 
Control, the EOS-1 can be personal- 
ized to the individual photographer. 
Some of the eight functions are: 
cancel auto rewind, film leader in 
or out, cancel DX, change 3-step 
to one-step exposure settings, and 
exchange Evaluative Metering for 
Center-Weighted Metering. 

Autofocus. Several major 
improvements over the already 
excellent autofocus of the EOS 630 
are embodied in the EOS-1. A Cross- 
Type Basis Sensor improves the 
autofocus performance down to an 
EV of -1 (that’s dark), and is less 
apt to be fooled by linear vertical 
or horizontal patterns. 

The Focus Prediction feature is 
similar to the EOS 630 with an 
improvement in the maximum motor 
drive speed at which it will function. 

New Canon EF Lenses. Four new 
autofocus ‘‘L’’ lenses were announced 
at Canon’s meeting, bringing the 
number of professional ‘‘L’’ lenses 
to 10. A 50mm f/1.0L, an 85mm 
J/1.2L, a 20-35mm f/2.8L, and an 
80-200mm //2.8L include extensive 
use of Asperic, Fluorite and UD 
glass elements. The 20-35mm and 
the 80-200mm lenses are probably 
of particular interest to OUTDOOR 
PHOTOGRAPHER readers and 


teaches all aspects of still pho- 


tography, film-making and video 
production. Offers BA and MS 
degree programs and workshops. 


BROOKS INSTITUTE 
OF PHOTOGRAPHY 


Write or Call, Department PP, 801 Alston Rd. 
Santa Barbara, California 93108 805-966-3888. 
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i Ge 
ST. SIMONS 


ISLAND 


BIRDING e BEACHCOMBING ® FISHING @ HIKING 
HORSEBACK RIDING @ SWIMMING @ RELAXING 
A wildlife and nature photography expedition 
10,000 acres of unspoiled habitat. Never more 
than 24 guests. Charming accommodations, 
excellent food, naturalist guides. Visit indepen- 
dently or attend workshop led by Russ Regnery; 
Sept. 29th-Oct. 1st. 


P. O. BOX 1078 P 
ST. SIMONS ISLAND, GA 31522 
912/638-7472 


tocareer 
SERIOUS EXCITEMENT ! 


i jali d innovative 
a highly specialized an : 
pelos offering anextensive and compre: 


hensive curriculum in photography and 
videography at a cost you ci fi 
Financial assistance !s availa ie 
Write or call for more informa a 


Ohio Institute of Photography 


EPT. OP f 
2029 Edgefield Drive 
Dayton, Ohio 45439 
(513) 294-64 55 
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Clean 

4 / negatives, 

/ slides & lenses. 

” Buy Staticmaster 
“a from your dealer or 
write for free literature. 


Since 1950 ov 


staticmaster 


P.O. Box 5178M * El Monte, CA 91734 * (818) 444-3852 
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AF Road Test__ 


will be covered in a future issue. 
430EZ Flash. The professional 
features of this flash include auto- 
matic fill-in flash (ATTL), standard 
TTL flash, and the capability of 
selectable fill-in ratio (similar to 
Nikon’s SB-24 flash) with a selectable 
range of plus- or minus-three stops 
in 4 increments. Also available for 
the 430EZ flash is a rechargeable 
external powerpack for faster 
recycling and extended shooting. I 
observed a less than two-second 
recycle time for a full power flash. 
The EOS-1 and the new ‘‘L’’ lenses 
will be obtainable in early fall of 1989. 
Price information was not available 
at press time, but be prepared for 
the high cost of advanced technology. 


(Cont’d from page 58) 
work the quickest and easiest for you. 

Photographers wishing to start at a 
basic level of camera operation can 
call upon the EOS 630 to use one of 
seven programmed combinations of 
autofocus, autoexposure, light meter- 
ing and motor drive settings. Canon 
calls it Programmed Image Control. 
You set the type of photography (land- 
scape, sports, indoor, close-up or por- 
trait) and it sets all the controls—a 
good way to start with a camera that 
you may feel has features you don’t 
quite understand. 

Canon has put together an im- 
proved camera package that incor- 
porates nearly all the features of past 
EOSs, and has even added improve- 
ments in light metering, motordrive 
speed and autofocus, all at a price that 
matches the previous best model. 

The final question is how the 
Canon EOS 630 fared at the track. 
Look at the images accompanying this 
article. Hopefully I’ll get credit for the 
images, but the features of the EOS 
630 allowed me the flexibility to create 
them and improved the percentage on 
the hard shots to give me a greater 
number of professional quality images 
to choose from. oP 


George Lepp is currently pho- 
tographing vintage racing cars for his 
book for Motorbooks International, 
and has been a contributing pho- 
tographer to Car & Driver for the past 
10 years. 


PHOTOGRAPHY 
ADVENTURES 


Join us for the finest 
in outdoor photography 
tours and workshops. 


JANUARY 


Antarctica & 
The Falkland Islands 


Sanibel Island, South Florida* 
Florida, Southwest Coast 
FEBRUARY 
Yellowstone in Winter 
Adventurous Yellowstone 
Monarch Butterflies, Mexico 
Costa Rica 
MARCH 


Harp Seals, Gulf of 
St. Lawrence 


Big Bend Nat’! Park, Texas 


Pacific Rim Nat’! Park, 
British Columbia* 


Tanzania 
APRIL 
Musk Oxen, Nunivak Is., Alaska 


Saguaro Nat’! Monument, 
Arizona* 


MAY 
Arches Nat’! Park, Utah* 
Columbia Gorge, Oregon* 
JUNE 
Churchill in Summer 
Bathurst Inlet, The High Arctic 
Admiralty Island, Alaska 
Polar Bear Pass, Bathurst Is. 
*Photography Workshops 


Many more tours are scheduled 
for 1990 


For details on all our wildlife & 
photo tours, please call or write 


JOSEPH VAN @S 
PHOTO SAFARIS 


RO. BOX 6SS, VASHON ISLAND 
NAV NS oa] NCR E@ NES = Ore) 
(206)463-5383 
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Photograph Yellowstone in Winter 


Photography Seminars 
with Tom Murphy, 
a professional who lives there 


WILDERNESS 


EXPEDITIONS 


402 South 5th 
Livingston, Montana 59047 
(406) 222-2302 


PRO-PRODUCTS 


To receive a FREE 
200-page Photographer's 
Catalog, call 1-800-CALUMET. 


Calumet 
photographic 
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Aperture 


(Cont’d from page 53) 

rocks as out-of-focus spots of light. 
These hexagonal shapes add a nice 
‘*sparkle’’ to the composition. 


Window At Sunset 
Following a late-afternoon rain- 
storm, the skies cleared just before sun- 
set, leaving behind a rain-splattered 


| window on my barn. The simple com- 


position that resulted was quite nice, 
but the opportunity to employ my 
close-up equipment did not go unno- 
ticed either (photographs 11, 12 and 
13). Moving in very close to the rain- 
spattered glass, my composition was 
not only filled with drops of water, but 
also the unexpected bonus of a large 
out-of-focus spot of light: the result of 
the sun setting in the background. 
My only assurance of recording this 
out-of-focus circular shape was the at- 
tention I gave the aperture. Since I 
wanted to record the out-of-focus spot 
of light from the sun as a circle, I had 
no other choice than to set the aper- 
ture at wide open; any other aperture 
would have resulted in a hexagonal 
sun. In this instance, and in every 
other instance where a circular spot of 
light is desired, you must keep the 
aperture wide open. Following this, I 
moved the lens to the right of this 


“‘ball’’ of light and adjusted my shut- | 


ter speed until a correct exposure was 
indicated. With my exposure now set, 
I returned the sun to the middle of the 
composition and fired off more than 
a half dozen frames. 

This technique continues to find 
favor with me, particularly when I’m 
working in nature. One morning, 
several months ago, I came upon an 
entire field of dandelion seed heads. 
Facing east and shooting with my 
55mm Micro-Nikkor, my frame was 
filled with one single head. As the 


| sun’s rays broke over the horizon, my 


viewfinder recorded an out-of-focus 
ball of light. To assure myself that this 
circle of light would be recorded as 
such, I made certain the aperture was 
set at wide open. This image continues 
to be one of my favorites. 


Who Cares What Aperture? 


There are other kinds of photo- 
graphic compositions that exist which 
I affectionately refer to as ‘‘Who 
Cares’’: ‘‘Who cares what aperture is 


ALIN i’ 
e We Wrote The Book e 


32 page catalog tells how and why we design and build 22 


canoe and 2 sea kayak models. Accessories. Details skill 
Uo Melsele -ls(esaneine-mee)(- Mai- Mtl he mere || 


We-no-nah Canoe 
Box 1P247 ¢ Winona, MN 55987 © (507) 454-5430 
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Pic Trak for Albums, Prints & Slides 
+ labels & reports | $89, 60-day guarantee 


*¢ alphabetical index 
1-800-234-5026 


+ fast data entry 
¢ IBM & compatibles 

Glacier Software, Box 3358, Missoula MT 59806 
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SIMONDS PHOTOGRAPHIC 
1206 SUNFIELD OR 


FREE CATALOG 
1-800-992-0607 


FILM. ACCESSORIES AND SUPPLIES 
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PHOTOGRAPHERS—Looking to sell 
your freelance? GREETING CARD, 
POSTER and CALENDAR com- 
panies are looking for YOU! For a 


directory of contacts, copyright 
information, and The Freelancer’s 
Guide to Profitable Wedding Photog- 
raphy, contact us: Greetings! Box 
521-OP, Cleveland, Ohio 44107. 
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ONE-WEEK 
WORKSHOPS 


September # October November 


For the serious 
photographer: Advance 
your career, learn the latest 
techniques and study with 
photography's best. 


This fall, 

The Workshop will 
offer more than 40 one-week 
workshops for professional 
artists, photojournalists and 
commercial photographers. 
Enjoy extensive facilities, 

a state-of-the-art studio 
and a Master Faculty ina 
creative environment. 


Write or call for our catalogue 
of fall courses. 


The Maine Photographic 


Rockport, Maine 04856 
FAX 207-236-2558 


Ph. 207-236-8581 
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44 My favorite pictures are shot with simple lighting 
Domke offers a range of fun, easy to use and afford 
able tools like: the twin flash bracket, super compact 
light stand, versatile infrared remote unit. modular 
light control panels and more. You can now be in con 
trol of light. when you need it and where you need it 
Like having a studio in your camera bag! |b 
—Jim Domke 

Get the facts! Send for the FREE Domke 
Photo Resources catalog from a photographer for 
photographers 


DOMKE, P.O. Box 411, Lansdowne PA 19050 
Name 
Address 


City State Zip 
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GOLD STAMP 
YOUR PHOTOGRAPHS 


Identify your prints and mats with your name in 
beautiful gold leaf. Free advertising brings 
repeat business. 
Gold Magic 
P.O. Box 24986 (TG), Tampa, FL 33623 


(please print) 


The newsletter 


The for nature 
photographers 
R Guilfoyl vi want to sell 
their pictures. 
epor For details: 


AG ‘al Inc., Box O, 142 Bank St., 
New York, NY 10014 
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Castle Chrome 


Ilford Cibachrome Prints 
from transparencies 
Kodak Ektacolor Prints 
from negatives 
35mm - 4”x5”" 
P.O. BOX 3724 + KINGSTON, NY 12401 - (914) 246-6294 


LABEL YOUR SLIDES 


35mm SLIDE LABELS PROSLIDE SOFTWARE 


Use your Prints Captions oll ur Sides: 
* COMPUTER PRINTER — ° |BM COMPATI 

* USES YOUR DATABASE FILES 
° TYPEWRITER * LABELS COPYRIGHT NOTICE 


250-$995  500-$14.95 $54.95 


1000-$19.95 
ADD $3.50 SHIPPING ADD $2.50 SHIPPING 
FREE DETAILS or CHECK, M.O. to ELLENCO 
PO, Box 23307, Dept. C, Albuquerque. NM 87192-1307 © 505/293-5113 


PTE Ci) 
CIBACHROME 
Prints 


US 
CHROME 


Photo Lab 


* Exhibition Quality 
* Dodge, Burn, and Crop 
* Contrast Masking 
* Rapid Turnaround 


1-800-433-4145 


150 Fox St. PO. Box 120 
Elmira, NY 14902-0120 


DAYLIGHT ENLARGER-PROCESSOR 


FOR UNDER $300!!! DAYLAB 


From negatives or SLIDES make Color or B&W 
prints ANYWHERE in normal roomlight. Daylab 
works with any chemistry including CIBACHROME. 
To Order or for further info. call 714-988-3233 or 
write DAYLAB, 400 E. Main, Ontario, Calif. 91762. 
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Aperture 


used when shooting straight down on 
frost-covered leaves on the forest 
floor?’’ ‘‘Who cares what aperture is 
used when shooting a person leaning 
against a brick wall?’’ 

Compositions of this type are really 
the only ones that can be safely ap- 
proached with an attitude of indiffer- 
ence toward the ‘‘right’’ aperture 
selection. However, rather than simply 
choose an aperture at random, I 
would like to recommend the use of 
the ‘‘critical aperture.’ The aperture 8 
is often referred to as the critical aper- 
ture because of its ablity to offer crit- 
ical sharpness: sharpness so rich and 
defined, you’d swear the image on 
film is sharper than how you saw it 
with your own eyes. 

The following photographs have one 
thing in common: Their success is not 
as dependent on the ‘‘right’’ aperture 
as the other illustrations just given. 
This is not to say that they did not 
receive ‘‘aperture consideration.’ In 
both of the photographs, I chose an 
aperture of f/8, the critical aperture. I 
could just as easily have shot them with 
apertures of f/4 or f/16 or any other, 
but in these situations, why not take 
advantage of //8’s critical sharpness? 

While shooting the shoreline, I 
came upon rippled sand patterns 
(photograph 14). The combination of 
light and shadow showcased the tex- 
ture, yet I felt that just a composition 
of sand patterns was not enough. Off 
came my shoes and, within seconds, I 
had placed my own footprint into the 
pattern. Perhaps this would make a 
good photo illustration for the ancient 
Chinese saying, ‘‘A journey of a thou- 
sand miles begins with one step.’ 

While mowing my lawn one early 
fall morning, I came upon this won- 
derful leaf (photograph 15). The tran- 
sition of the seasons that was evident 
in its colors was truly magical. I placed 
it upon a rock so its delicate nature 
would contrast with the hard rock sur- 
face. With my 50mm lens, I focused 
straight down upon it and captured a 
very simple composition. oP 


Bryan Peterson isa professional 
Photographer who specializes in cor- 
porate and industrial annual reports. 
His work has appeared in many maga- 
zines including Oregon, Wine Coun- 
try, and Pacific Northwest. 
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AUTHORIZED LIQUIDATOR 


GOLDBEAM | 


Transfer Home Movies 
& Slides to Videotape 


Protect Your Home Movies and Slides 
from deterioration! Preserve them indef- 
initely on videotape using this Goldbeam 
Producer Il Film-to-Video Transfer System 
and any camcorder. What's more, the 
inconvenience of setting up a projector 
and the hassle of sorting through slides 
is eliminated! Check these great features: 
® High-Resolution Screen Focuses and 
Transfers Your Projected Image 
® Built-In Macro Lens; Precision Optics 
® Table Stand Has Adjustable Feet and 
Center Column 
@ Includes Kit for Adding Color Titles, 
Two Stands, Lens Cap and Hood 
@ 90-Day Limited Factory Warranty 
Order today and enjoy watching your 
movies/slides on TV using your VCR! 


Mfr. List Price ........ $129.95 


Item H-4084-7575-699 
Shipping, handling: $5.50 ea. 


Credit card customers can order by 
phone, 24 hours a day, 7 days a week. 


Toll Free: 1-800-328-0609 


et Be ee ee ee ee ee ee 
SEND TO: 


(SILI) Authorized Liquidator | 
1405 Xenium Lane N/Minneapolis, MN 55441-4494 
Send___Producer II Film-to-Video Transfer System(s) 
Item H-4084-7575-699 at $59 each, plus $5.50 each 
for shipping, handling. (MN residents add 6% sales tax. 
VA residents add 4.5% sales tax. Sorry, no C.O.D. orders.) 
O My check or money order is enclosed. (No delays 

in processing orders paid by check.) i 


ck OB 0G og oma 


Acct. No. Rene Milita S52 408) Sad f 
| PLEASE PRINT CLEARLY | 
I Name l 
i Address Apt. # | 
I City Sinise eet t 

2p Prone: (es ee i 
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A BURST OF WISHES: This kaleidoscope of color actually consists of hundreds of fluttering pigeons rising 
simultaneously with the dreams of a little girl standing nearby. Photographer Elan Sun Star captured the 
feeling of movement by scattering birdseed around the camera to gather the pigeons, and then frightening 
them off while firing the camera. 


Canon T-90, 15mm fisheye lens, Fujichrome 100, fill-flash, //5.6 at /%o sec. 


EXPOSE A DUNE WITH A VIEW WITH 
OUR NEW PROCES METERING SYSTEM. 


Photo by James Robinson 
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It had been 115° since 9a.m. 
And as a wind began its ascent 
Srom the west something jolted the 
horizon. A red adirondack chair 
that seemed to smell of pine. The 
rest is photography. The Pentax 
art of photography. 

Perhaps a moment like this 
doesn’t occur often, but when 
it does there’s an urgency, a 
quickness of breath that 
demands a camera that can 
capture that mood. That 
camera is the Pentax SF10 with 
its PROCES Metering System. 

Imagine a bright subject 
against severe backlighting. To 
avoid under or overexposure 


~~ our PROCES Metering System 


automatically compensates by 
taking separate readings from 
the background as well as the 
center of the frame resulting 
in a crisp, sharp image. And 
when combined with the 
CENTIC panel which relays 
all relevant information, you 


can see — 
why this A a. f 
paca is © 8 

_ considered user friendly. 

2 ~The SF10 is geared to those 
whose aspirations have no 
limitations. And it comes 
equipped with Auto Focusing, 
Auto Exposure, and a Built-in 
Retractable TTL Auto Flash. 
And for more information, see 
your local Pentax dealer. 
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elas Ektar 25. The genius 
is in the details. 


ULTRA SHARP 
OLOR PRINT Fit 
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You're looking at a 
2500% blowup with 
detail never before 
possible in a 35mm 
fee) om evatermilices 
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iltset Co)mtelar-Venetntee| 
je) atelcoy-ue-)e) tae 


EKTAR 25 film delivers 
microfine grain for the 
most superior image 
structure; the highest 
resolution; the sharpest 
detail ever achieved in 
color print film. 


Detail so sharp, you 
eleRaraemre-(enuns 
numbers on the seats. 


New EKTAR film. 


The genius is 
in the details. 


Photograph taken on EKTAR 25 ISO film 
{11 at /60sec. Available in 25, 125, 1000 ISO. 
For more information on new EKTAR film, 
call: 1-800-242-2424 
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